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Some  of  our 
best  reporting 
is  done  in 
another  world. 


Fifteen  miles  awav. 


Tijuana  is  separated  by  a  sagging 
fence  and  a  world  or  two  liom  rich 
and  beautiful  San  Diego.  Suddenly, 
in  its  centennial  summer,  Tijuana  is 
a  bonier  city  of  1.5  million  people, 
the  economic  miracle  of  a  depressed 
Mexico. 

Eight  years  ago  The  Tribune 
opened  a  storefront  news  office  in 
Tijuana.  It  was  a  modest  start.  Still, 
it  was  the  first  foreign  news  bureau 
in  Tijuana.  Since  then,  our  reporters 
in  Baja  California  have  brought  news 
of  epochal  change. 

Now  nearly  4  million  Mexicans 
and  Americans  share  sunshine,  sea 
and  air  in  these  contiguous  metro- 


J 

politan  areas.  Our  two  cities  have 
more  in  common  than  growth.  We 
share  the  psychic  kinship  of  migrants. 
Many  of  Mexico’s  brightest  young 
people  are  making  their  names  in 
Tijuana.  It  is  a  pattern  of  opportun¬ 
ity  that  is  familiar  to  San  Diegans. 

San  Diego  and  Tijuana  are  the 
two  largest  cities  along  this  nation’s 
1,950  mile  border  with  Mexico.  His¬ 
tory  is  being  made  along  La  Linea 
by  people  full  of  energy  and  hope. 

The  Tribune  knows  this  impor¬ 
tant  border  and  its  people  best,  and 
documents  its  history  day  by  day. 

THE  ^  TRIBUNE 

San  Diego’s  Pulitzer  Prize-winning  newspaper 


”We’re  saving 
$10,000  a 
week  with 
our  NP  2299 
inserter^’ 


‘W. 


I  lank  Kachclricss 
I ')istrihuii(>n  .V1cmc(,i,’LT 
Park  /’rov  N.J.  " 


''That  translates  into 
over  $1/2  million 
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a  year:’ 


Ever  since  last  summer  when  Asbury  Park 
installed  its  NP2299,  the  word  has  been 
savings!  Savings  in  number  of  pre-inserting 
runs.  Savings  in  reduced  downtime.  And  sav¬ 
ings  in  hundreds  of  thousands  of  dollars. 


"Many  of  the  other  inserting  systems  we  con¬ 
sidered  were  less  costly  in  terms  of  purchase 
price,”  explains  Hank  Kachelriess,  "but  we 
recommended  the  Harris  Graphics  NP2299 
because  the  system  would  reduce  Sunday  pre¬ 
inserting  chores  from  five  runs  to  four.  That 
meant  saving  over  $'/i  million  a  year!  So  when 
everything  was  tallied,  the  NP2299  was  the 
real  winner.” 


Asbury  Park  purchased  its  NP2299  exclusively 
for  pre-inserting.  And,  as  Hank  states,  "We 
use  it  for  20  into  1  constantly.”  Yet  the 
NP2299  really  saved  the  day  on  their  largest 
job  to  date — 37  inserts  in  a  Sunday  edition. 
"We  inserted  17  into  a  comic  carrier,  then  19 
more,”  Hank  recalls.  "Our  people  were 
simply  amazed!” 


Asbury  Park  also  is  amazed  with  the  NP2299’s 
ICON  (Inserter  CONtrol)  automatic  repair 
system.  Hank  says,  "ICON  has  saved  us 
countless  thousands  of  inserter  stops.  ICON 
really  saves  us  money,  both  at  the  pocket  and 
by  providing  us  with  up-to-the-second  infor¬ 
mation  on  inserter  running  status.”  That’s 
important  to  know  when  you’re  tracking  40 
different  zones! 


Find  out  how  the  NP2299  can  positively 
impact  your  paper — especially  your  savings 
account.  Contact  the  Director  of  Sales — 
Newspaper  Products  at  (513)  278-265 1 . 
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AUGUST 

27.30— New  York  Newspaper  Publishers  Association,  Summer  Convention, 
Gideon  Putnam  Hotel,  Saratoga  Springs. 

SEPTEMBER 

7- 10— Maryland-Delaware-D.C.  Press  Association,  Summer  Convention, 

The  Carousel,  Ocean  City,  Md. 

8—  National  Newspaper  Literacy  Day. 

8- 10— Tennessee  Press  Association,  Advertising  Managers  Retreat,  River 

Terrace,  Gatlinburg. 

12- 15— National  Conference  of  Editorial  Writers,  Annuai  Convention,  The  St. 

Paul,  St.  Paul,  Minn. 

13- 18— ANPA/Newspaper  Personnel  Relations  Association,  Newspaper 

Training  Conference,  Fairmont  Hotel,  San  Francisco. 

14—  Waldo  Family  Lecture  on  International  Relations,  Seymour  Hersh, 
speaker;  Old  Dominion  University,  Norfolk. 

15-19— Southern  Circulation  Managers  Association,  Fall  Meeting,  Hyatt 
Regency  West  Shore,  Tampa. 

20-22— Interstate  Advertising  Managers  Association,  Inn  at  Reading,  Read¬ 
ing,  Pa. 

20-22— Science  Writers  Forum,  “Lung  Disease;  Chaiienge  in  the  '90s,’ 
sponsored  by  the  American  Lung  Association  and  American  Thor¬ 
acic  Society,  The  Historic  Inns  of  Annapolis,  Md. 

20-22— Suburban  Newspapers  of  America,  Editorial  Conference,  Campus 
Hotel,  University  of  Michigan,  Ann  Arbor 

20- 22— Cathoiic  Press  Association,  Eastern  Regionai  Conference,  Depot 

Inn,  Rochester,  N.Y. 

21- 24— Newspaper  Operations  Association,  Inc.,  Conference,  The  Chang¬ 

ing  Newspaper  —  A  Quest  for  Success;  Tara  Hyannis  Hotei  & 
Resort. 

22- 24 — Foundation  for  American  Communications,  American  Economic 

Power  in  the  Bush  Era,  An  Economics  Conference  for  Journalists, 
Scanticon  Conference  Center,  Princeton,  N.J. 

23- 27— Canadian  Circulation  Managers  Association,  Hotel  Beausejour, 

Moncton,  N.B.,  Canada. 

27-29— Catholic  Press  Association,  Western  Regionai  Conference,  Berkeley 
Conference  Center,  Berkeley,  Calif. 

SeminarsIWorkshops/Clinics 

SEPTEMBER 

8-7— ANPA  Multicultural  Management  Workshop,  McLean  (Va.)  Hilton. 
8-10— INAME/NATMA  Telemarketing  Management  Seminar,  San  Diego 
Marriott. 

9—  INAME/Newspaper  Advertising  Bureau,  Smali  Newspaper  Seminar, 
Dubuque,  Iowa. 

10-12— SNPA  Workshop  for  Smaller  Newspapers,  San  Antonio. 

10- 15— The  Poynter  Institute  for  Media  Studies,  MACTRAC,  Intermediate, 

St.  Petersburg,  Fla. 

11- 1 5— ANPA  Web  Offset  Newspaper  Press  Operation  Seminar,  The  News¬ 

paper  Center,  Reston,  Va. 

11-11/17— The  Poynter  Institute  for  Media  Studies,  Management:  Media  Man¬ 
agement  and  Entrepreneurship  for  Joumaiism  Graduate  Students, 
St.  Petersburg. 

13-15— ICMA  District  Managers  Seminar,  Ohio  State  University,  Columbus. 
13-18— ANPA/Newspaper  Personnel  Relations  Association,  Newspaper 
Training  Conference,  Fairmont  Hotel,  San  Francisco. 

15 —  NENA  Workshop  for  Newspaper  Librarians,  Andover  Marriott, 
Andover,  Mass. 

15 — NENA  Seminar,  Newspaper  Libraries,  Andover  Marriott  Hotei, 
Andover,  Mass. 

18— North  Jersey  Press  Club,  Seminar,  Fairleigh  Dickinson  University, 
Student  Union  Building,  Teaneck,  N.J. 

17-20— SNPA  Foundation  Seminar,  Classified  Advertising,  Fort  Worth  Hil¬ 
ton. 

17- 27— American  Press  Institute,  City  and  Metro  Editors,  Reston,  Va. 

18- 20— ANPA,  Advanced  Management  Workshop,  Omni  Georgetown, 

Washington,  D.C. 

19- 20— Inland  Press  Foundation,  Cost  Clinic,  Iniand  Press  Center,  Chicago. 
21— INAME,  Small  Newspaper  Seminar,  Madison,  Wise.,  and  also  Sept. 

23,  Crystal  Lake,  III. 

21-22— Inland  Press  Foundation,  Group  Executives  Seminar,  Westin  Hotei- 
O’Hare,  Chicago. 
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By  Doug  Borgstedt 


'GEt,lf5QREATT0&E 
CALLEP  A 
PROFESSIONAL-" 


"miF  WE  BECOME 
HOURLY  WORKERS 
ELIGIBLE  FOR  OVERTIME- 


“JUST  LIKE  1  WAS  A 
LAWYER -OR  A 

DOCTOR-" 


"THINK  OF  ALL  THE 
DOUGH  \  CAN 

MAKE-/" 


About  Awards 


NYNAME  Awards.  The  New  York  Newspapers  Adver¬ 
tising  and  Marketing  Executives  presented  its  excellence 
in  advertising  awards  at  its  annual  spring  convention,  June 
16.  First-place  winners,  under  35,000  circulation  and  over 
35,000  circulation,  respectively,  were; 

Small-space  campaigns:  Cortland  Standard  and  the 
Westchester  Rockland  Newspapers. 

Best  promotion:  Olean  Times  Herald  and  Syracuse 
Newspapers. 

Black-and-white  advertising:  Batavia  Daily  News  and 
Poughkeepsie  Journal. 

Locally  prepared  color:  Olean  Times  Herald  and  Gan¬ 
nett  Rochester  Newspapers. 

Best  section/tabloid:  Dunkirk  Evening  Observer  and 
Buffalo  News. 

Community  service  project:  Syracuse  Newspapers. 

Honored  carriers.  Jeffrey  A.  Hittinger  of  Liberty  High 
School,  Bethlehem,  Pa.  is  the  1989  recipient  of  the  Edwin 
R.  Horn  Memorial  Scholarship  Award  given  by  the  Allen¬ 
town  Morning  Call  to  its  most  outstanding  carrier.  The 
scholarship  is  for  $500  annually,  for  a  total  of  $2,000. 

Other  carriers  winning  $2,000  scholarships  from  the  Call 
are  Kevin  M.  Rigney  of  Allentown  Central  High  School; 
John  D.  Bohner  of  Emmaus  High  School,  Emmaus;  Mark 
K.  Fatzinger  of  William  Allen  High  School,  Allentown; 
William  J.  Kester  of  Northern  Lehigh  High  School, 
Slatington. 

MacArthur  Fellow.  W.  Keith  Hefner,  publisher/execu¬ 
tive  director,  Youth  Communications/New  York  Center 
Inc.,  New  York  City,  was  awarded  $225,000  as  one  of  the 
29  new  MacArthur  Fellows  announced  by  the  John  D.  and 
Catherine  T.  MacArthur  Foundation.  Under  Hefner’s 
leadership,  150  New  York  City-area  high  school  students 
publish  New  Youth  Connections,  a  monthly  newspaper 
that  reaches  some  200,000  teen-agers. 
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‘‘  It  is  a  tremendous  pleasure  to 
wish  The  Mini  Page  a  happy  20th 
birthday  and  to  salute  Betty 
Debnam  for  her  tremendous 
contribution  to  building  new 
young  readership  in  the  news- 
pajjer  industry.  Her  extra¬ 
ordinary  talents  have  helped  to 
teach  children  to  read,  con¬ 
tributed  to  newspaper  literacy 
programs  and  made  reading  the 
newspaper  a  family  activity. 
We're  extremely  proud  to  have 
Betty  as  part  of  the  UPS  family 
and  look  forward  to  another  20 
years  of  the  far-reaching  services 
provided  by  The  Mini  Page.  ” 

John  P.  McMeel 

President 

Universal  Press  Syndicate 


For  20  years.  The  Mini  Page  has  been 

offering  newspapers: 

•  an  easy-to-read  package  directed  at  young 
readers  that  features  subjects  of  educational 
value; 

•  a  circulation  builder  that  attracts  sub¬ 
scriptions  from  parents  and  from 
classroom  teachers  in  NIE  programs; 

•  a  popular  feature  that  is  also  read  by 
adults,  many  of  whom  are  new  readers 
learning  to  read  in  literacy  programs. 


The  first  issue  of  The  Mini  Page 
appeared  in  The  News  &  Observer 
(Raleigh,  N.  C.)  on  Aug.  29, 1969. 
Today,  the  award-winning  featiue  is 
carri^  by  more  than  450  news¬ 
papers  across  the  country. 


Universal  Press  Syndicate 

4900  Main  SIrMi,  Kanta*  City,  Mo.  44112 
(100)  255-4734 


IN  BRIEF 


Boston  Globe  gives 
over  $1  million  in 
carrier  scholarships 

As  of  Aug.  1 ,  the  Boston  Globe  had 
awarded  $1 ,058,800  in  college  tuitions 
through  its  “Paper  Route  to  College” 
program  for  news  carriers.  The 
awards  are  helping  274  students 
attend  colleges  and  schools  through¬ 
out  the  United  States. 

The  program,  started  in  1986,  offers 
one  year’s  tuition  up  to  $5,000  for 
carriers  who  satisfactorily  deliver  the 
Globe  for  three  years  in  a  home-deliv¬ 
ery  route. 

Seattle  picks  rep 

Effective  Jan.  1,  Million  Market 
Times  Mirror  Marketing  Co.  will 
become  the  representative  firm  for 
the  Seattle  (Wash.)  Times  and  the 
Seattle  Post-Intelligencer,  replacing 
the  rep  firm  Cresmer  Woodward 
O’Mara  &  Ormsbee. 

Million  Market  Times  Mirror  was 
selected  after  it  and  several  other 
companies  were  invited  to  participate 
in  an  extensive  review  process  that 
began  in  1988. 

St.  Pete  classified 
section  redesigned 

The  St.  Petersburg  (Fla.)  Times  has 
redesigned  its  class^ed  section,  with 
new  expanded  type  making  copy 
easier  to  read  and  providing  a  crisper, 
cleaner  look;  and  t^ldfaced  key  words 
with  indented  copy  to  increase  the 
speed  of  page  scanning  and  help  read¬ 
ers  find  the  item  they  are  seeking.  The 
Times  projects  that  more  than  four 
million  classified  ads  will  run  in  1989. 

Pioneer  Press  gives 
four  scholarships 

Four  high  school  seniors  who  are 
going  to  college  to  seek  careers  in 
journalism  —  particularly  commu¬ 
nity  newspapers  —  have  received 
Lorraine  Bannon  Memorial  Scholar¬ 
ships  from  the  Wilmette,  Ill. -based 
Pioneer  Press,  publisher  of  43  com¬ 
munity  newspapers  in  the  Chicago 
suburbs. 

Melissa  Thomley  of  Park  Ridge, 
Ill.,  Yana  Ginburg  of  Skokie,  111., 
Ashrad  Khalil  of  Libertyville,  Ill., 
and  Cydney  Coleman  of  North  Chi¬ 


cago,  Ill.,  were  awarded  $1,000  schol¬ 
arships  for  their  freshman  year.  In 
addition  to  the  scholarships,  the  stu¬ 
dents  are  eligible  for  paid  summer 
internships  during  their  sophomore, 
junior  and  senior  years. 

Football  writers 
elect  new  officers 

Marion  Dunn,  sports  editor  of  the 
Provo  (Utah)  Daily  Herald,  was 
elected  the  46th  president  of  the  Foot¬ 
ball  Writers  Association  of  America 
during  the  group’s  annual  meeting  in 
Dallas.  He  succeeds  Bob  Pile,  who  is 
retired  from  the  Chicago  Sun-Times. 

Bill  McGrotha  of  the  Tallahassee 
(Fla.)  Democrat  was  named  first  vice 
president,  and  Herschel  Nissenson, 
college  football  editor  of  the  Asso¬ 
ciated  Press  in  New  York,  was  named 
second  vice  president.  Volney  Meese 
of  the  Daily  Oklahoman,  Oklahoma 
City,  will  continue  as  executive  direc¬ 
tor  and  editor  of  the  5th  Down  news¬ 
letter. 

Elected  to  one-year  terms  were; 
Paul  Borden,  Arkansas  Gazette, 
Little  Rock;  Jim  Brock,  executive 
vice  president  and  general  manager  of 
the  Mobil  Cotton  Bowl,  Dallas;  Doug 
Huff,  Wheeling  (W.Va.)  Intel¬ 
ligencer,  Bill  Lumpkin,  Birmingham 
(Ala.)  Post-Herald',  Jim  Marchiony, 
NCAA  Productions;  Bob  Markus, 
Chicago  Tribune',  Lee  L.  Richards, 
Wilkes-Barre  (Pa.)  Citizens’  Voice; 
Ed  Pope,  Miami  Herald;  Sam  Skinner 
Jr.,  San  Francisco  International 
News;  and  Arnie  Sgalio,  Big  Sky 
Conference. 

Elected  to  two-year  terms  were: 
Sally  Jenkins,  Washington  Post;  Bill 
Brill,  Roanoke  (Va.)  Times  &  World 
News;  Roy  Exum,  Chatanooga 
(Tenn.)  News-Free  Press;  Ivan 


AAarion  Dunn 


Maisel,  Dallas  Morning  News;  Mike 
Babcock,  Lincoln  (Neb.)  Journal- 
Star;  Bob  Hammel,  Bloomington 
(Ind.)  Herald-Times;  Ralph  Routon, 
Colorado  Springs  (Colo.)  Gazette 
Telegraph;  and  Ed  Zieralski,  San 
Diego  Tribune. 


McCormick  grants 

The  Robert  R.  McCormick  Charita¬ 
ble  Trust  announced  1989  grant  com¬ 
mitments  of  over  $47  million  to  Chi- 
cago-area  institutions  in  a  wide  vari¬ 
ety  of  fields,  including  education, 
economics,  arts  and  culture,  human 
services,  health  care  and  the  environ¬ 
ment. 

The  trust  was  established  in  1955 
under  the  provisions  of  the  will  of 
Robert  R.  McCormick,  editor  and 
publisher  of  the  Chicago  Tribune 
during  the  first  half  of  this  century. 


Funds  from  govt, 
complete  campaign 

A  $2.13-miltion  appropriation  from 
the  Nevada  Legislature  completed  a 
University  of  Nevada,  Reno  Founda¬ 
tion  $5-mUlion  campaign  for  construc¬ 
tion  of  a  new  building  for  the  Rey¬ 
nolds  School  of  Journalism  at  the 
Reno  Campus. 

The  state  appropriation  will  be 
joined  with  some  $500,000  alumni 
have  raised  to  meet  a  $2. 5-million 
matching  grant  provided  by  the 
Donald  W.  Reynolds  Foundation. 

Flanery  will  teach 
at  Kansas  j-school 

James  A.  Flanery,  general  assign¬ 
ment  reporter  with  the  Omaha  (Neb.) 
World  Herald,  has  been  named  the 
1989-90  Gannett  Foundation  profes¬ 
sional-in-residence  at  the  University 
of  Kansas  William  Allen  White 
School  of  Journalism  and  Mass  Com¬ 
munications. 

Flanery,  50,  who  has  taught  jour¬ 
nalism  at  the  university  level,  is  slated 
to  join  the  KU  journalism  faculty  in 
the  fall  and  will  teach  reporting 
courses  in  the  school’s  news-editorial 
sequence. 

A  grant  from  the  Gannett  Founda¬ 
tion,  Rochester,  N.Y.,  funds  the  pro¬ 
fessional-in-residence  program, 
including  the  apointee’s  salary  during 
the  year  of  residency. 
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Reporting  the  news  before  it’s  history 
is  Reuters  business. 

VCfe’ve  made  our  reputation  reporting 
news  quickly  and  accurately  Scoring 
beats  on  breaking  stories  is  one  quality 
that  distinguishes  Reuter  produas  from 
our  competition. 

At  Reuters  we  have  no  parent  news¬ 
paper  to  answer  to.  The  only  deadlines 
we  write  ftx'  are  those  d  our  clients.  Our 


primary  purpose  is  and  always  has  been 
to  supply  news  to  the  widest  range  of 
subscribers. 

With  nearly  1,200  reporters  and  edi¬ 
tors  in  115  news  bureaus  worldwide, 
Reuters  is  uniquely  positioned  to  cover 
world  events  when  and  where  they  occur. 
Whether  it’s  international,  national,  or 
business  news,  it  is  this  uniqueness  that 
adds  value  to  every  Reuter  service. 


For  a  free  30-day  trial  of  The  Reuter 
News,  Business,  or  Financial  Reports, 
call  (212)  603-3576. 

At  Reuters  we  owe  our  allegiance  not 
to  one  newspaper  we  own,  but  to  every 
newspaper  we  serve. 


The  First  Name  In  News. 


I 


E 


1 

1 

r 

J 

d 

L 

L_ 

mihe 


ic 


E 


Editor  &  Publisher 

THE  FOURTH  ESTATE 

Robert  U.  Browm,  PiwMont  Jamos  Wright  Brown 

rordinorrd  C.  Toubnor,  Publlshor  Publishor,  Chairman  of  tha  Board,  1912-1959 


Charter  Member 


The  Audit  Bureau 
Audit  of  Circulations 
Bureau 


ABP 


Member  ANFA 

American  Newspaper 
Publishers  Association 
6  mo.  avg.  drculatinn  Dec.,  1988—27,785 


Readership,  r^ot  circulation 

Many  years  ago  in  the  competitive  battle  for  advertising,  newspa¬ 
pers  were  continually  at  a  disadvantage  because  other  media  were 
using  dollar  volume  as  a  unit  of  measurement  and  comparison  while 
newspapers  were  still  measuring  linage.  E&P  suggested,  as  did 
others,  that  newspapers  —  specifically  the  Newspaper  Advertising 
Bureau  —  should  report  newspaper  advertising  volume  in  dollars  as 
broadcasting  and  magazines  were  doing.  The  change  was  made,  even 
though  newspapers  still  measure  linage  as  their  own  “in  house” 
system  of  comparison  and  volume.  The  competitive  picture  has  been 
more  understandable  since  the  change.  Millions  of  lines  doesn’t  make 
much  sense  in  today’s  ad  world  except  for  one’s  own  use. 

Another  suggestion  for  changing  terminology  in  measuring  cir¬ 
culation  and/or  readers  has  come  from  the  Bureau,  which  we  believe 
also  makes  sense. 

Speaking  to  the  International  Newspaper  Advertising  and 
Marketing  Association  in  Boston  recently,  Uldis  Grava,  NAB  direc¬ 
tor  of  marketing,  suggested  that  newspapers  promote  readership 
figures  which  are  “always  a  little  higher  than  circulation  percen¬ 
tages.”  He  said: 

“Do  you  have  a  respectable  readership  figure?  If  it’s  37%  or  more, 
you  sure  do.  But  call  it  a  newspaper  adult  rating.  Not  only  will  you  be 
using  the  proper  terminology  of  today’s  advertising  community,  but 
you  will  be  making  a  very  important  media  statement.  Your  every¬ 
day  newspaper  rating  of  37  or  more  is  higher  than  the  best  television 
can  achieve  in  a  year’s  time,  the  37  rating  of  the  Super  Bowl.” 

Tv  has  sold  the  audience  rating  gimmick.  Magazines  promote  their 
projected  readership  figures,  not  the  number  of  copies  sold.  News¬ 
papers  know  how  many  copies  they  sell  and  how  many  households 
they  enter.  Why  not  do  as  others  do  and  promote  the  total  audience 
figure  per  issue? 

Newspaper  executives  are  concerned  rightly  with  circulation 
problems,  number  of  copies  sold,  number  of  households  reached, 
penetration  of  market,  loyalty  of  readers,  etc.  Some  of  them  are 
making  progress  in  improving  the  figures.  Others  not  so  well.  The 
fact  is  that  the  total  number  of  newspapers  sold  each  weekday  is 
almost  63  million.  A  projection  of  more  than  100  million  readers  per 
day  is  not  unreasonable. 

Sounds  a  lot  better,  doesn’t  it? 

Recycled  paper 

It  is  sad  news  that  plans  for  a  kenaf  mill  in  Texas  have  been 
scrapped,  but  it  is  understandable.  It  is  an  exciting  possibility  for 
producing  additional  newsprint  and  the  idea  will  probably  be  revived 
as  some  time  in  the  future.  Right  now,  however,  the  economics  for  it 
are  not  promising. 

On  the  other  hand,  developments  on  the  recycling  front  promise 
additional  tonnage.  The  prospect  of  two  more  recycling  mills  Avill  be  a 
boon  to  communities  that  find  themselves  up  to  their  hips  in  waste- 
paper  they  now  don’t  know  what  to  do  with.  It  will  also  help  newspa¬ 
pers  in  some  areas  that  are  being  forced  by  law  to  use  more  recycled 
newsprint  even  though  it  is  not  now  available. 
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Letters  to  the  Editor 


Editor  defends  American  Heritage  article 


In  your  July  15  issue  you  tell  of  the 
“quest”  in  which  John  Marshall 
“uses  his  journalistic  talents  to  clear 
the  reputation  of  his  grandfather.” 
His  grandfather  was  the  military  his¬ 
torian,  S.L.A.  Marshall,  and  it  was  an 
article  in  American  Heritage  maga¬ 
zine  that  spurred  John  to  action. 

In  1947,  S.L.A.  Marshall  published 
a  book  called  Men  Against  Fire  that 
made  the  assertion  that  in  any  given 
body  of  American  infantry  in  combat, 
no  more  than  one-fifth,  and  generally 
as  few  as  15%,  ever  fired  their  wea¬ 
pons.  Marshall  based  this  startling 
figure,  he  said,  on  systematic  after¬ 
action  interviews  with  hundreds  of 
rifle  companies.  Given  the  hard  evi¬ 
dence  he  cited,  what  Marshall  called 
his  “ratio  of  fire”  was  subsequently 
taken  as  fact  both  by  soldiers  and 
historians,  and  is  frequently  cited  by 
the  present  generation  of  historians. 

The  March  issue  of  American  Her¬ 
itage  told  of  how  Harold  P.  Lein- 
baugh,  a  retired  FBI  agent  and  a  com¬ 
pany  commander  who  had  fought  his 
way  across  Europe  during  the  last 
year  of  World  War  II,  had  come 
across  Marshall’s  figures  and  disbe¬ 
lieved  them.  He  embarked  on 
researches  that  cast  into  doubt  a  great 
deal  of  what  Marshall  presented  as 
fact  to  the  world  —  his  service  in 
World  War  I,  for  instance  —  and  in 
the  process  came  across  Roger 
Spiller,  historian  at  the  Army’s  Com¬ 
mand  and  General  Staff  College  at 
Fort  Leavenworth.  Spiller  had  also 
been  investigating  Marshall,  and  had 
found  that  the  data  he  adduced  as 
supporting  his  ratio  of  fire  simply  did 
not  exist;  what  Marshall  claimed  was 
“scientific”  was  in  fact  merely  a 
theory. 

When  we  ran  our  story  reporting 
this,  John  Marshall  set  out  in  defense 
of  his  grandfather,  and  in  the  process 
spent  nine  days  at  the  University  of 
Texas  at  El  Paso,  the  repositary  of 
Marshall’s  papers.  He  emerged,  as 
Editor  &  Publisher  reported,  saying 
that  he  “found  evidence  of  at  least  20 
errors  of  fact  and  ‘half-truths’  in  the 
magazine  story”;  that  he  had  “uncov¬ 
ered  historical  data  showing  ‘numer¬ 
ous  instances  of  [WWII]  units  with 
firing  problems,  particularly  during 
D-Day  operations”;  and  had  found  a 
1949  study  that  showed  “65%  of  the 
infantrymen  questioned  admitted  that 
at  least  on  one  occasion  they  had  been 
unable  to  perform  adequately 
because  of  ‘extreme  fear.’  ” 


John  Marshall  went  over  his 
reported  20  errors  with  us  before  he 
ran  his  article,  and  as  we  responded 
then,  only  two  are,  in  fact,  incon¬ 
trovertible:  in  one,  we  said  that 
S.L.A.  Marshall’s  father  was  a  brick¬ 
layer  when  he  was  a  brickmaker;  in 
the  other,  we  had  Marshall  himself  in 
NCO  school  for  World  War  I  when  he 
actually  was  training  to  be  an  officer. 
The  figures  cited  for  occasional  firing 
problems,  and  for  fear  rendering  men 
unable  to  perform  adequately  on  D- 
Day,  have  nothing  whatever  to  do 
with  Marshall’s  disputed  ratio  of  fire 
theory,  which  holds  that  such  failures 
are  constant  in  every  action. 

John  Marshall  claims  that  he  did 
not  embark  on  his  project  as  a  defend¬ 
er  of  his  grandfather,  but  journalists 
and  historians  both  know  that  one  of 
the  dangers  of  archival  research  is 
that  you  tend  to  find  what  you  want  to 
find;  and  what  Marshall  found  seems 
only  to  have  shored  up  his  preconcep¬ 
tions.  Marshall  makes  much  of 
American  Heritage’s  failure  to  send  a 
researcher  to  El  Paso,  but  in  fact 
Roger  Spiller  went  there  and  found 
what  he  didn’t  want  to  find.  Spiller 
had  been  planning  to  write  a  biogra¬ 
phy  of  S.L.A.  Marshall,  but  what  the 
archives  revealed  led  him  to  abandon 
the  plan:  to  undertake  such  a  project 
honestly,  he  discovered,  would  have 


involved  the  demolition  of  Marshall’s 
character. 


Richard  F.  Snow 

(Snow  is  managing  editor  of  Ameri¬ 
can  Heritage  magazine.) 

Thinks  editor  got 
'a  raw  deal’ 

From  your  July  29  story  about 
EXTRA!  and  the  Beaumont  Enter¬ 
prise,  it  sounds  to  me  like  Enterprise 
editor  Ben  Hansen  got  a  raw  deal. 

When  EXTRA!  got  its  page  story 
wrong,  it  printed  a  small  retraction  on 
Page  2.  EXTRA!  director  Jeff  Cohen 
said  he  put  it  on  Page  2  because  “I 
have  never  heard  of  a  Page  One  cor¬ 
rection.” 

At  my  newspaper,  the  Fort  Pierce 
(Fla.)  Tribune,  if  we  make  a  Page  One 
mistake,  we  print  a  prominent  Page 
One  correction.  That  was  the  same 
policy  at  my  previous  paper,  the 
Lenoir  (N.C.)  News-Topic. 

Cohen  has  a  lot  to  learn  about  accu¬ 
racy  and  fair  play.  In  a  single  move, 
he  gives  a  black  eye  to  both  journal¬ 
ists  and  liberals. 

Lee  Barnes 
Fort  Pierce,  Fla. 
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If  it  has  to  do  with 
entertainment, 
Renews  to  us. 


From  a  sound  stage  in  Hollywood  to  a  recording  studio  in  New  York. .  .from  sold-out 
stadiums  to  the  budgets  and  backers  of  the  next  box  office  blockbuster. .  .entertainment 
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Press  pool  or  ‘dirty  pool’? 

Photo  of  Ethiopian  crash  site  stirs  controversy  between  Houston  papers 


By  Jim  Rosenberg 

Competing  to  cover  what  was  both 
a  local  and  a  national  story  unfolding 
in  remote  western  Ethiopia,  Hous¬ 
ton’s  daily  newspapers  each  hotly  dis¬ 
puted  the  way  the  other  used  initial 
photo  coverage  of  wreckage  from  the 
Aug.  9  plane  crash  that  killed  U.S. 
Rep.  Mickey  Leland  and  15  other  pas¬ 
sengers. 

The  plane  was  located  Aug.  13. 
That  day,  the  U.S.  military,  which 
conducted  the  search,  permitted  only 
an  NBC  News  cameraman  and  a 
Houston  Chronicle  photographer 
aboard  a  large  C-130  plane  dispatched 
to  the  mountainside  crash  site. 

Chronicle  photographer  Dave 
Einsel  snapped  the  first  picture  of  the 
scene,  which  appeared  on  Page  One 
of  newspapers  across  the  country. 
Einsel  went  to  Ethiopia  equipped 
with  a  Leafax  35mm  portable  scan¬ 
ner/transmitter.  Once  captured  elec¬ 
tronically,  his  image  was  sent  out 
over  the  Associated  Press  network. 

Its  accompanying  LaserPhoto 
advisory  stated  that  “The  photo  must 
carry  a  mandatory  credit:  ‘Copyright 
Houston  Chronicle,  Photo  by  Dave 
Einsel,’  ’’  with  the  further  locally 
noncompetitive  specification, 
“Houston  out,  USA  Today  out  ...” 

Nevertheless,  Aug.  14  editions  of 
both  Houston  papers  carried  the 
photo  in  color  on  Page  One.  The 
Chronicle  ran  it  atop  the  page.  The 
Houston  Post's  picture  ran  across 
three  columns  below  the  fold. 

An  ensuing  uproar  between  “they” 
and  “our  competitor”  touched  on 
issues  of  copyright  ethics,  honoring 
local-out  wirephotos,  rules  of  military 
press  pool  coverage,  and  whether 
such  a  pool  had  even  existed.  The  AP 
and  the  military  were  eventually 
dragged  into  the  fray. 

“The  whole  of  journalism  is  kind  of 
based  on  trust  and  people  upholding 
what  little  is  left  of  the  copyright 
law,”  said  Chronicle  managing  editor 


Tony  Pederson. 

The  Post’s  position  was  that  the 
military  excluded  its  camera- 
equipped  reporter  and  told  him  (and 
later  the  Post)  that  the  flight  assign¬ 
ments  were  made  on  a  press-pool 
basis. 

In  reaction  to  the  Houston-out, 
Post  editor  in  chief  C.  David  Burgin 
said,  “It’s  not  the  kind  of  thing  I 
would  expect  to  see  from  people  who 
consider  themselves  ethical  journal¬ 
ists. 

“Did  they  pay  for  the  military 
gasoline  .  .  .  rent  the  military 
plane  .  .  .  pay  the  officers’  salaries?” 
he  asked.  “I  just  don’t  think  flying  on 
a  government  airplane  buys  you  that 
right.” 


using  our  own  equipment.” 

Burgin  saw  a  different  picture:  the 
scene  of  a  tragedy  thousands  of  miles 
away  in  a  Third  World  country  with 
poor  communications  and  accessible 
only  by  military  aircraft.  He  said  his 
reporter,  Andrew  Kirtzman,  was 
trained  to  use  the  camera  gear  he 
brought  along  and  that  both  Kirtzman 
and,  later,  the  Post,  were  assured  by 
the  Air  Force  that  the  flyover  was 
considered  a  press  pool. 

Burgin  called  the  pool  “bigger  than 
a  competitive  situation.” 

Burgin  said  the  public  affairs  officer 
at  Tampa’s  McDill  Air  Force  Base 
assured  him  photos  from  the  flight 
could  be  shared  by  all  media. 

Major  Barry  WUly,  of  the  Central 


“The  whole  of  journalism  is  kind  of  based  on  trust 
and  people  upholding  what  little  is  left  of  the 
copyright  law”  said  Chronicle  managing  editor  Tony 
Pederson. 


Burgin  said  he  was  outraged  when 
he  learned  of  the  advisory,  calling  it 
“gutless,”  “dirty  pool”  and  “one  of 
the  shoddiest  things  I’ve  ever  seen.” 
He  said  it  was  his  decision  to  run  the 
photo  and  that  he  has  received  full 
backing  from  Post  management. 

Pederson  told  E&P  that  while 
news  pool  photos  are  not  usually 
copyrighted,  it  was  “hardly  a  news 
pool  photo”  in  his  opinion. 

“For  there  to  have  been  a  news 
pool,”  he  said,  “there  had  to  be  other 
people  there  who  wanted  representa¬ 
tion.  The  Associated  Press  was  not 
there.  Our  competitor  was  not  there 
with  a  photographer.” 

Other  than  a  Reuters  photo  corre¬ 
spondent,  Einsel  was  the  only  press 
photographer,  according  to  Peder¬ 
son,  who  said  Einsel  carried  “a  full 
range”  of  photo  gear,  “including  a 
transmitter”  and  that  he  was  “clearly 


Command  public  affairs  office  at 
McDill,  said  he  was  sure  everyone  in 
Ethiopia  had  been  briefed  by  the 
coordinating  officer  there  about  the 
nature  of  the  situation,  which  he 
described  as  “a  pool  photo  [only] 
opportunity.” 

He  told  E&P,  “It  was  to  allow  one 
still  photographer  and  one  video 
cameraman  on  board  to  document 
and  then  to  provide  that  as  pool,  by 
our  definition  of  pool,  to  anyone  on  an 
equitable,  no-fee  basis  .  .  .  That  has 
been  a  CENTCOM  and  a  Pent^on 
definition  of  pool  material  since 
we’ve  been  running  the  pools.” 

He  said  it  was  then  his  understand¬ 
ing  that  the  Post  had  no  photographer 
available  and  that  he  learned  of  some 
concern  after  talking  at  length  with 
the  Chronicle  and  an  AP  bureau  chief. 

“They  were  trying  to  ascertain  the 
(Continued  on  page  10) 
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“We  haven’t  taken  this  very 
lightly,”  said  Pederson,  comparing 
his  paper’s  “major  commitment”  of  a 
reporter  and  fully  equipped  photogra¬ 
pher  (“one  of  our  best”)  with  the 
Post’s  one  reporter  who  had  a  camera 
and  lens  “that  could  not  possibly 
have  taken  the  photograph  that  was 
taken.” 

Burgin  said  that  in  the  “declared 
pool  situation”  Einsel  was  boarded 
and,  for  reasons  unknown,  Kirtzman 
was  not.  He  acknowledged  that  the 
Chronicle  sent  two  staffers  and  that 
Einsel  was  better  equipped,  but  said 
that  did  not  justify  ignoring  the 
ground  rules  of  pool  journalism. 

“Sorry,  that’s  not  the  way  it 
works  —  nobody  outs  anybody,”  he 
said  of  the  incident.  “We  would 
expect  that,  had  the  situation  been 
reversed,  it  would  have  been  fair 
game,”  he  added,  citing  President 
Bush’s  first  interview,  given  to  the 
New  York  Times  and  Houston  Post, 
as  “a  kind  of  pool.”  The  Post,  he  said, 
had  no  thought  of  withholding  that 
from  the  Chronicle. 

Burgin  said  he  would  have  no  case 
had  the  Chronicle  gone  in  on  its  own 
chartered  plane.  The  Post  already  had 
a  request  in  for  a  plane  of  its  own,  but 
relied  on  the  C- 130’s  flight  as  pool 
coverage.  Burgin  said  had  the  Post 
known  what  would  happen  it  would 


David  Burgin 


Pool 

(Continued  from  page  9) 


ground  rules  that  were  established,” 
said  Willy.  “I  know  they  were  trying 
to  determine  whether  they  could 
release  what  we  call  a  pool  photogra¬ 
phy  effort  .  .  .  whether  they  could 
release  that,  in  fact,  to  a  competing 
newspaper.” 


Burgin  said  the  pubiic  affairs  officer  at  Tampa’s 
McDiii  Air  Force  Base  assured  him  photos  from  the 
fiight  couid  be  shared  by  aii  media. 


have  tried  to  take  its  own  craft  in 
because  the  site  had  already  been 
found.  (On  Tuesday  it  learned  the 
military  would  not  have  permitted  it 
to  make  its  own  flight  anyway,  he 
said.) 

Burgin  described  the  incident  as  “a 
whitewash  from  the  beginning”  and 
said  it  was  of  no  concern  to  him  that 
Einsel  had  a  transmitter,  which  he 
said  an  AP  staffer  indicated  to  him 
may  have  mitigated  the  pool  situa¬ 
tion.  If  that  were  so,  he  asked  to  be 
told  beforehand  in  order  to  make 
other  arrangements. 

Pederson  said  Reuter’s  correspon¬ 
dent  was  given  use  of  the  Leafax  that 
first  day  and  that  it  presented  no 
problem. 

“We’re  a  Reuters  client  and  we 
were  happy  to  be  able  to  oblige 
them.” 

One  reason,  he  said,  was  that  those 
pictures  move  over  UPI.  The  Post 
gets  only  UPI  sports  wire. 

Asked  about  the  photo’s  copyright. 


He  added  that  he  spent  much  time 
on  the  phone  with  the  Houston  papers 
and  the  AP,  explaining  the  situation 
and  trying  “to  alleviate  the  problem.” 

Willy  said  it  was  the  first  time  he 
“had  heard  of  .  .  .  transmitting 
photos  back  but  having  a  competing 
paper  involved  and  not  wanting  that 
to  be  released.” 

He  later  bumped  it  up  to  the  Penta¬ 
gon,  because,  although  at  his  level  he 
considered  it  an  internal  matter  for 
the  media,  he  thought  it  was  some¬ 
thing  the  military  could  address  and 
try  to  help  resolve. 

He  concluded  that  “If  it’s  being 
withheld  for  any  internal  reason,  it 
was  certainly  not  the  desire  of  the 
U.S.  military  to  have  that  withheld 
fi'om  anyone.” 

He  said  it  was  possible  the  situation 
was  not  made  clear  in  Ethiopia  and 
that  if  such  were  the  case,  the  military 
would  try  to  ensure  that  future 
instructions  regarding  pool  products 
are  made  clear. 


The  photo  that  created  the  con 
troversy. 


Burgin  said  “the  ethical  breach  was 
on  their  side,  not  ours,”  and  that  the 
entire  paper  is  always  copyrighted 
anyway.  He  said  he  looked  at  only  the 
separations  when  they  came  over,  not 
noticing  the  copyright,  but  he  insisted 
he  would  have  “run  it  anyway”  had 
he  seen  the  copyright  credit  stipula¬ 
tion. 

“They  tried  to  pull  a  fast  one  and 
we  did  what  we  thought  was  the  right 
thing  —  what  I  know  was  the  right 
thing.” 

(The  Chronicle  credited  the  photo 
“Einsel/®  1989  Houston  Chronicle.” 
The  Post’s  credit  read  “News  pool 
photo  by  Dave  Einsel/Houston 
Chronicle.”  In  local  editions,  the 
New  York  Times  credit  mentioned 
only  Einsel  and  the  Chronicle.  The 
Washington  Post  gave  Einsel  the 
copyright  and  credited  the  Chronicle 
and  Associated  Press  as  well.) 

Pederson  said  the  Chronicle  had 
had  no  communication  with  the  Post, 
only  indirectly  through  the  AP,  which 
he  said  “did  back  us  up”  on  the  mat¬ 
ter. 

“We  really  don’t  have  any  recourse 
with  the  Post,”  he  said.  “It’s  strictly  a 
matter  involving  AP  and  involving  the 
upholding  of  the  copyright  law  at  this 
point.”  He  added  that  no  redress  nor 
action  against  the  Post  was  expected, 
but  that  his  publisher,  presumably 
president  Richard  Johnson,  wanted 
“to  continue  the  dialogue”  with  AP. 

Pederson  said  he  understood  the 
Post  had  questioned  the  AP  about  the 
photo  and  that  AP  in  New  York  did 
look  into  it.  According  to  Pederson, 
the  response  was  that  because  the 
Post  had  neither  an  on-site  photogra¬ 
pher  nor  a  transmitter,  the  Chroni¬ 
cle’s  photo  was  legitimately  copy¬ 
righted  “and  that  we  had  the  right  to 
(Continued  on  page  37) 
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Central  Newspapers  readies  public  offering 

Discloses  its  financial  information  which  shows  the  company  had  a 
net  income  of  $29.3  million  on  revenues  of  $417.6  million  in  1988 


By  Andrew  Radolf 

Central  Newspapers  Inc.,  which  is 
planning  an  initial  public  offering  of 
nearly  four  million  Class  A  shares  at 
$20  per  share,  had  revenues  in  1988  of 
$417.6  million  and  net  income  of  $29.3 
million,  or  $1.10  per  share,  according 
to  its  registration  statement  filed  Aug. 
10  with  the  Securities  and  Exchange 
Commission. 

No  date  has  been  set  for  the  offer¬ 
ing,  which  is  pending  SEC  approval. 
Central’s  shares  will  be  listed  on  the 
New  York  Stock  Exchange. 

Goldman  Sachs  &  Co.  and  Merrill 
Lynch  Capital  Partners  are  the  lead 
underwriters. 

CNI’s  1988  financial  results 
included  a  one-time  pretax  cost  of 
nearly  $7.6  million  associated  with 
work  force  reductions  at  CNI’s 
Arizona  Republic  and  Phoenix 
Gazette. 

In  1987,  CNI  had  $402.7  million  in 
revenues  and  net  income  of  $32.8  mil¬ 
lion,  including  an  upward  adjustment 
of  almost  $3.4  million  resulting  from  a 
change  in  accounting  principles. 
Earnings  per  share  in  1987  were 
$1.10. 

For  the  first  half  of  1989,  CNI’s 
revenues  amounted  to  $216.3  million, 
up  from  $207.8  million  in  the  first  six 
months  of  1988.  Net  income  in  the 
first  half  came  to  $19.8  million,  or  750 
per  share,  compared  with  $15.4  mil¬ 
lion,  or  580  per  share,  in  1988. 

The  company  gets  about  80%  of  its 
revenues  from  newspaper  advertis¬ 
ing,  and  almost  all  of  the  balance  from 
circulation  sales. 

Phoenix  Newspapers  Inc.,  the 
publisher  of  the  Arizona  dailies  which 
has  been  100%  owned  by  CNI  since 
1977,  had  net  circulation  revenues  of 
$44  million  and  net  advertising 
revenues  of  $215.4  million  in  1988. 

CNI  also  owns  70%  of  Indianapolis 
Newspapers  Inc.,  publisher  of  the 
Indianapolis  Star  and  Indianapolis 
News.  The  remaining  30%  of  INI  is 
owned  directly  or  through  trusts  by 
the  Fairbanks  family,  previous  own¬ 
ers  of  the  News. 

The  Indianapolis  newspapers 
closed  out  1988  with  $30.7  million  in 
circulation  revenues  and  $111.9  mil¬ 
lion  in  advertising  revenues. 


William  A.  Dyer  Jr. 

One  of  three  members  of  the  Eugene 
C.  Pulliam  Trust  which  controls  CNI. 


CNI  also  owns  the  Muncie  Star  and 
Muncie  Evening  Press,  the  Vincennes 
Sun-Commercial  and  the  weekly 
Arizona  Business  Gazette.  The 
registration  statement  did  not  give 
financial  figure  for  these  publica¬ 
tions. 

CNI  ended  1988  with  5,600  employ¬ 
ees,  including  1,200  part-timers,  and 
42%  of  them  were  covered  by  collec¬ 
tive  bargaining  agreements.  CNI 
renegotiated  all  nine  of  its  collective 
bargaining  agreements  that  expired  in 
1988,  with  the  new  contracts 
extended  from  three  to  five  years  and 
providing  for  a  3.2%  to  3.7%  average 
increase  in  yearly  compensation. 

No  additional  collective  bargaining 
agreements  expire  until  1991. 

CNI’s  selling  shareholders  intend 
to  offer  a  total  of  3  million  Class  A 
Common  shares  in  the  U.S.  and 
another  592,800  shares  in  foreign 
markets.  In  addition,  the  selling 
shareholders  have  granted  the  under¬ 
writers  options  for  359,300  shares  to 
cover  any  over-allotments  —  bring¬ 
ing  the  total  amount  of  shares  regis¬ 
tered  for  the  offering  to  3,952,100. 

The  total  proceeds  from  the  stock 
sale  could  come  to  $79,040,000.  All 
proceeds  from  the  sale  will  go  to  the 
selling  shareholders. 


After  the  offering,  CNI  will  have 
outstanding  about  23.2  million  Class 
A  Common  shares  and  about  33.3 
million  Class  B  Common  shares. 
Class  A  shares  have  10  times  the 
dividend  and  liquidation  rights  of  the 
Class  B  shares,  but  only  one-tenth  of 
the  voting  power.  Class  B  shares  must 
be  converted  into  Class  A  shares  on  a 
10-for-l  basis  before  they  can  be  sold. 

CNI’s  two-tiered  stock  structure 
has  been  adopted  by  numerous  news¬ 
paper  companies  as  a  means  of  pre¬ 
serving  family  control  while  also  pro¬ 
viding  shareholders  with  liquidity. 

CNI  is  controlled  by  the  Eugene  C. 
Pulliam  Trust,  which  owns  68.85%  of 
the  Class  B  shares,  which  amounts  to 
64%  of  the  combined  voting  power  of 
the  company.  By  its  voting  power,  the 
trust  can  determine  the  composition 
of  the  board  of  directors  and  control 
decisions  which  are  subject  to  a  vote 
of  the  shareholders  as  a  single  class. 

The  trust  was  established  in  1%5  by 
company  founder  Eugene  C.  Pulliam. 
The  three  trustees  are  Naomi  M.  Pul¬ 
liam,  Eugene  S.  Pulliam  and  William 
A.  Dyer  Jr. 

Naomi  Pulliam  is  Eugene  C.’s 
widow,  but  she  is  not  Eugene  S.’s 
mother.  The  trust  provides  that  so 
long  as  Naomi  is  a  trustee,  if  the  three 
trustees  are  unable  to  reach  a  unanim¬ 
ous  decision,  her  decision  will  be 
“final  and  determinative.’’ 

The  trust  directs  that  the  trustees 
cannot  sell,  lease,  exchange  or  other¬ 
wise  dispose  of  its  Class  B  stock  in 
any  way. 

The  trustees  can  approve  reorgani¬ 
zations  and  recapitalizations,  includ¬ 
ing  mergers  and  consolidations,  so 
long  as  they  still  retained  the  same 
amount  of  voting  power  in  the  new 
entity  as  when  the  trust  was  formed  in 
1%5  —  54%.  The  only  exception  is  if 
the  trustees  unanimouAly  determine 
that  the  trust’s  property  is  threatened 
by  “a  substantially  complete  loss  of 
value’’  and  written  consent  is 
obtained  from  two-thirds  of  the 
trust’s  adult  beneficiaries. 

The  company  estimated  that  the 
trust  will  not  terminate  until  the  year 
2060. 

Vice  President  Dan  Quayle,  a 
(Continued  on  page  37) 
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Polish  journalist  views  the  American  press 

Spends  five  weeks  working  at  Wisconsin  daiiy 


By  Jane  Dwyre  Garton 

Michael  Ksiezarczyk  became  a  bit 
of  a  celebrity  during  his  five  weeks 
living  and  working  in  Appleton,  Wis. 
That  certainly  wasn’t  what  he 
expected,  but  warmed  to  the  role. 

Michael  Ksiezarczyk  made  Apple- 
ton,  the  home  of  the  John  Birch  Socie¬ 
ty’s  national  headquarters  and  the 
hometown  of  the  late  Sen.  Joseph 
McCarthy,  his  home  while  in  Amer¬ 
ica.  Beyond  the  attention  which  was 
showered  on  him  by  colleagues  and 
new  fnends,  was  the  bonus  of  phone 
calls  and  letters,  dinner  invitations 
and  speaking  dates  directed  at  him  by 
the  deeply  rooted  Polish  population  in 
the  area. 

At  first,  the  motivation  of  these 
Americans  was  a  source  of  curiosity 
and  caution:  “People,  who  without 
any  reason,  are  smiling  to  you  at  a 
street,  saying  ‘Hi’  as  if  they  were 
waiting  for  a  long  time  to  meet  you !  At 
the  beginning  it  shocks  you,  you  don’t 
know  how  to  react.  Perhaps  you 
know  these  people  and  simply  don’t 
recognize  them?  Afterward,  you 
realize  that  everything  is  OK,  that 
these  people  are  just  like  this.  And 
without  hesitation  you  are  smiling  to 
them  and  you  can  easily  say  ‘Hi.’  It  is 
easy  to  get  used  to  something  that  is 
good,’’  he  wrote  in  one  of  his 
biweekly  columns  for  the  Post-Cres¬ 
cent,  a  medium-sized  daiiy  and  Sun¬ 
day  paper  which  is  part  of  the  Cana¬ 
dian-owned  Thomson  organization. 

Ksiezarczyk  has  master’s  degrees 
in  journalism  and  law  from  the  Uni¬ 
versity  of  Warsaw. 

“I  was  sure  leaving  Poland  in 
beginning  of  May,  when  I  returned  in 
mid-June,  after  the  election  and  elec¬ 
tion  campaign,  this  will  be  a  different 
country,’’  he  said.  He  stressed  his 
expectation  of  a  difference  in  politics, 
not  economics. 

He  was  surprised  at  the  openness  of 
America  and  the  American  press  and 
collected  an  anecdote  very  early  in  his 
tenure  that  served  as  an  example: 

“It  comes  out  that  in  spite  of  all  the 
differences,  there  are  also  similar 
problems.  You  can  hear  about  a 
demonstration  concerning  abortion 


(Garton  is  a  lecturer  in  journalism  at 
the  University  of  Wisconsin.) 


Polish  journalist  Mikal  Ksiezarczyk 
(left)  chats  with  Appleton  (Wis.)  Post- 
Crescent  editor  Michael  Walker. 


and  you  have  to  ask  if  it  is  a  demon¬ 
stration  against  or  for  this  law, 
because  exactly  the  same  problems 
exist  in  Poland.  There  are  demonstra¬ 
tions  of  supporters  of  this  law  — 
which  legalized  abortion  in  my  coun¬ 
try  since  the  mid- ’50s  —  and  of  its 
opponents.  But  here  you  can  see 
more  than  in  Poland.  You  can  see  how 
people  who  were  arrested  are  carried 
into  the  jail,  and  you  can  see  the  pres¬ 
ence  of  reporters  from  tv,  radio, 
newspapers.  For  you,  it’s  another 
world.” 

That  world  came  to  Ksiezarczyk  in 
different  ways,  too,  as  he  observed 
international  news  coverage  in 
American  papers.  He  thought  news 
play  on  foreign  information  was  gen¬ 
erally  sensational. 

“Sometimes  it  was  not  the  most 
important  but  the  most  attractive  for 
the  reader. 

“In  Poland,  to  a  much  bigger 
extent,  newspapers  present  what, 
according  to  the  editor  and  political 
forces  which  are  behind  the  paper, 
should  be  presented  to  the  reader,” 
he  remarked. 

What  reporters  write  here  and 
where  they  go  for  information  is  not 
so  different,  he  said,  but  he  noted  that 
here  it  is  easier  to  get  in  touch  with 
some  politicians. 

He  observed  many  telephone-to- 


computer  interviews  at  the  Post-Cres¬ 
cent  and  pointed  to  the  big  difference 
in  proceeding  into  print  rapidly  with 
those  comments.  People  in  Poland 
want  to  see  stories  before  they  are 
printed.  They  have  the  right  to  make 
changes  in  copy.  They  authorize  sto¬ 
ries  before  they  are  printed. 

“It’s  a  difference  that  has  its  posi¬ 
tive  sides,”  Ksiezarczyk  stated.  “I 
can  say  it’s  better  they  don’t  present  a 
first  reaction.  With  time  and  with 
examination  of  the  story  in  advance,  a 
source  may  say  some  things  deeper, 
more  clever,  find  better  answers.” 

Public  speeches  which  are  covered 
by  the  press  do  not  need  authorization 
in  advance,  he  said,  but  are  often 
accompanied  by  a  line  at  the  story’s 
end  designating  it  as  a  “non-autho- 
rized  record.” 

The  authorization  or  a  line  indicat¬ 
ing  non-authorization  gives  people 
some  distance,  he  said,  especially 
when  compared  with  what  he 
described  as  the  gun-to-the-head 
approach  by  an  American  journalist 
seeking  information. 

His  sense  of  humor,  a  benchmark 
of  Ksiezarczyk’ s  personality,  sur¬ 
faces  when  he  says  sometimes  an 
authorization  process  could  mean 
waiting  a  day  to  change  one  comma. 

Michael  C.  Walter,  editor  of  the 
Post-Crescent,  said  the  schedule  for 
Ksiezarczyk  was  full.  He  met  Gov. 
Tommy  Thompson,  U.S.  Reps. 
Thomas  Petri  and  Toby  Roth,  and 
Sen.  Herbert  Kohl.  He  spent  time  on 
a  dairy  farm,  at  a  paper  mill  and 
graphics  plant.  He  reviewed  the  city’s 
annual  Flag  Day  parade,  went  to  high 
school  track  meets,  an  American- 
Polish  wedding,  and  several  press 
meetings. 

“What  we  didn’t  bargain  for,  but 
what  we  nevertheless  received,  was 
the  opportunity  to  meet,  to  live  and 
work  with,  to  become  friends  with 
someone  who  works  at  our  profession 
under  different,  difficult  —  and 
decidedly  un-American  —  circum¬ 
stances,  and  who  also  happens  to  be 
as  genuine  a  person  as  most  of  us  have 
ever  met,”  Walter  declared. 

Besides  writing  twice  a  week  for 
the  Post-Crescent,  Ksiezarczyk  dic¬ 
tated  stories  to  Zycie  Warzawy,  a 
400,000-circulation  morning  paper, 
(Continued  on  page  43) 
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U.S.,  Soviet  students  plan  joint  magazine 

No  government  interference  expected 


By  M.L.  Stein 

A  pair  of  enterprising  California 
college  students  have  joined  forces 
with  Russian  students  and  the  Soviet 
news  agency  Novosti,  to  lay  the 
groundwork  for  what  is  planned  as  the 
first  American-Soviet  magazine. 

Susan  McKean,  summer  editor  of 
the  Stanford  Daily  at  Stanford  Uni¬ 
versity,  and  Scott  Talcott,  of  Pepper- 
dine  University,  say  that  seed  money 
already  has  been  advanced  for  the 
project  by  private  donors  here  and 
that  Novosti  has  promised  to  provide 
no-strings  office  space  in  Moscow  for 
the  magazine  to  be  called  Montage. 

McKean,  20,  a  history  major  who 
studied  at  Leningrad  State  University 
and  is  fluent  in  Russian,  said  Mon¬ 
tage,  which  has  the  same  meaning  in 
both  languages,  will  be  a  glossy,  50- 
page  publication  printed  quarterly  in 
both  English  and  Russian. 

“As  a  publication  devoted  to  the 
free  exchange  of  ideas  previously 
closed  by  political  boundaries,  we 
hope  Montage  will  serve  as  a  model 
for  Soviet  and  American  cooperation 
in  general,”  McKean  added.  The  edi¬ 
tors  plan  to  publish  essays,  book 
reviews,  short  stories,  poems,  plays 
and  artwork  involving  intellectual, 
cultural  and  political  issues. 

Editorial  and  production  functions 
will  be  performed  at  Stanford  and 
Moscow  with  final  production  deci¬ 
sions  made  in  California,  the  two  stu¬ 
dents  said. 

They  said  Apple  hardware  will  be 
used  both  at  Stanford  and  Moscow, 
with  editorial  matter  going  through  an 
electronic  mail  connection  via  the  San 
Francisco-Moscow  Teleport.  The 
journal  will  be  designed  with  desktop 
publishing  software,  sent  to  a  lineo- 
tronic  copier  and  then  to  the  printer. 

The  idea  for  Montage  grew  out  of 
an  invitation  issued  in  April  by  Tal¬ 
cott  to  a  Russian  student  to  partici¬ 
pate  in  a  debate  at  Pepperdine  on 
Soviet- American  issues. 

The  student,  Vladimir  Tiurenkov, 
had  been  editor  of  the  campus  paper 
at  Bowerman  High  Technology  Insti¬ 
tute  in  Moscow  and  was  reportedly  a 
strong  proponent  of  perestroika. 

Talcott,  21,  a  political  science 
major,  hosted  Tiurenkov  for  a  week 
in  Southern  California  and  the  two 


Susan  McKean 

decided  to  pursue  plans  for  a  joint 
Soviet- American  student  magazine. 

A  few  weeks  later,  Talcott  flew  to 
Moscow  to  iron  out  the  details  with 
the  Russians,  including  Tiurenkov, 
who  is  currently  a  translator  for 
Novosti.  While  there,  the  American 
also  met  with  Victor  Tagashov, 
Novosti’s  director  for  international 
projects,  and  other  officials  who,  he 
said,  were  cooperative  and  encour¬ 
aging  about  the  venture. 

Talcott  and  McKean  insisted  they 
have  assurances  from  Novosti  that 
there  will  be  no  attempt  at  political 
control  on  the  Soviet  end. 

“We  don’t  expect  censorship  but  if 
there  is  we’ll  back  out,”  Talcott  said. 
“The  validity  of  what  we’re  doing  — 
developing  a  dialogue  between  Rus¬ 
sian  and  American  students  —  must 
be  maintained.” 

In  a  joint  statement,  the  American 
students  said:  “Montage  will  be  run 
entirely  by  students  independent  of 
government  control.  Montage  will 
espouse  no  political  ideology  or  reli¬ 
gious  belief.  In  order  to  receive  the 
respect  and  trust  of  our  readership, 
we  will  not  select  work  on  the  basis  of 
its  political  or  philosophic  position. 
Our  sole  concern  is  that  we  publish 
work  of  exceptional  intellectual  and 


literary  quality.” 

It  is  planned  to  distribute  the  maga¬ 
zine  to  university  departments,  book¬ 
stores  and  libraries. 

McKean,  Talcott  and  Scott  Kirk,  a 
Stanford  computer  expert,  will  travel 
this  month  to  Moscow  at  Novosti’s 
expense  with  two  computers  to  set  up 
an  office  there  and  help  Tiurenkov 
recruit  students. 

According  to  McKean,  she  has 
received  expressions  of  interest  from 
some  American  foundations,  Apple 
computer  company,  and  other  busi¬ 
ness  firms  about  providing  funding  or 
equipment  for  the  project. 

She  said  benefactors  will  receive 
advertising  in  Montage  in  exchange 
for  sponsorship. 


Scripps  sees  small 
ad  gains  In  July 

E.W.  Scripps  Co.,  which  publishes 
the  19  Scripps  Howard  daily  newspa¬ 
pers,  reported  its'newspaper  adver¬ 
tising  revenues  increased  2.9%  in 
July. 

Total  advertising  inches  also  grew 
by  2.9%  in  that  month. 

Local  revenues  in  July  were  up  by 
7.6%  to  $19. 1  million  on  an  increase  in 
local  ad  inches  of  1.9%. 

Classified  revenues  in  July  were  up 
only  1.6%  to  almost  $16  million 
despite  a  3.6%  increase  in  inches. 

National  revenues  in  July  were 
down  1.7%,  to  $2.08  million,  even 
though  national  inches  were  up  by 
4.3%. 

Preprint  revenues  declined  in  the 
month  by  7.5%  to  $4.8  million. 

For  the  year,  through  July,  newspa¬ 
per  advertising  revenues  were  up 
3.7%  and  total  ad  inches  were  up 
2.3%. 

Local  revenues  for  the  year 
through  July  were  up  4.8%  on  a  1.2% 
gain  in  inches;  classified  revenues 
were  up  3.4%  on  a  3.9%  gain  in 
inches;  but  national  revenues  were 
down  6.3%  on  an  8.3%  decline  in 
inches. 

Preprint  revenues  for  the  year 
through  July  were  up  5.4%. 
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Turning  Tass  wire  copy  into  ‘reai’  Engiish 

U.S.  graduate  student  begins  new  job  next  month 


By  Mark  Fitzgerald 

Graduate  student  Irene  Stevenson 
will  have  a  new  job  starting  in  Sep¬ 
tember:  Turning  the  often  stilted 
English-language  copy  from  Tass,  the 
Soviet  wire  service,  into  English 
Americans  will  like. 

“It’s  not  that  [the  Tass  English]  is 
unintelligible.  It’s  not,  it  is  really  very 
thoughtful.  But  it  does  not  read  with 
the  authority,  language- wise,  that 
Americans  or  the  British  expect  and, 
therefore,  it’s  not  as  welcome  in 
American  or  British  newspapers  and 
magazines,’’  Stevenson  said  in  a  tele¬ 
phone  interview  from  Austin,  Texas. 

Stevenson  will  be  the  first  Ameri¬ 
can  to  work  at  Tass’  Moscow  bureau, 
editing  English-language  copy  for 
style. 

Her  new  job  is  of  a  piece  with 
recent  efforts  by  the  wire  service  to 
increase  its  appeal  to  Western  publi¬ 
cations. 

This  summer,  for  example,  the 
Tass  New  York  bureau  has  taken  on 
three  U.S.  college  students  as  unpaid 
interns. 

“We  are  trying  to  show  that  we  are 
not  really  the  voice  of  the  govern¬ 
ment,”  Igor  Makurin,  the  Tass  New 
York  bureau  chief,  said  in  a  recent 
Associated  Press  story. 

“The  government  told  us:  ‘You  are 
on  your  own.  You  have  to  earn  your 
living.’  We  have  to  find  means  to  be 
self-sufficient,  to  earn  our  money,  to 
pay  our  bills,  to  pay  our  lunch,”  he 
added. 

Makurin  told  AP  that  two  recent 
campaigns  to  reach  a  broader  U.S. 
market  were  “a  disaster.” 

In  1987,  for  example,  the  agency 
sent  sales  literature  to  3,000  U.S. 
radio  stations  —  and  got  all  of  “eight 
to  10”  responses.  None  of  those 
signed  up. 

Last  year,  the  agency  targeted 
newspapers,  offering  free  two-month 
subscriptions  to  75  papers.  Only  eight 
agreed  —  and  all  canceled  when  the 
freebie  ended. 

A  key  reason  for  the  rejection, 
Makurin  said,  was  the  quality  of 
English. 

“You  write  a  story  in  Russian  and 
then  the  guy  in  Moscow  translates  it 
into  English,  and  the  service  some¬ 
times  is  very  clumsy,  the  translation 
very  clumsy  and  .  .  .  a  lot  of  mistakes 


[are  made],”  he  said. 

In  Irene  Stevenson’s  view,  Tass 
should  not  be  too  hard  on  itself. 

“The  translations  vary,  obviously, 
by  translator  ....  But  it’s  not  like 
they  are  hack  translators.  In  fact,  the 
people  in  the  higher-up  positions  have 
excellent  English.  They  don’t  even 
speak  with  an  accent,”  she  said. 


English  speaker  to  do  style  editing  on 
their  news  wire,”  she  said. 

After  a  series  of  interviews  —  and 
an  afternoon  tryout  —  Stevenson 
was  offered  the  job.  In  the  meantime, 
however,  Stevenson  had  committed 
to  stay  at  least  a  year  in  Texas,  editing 
the  scholarly  journal.  The  Slavic 
Review. 


“We  are  trying  to  show  that  we  are  not  really  the 
voice  of  the  government,"  Igor  Makurin,  the  Tass  New 
York  bureau  chief,  said  in  a  recent  Associated  Press 
story. 


Stevenson’s  new  job  is  a  result  of 
propitious  timing.  Her  desire  to  con¬ 
tinue  studies  in  Moscow  and  Tass’ 
aim  of  more  acceptable  English  coin¬ 
cided,  she  said. 

In  1987,  the  University  of  Texas 
graduate  student  in  Slavic  studies  was 
studying  in  Moscow,  and  looking  for 
a  way  to  continue  the  costly  stud¬ 
ies. 

“It’s  not  unusual  for  the  publishing 
houses  to  hire  foreigners  who  are 
native  English  speakers  .  .  .  but 
there  were  no  openings. 

“However,  one  teacher  who 
worked  for  Tass  previously  told  me 
that  Tass  had  come  to  their  own  con¬ 
clusion  that  they  needed  a  native 


Jewish  newspaper  firebombed 


The  San  Diego  Jewish  Times  was 
firebombed  Aug.  11  for  the  second 
time  in  four  months,  but  the  owners 
vowed  to  continue  publishing. 

“In  fact,  the  bombing  has  hardened 
our  determination  to  stay  in  busi¬ 
ness,”  said  publisher  Garry  Rosen¬ 
berg. 

The  nighttime  attackers  used  Mo¬ 
lotov  cocktails  as  they  did  in  the 
previous  bombing  in  April.  The  Times 
building  in  El  Cajon  suffered  little 
damage,  however,  thanks  to  the  wire 
mesh  and  iron  bars  on  the  windows. 
One  bomb  fell  back  to  the  sidewalk 
and  the  second  scorched  the  front 
steps  and  part  of  the  wall  of  the  one- 
story  structure. 

“Like  cockroaches,  they  come  out 


That  experience,  in  some  ways,  is 
good  preparation  for  the  Tass  posi-  ! 
tion,  she  said.  j 

“I  run  into  the  same  thing  editing  a 
scholarly  review,  especially  one  on 
Slavic  studies.  Many  times  English  is 
not  the  author’s  first  language,  and 
they,  too,  need  to  be  style-edited  into 
American  English,”  Stevenson  said.  | 

This  June,  Stevenson  contacted  1 

Tass  again,  and  was  told  the  invitation  I 
to  work  was  still  open.  She  will  be  in  I 
Moscow  for  at  least  a  year,  with  an 
option  to  stay  an  additional  two  years ,  j 

she  said.  t 

“I  think  they  want  to  see  whether  I  | 
work  out,  and  I  want  to  see  if  this  is  " 
something  I  enjoy  doing,”  she  said.  | 


at  night,”  said  Rosenberg.  He  added, 
however,  the  experience  was  fright¬ 
ening  for  him  and  his  wife  Carol,  who 
is  the  editor  of  the  16,500-circulation 
biweekly. 

Through  contributions  by  various 
organizations  and  private  citizens, 
the  police  have  posted  a  $15,000 
reward  for  information  leading  to  the 
arrest  and  conviction  of  the  culprit  or 
culprits. 

Stan  Heyman  of  the  Anti-Defama¬ 
tion  League  of  B’nai  B’rith,  one  of  the 
reward  donors,  told  the  San  Diego 
Union  there  had  been  more  than  60 
incidents  of  racism  in  the  San  Diego 
area  in  the  past  three  years,  including 
graffiti  painted  on  synagogues. 
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Ombudsman’s  lament 

He  is  concerned  about  the  lessening  of  traditional  beat  coverage 


By  MX.  Stein 

Seattle  Times  ombudsman  Frank 
Wetzel  is  worried  that  newspapers 
may  be  sacrificing  such  traditional 
beats  as  the  courts,  state  agencies  and 
education  in  their  growing  drive 
toward  more  lifestyle  reporting  and 
specialized  columns. 

To  win  new  subscribers,  Wetzel 
wrote  in  a  recent  column,  “editors 
occasionally  hit  on  topics  that  readers 
fancy.  Although  these  discoveries  do 
not  produce  immediate  jumps  in  cir¬ 
culation,  they  result  in  a  more  inter¬ 
esting  newspaper.  Surely  this  virtue 
will  bring  rewards,  perhaps  even 
increased  circulation.” 

However,  Wetzel  asserted,  there  is 
a  downside  to  this  proposition. 


He  cited  the  case  of  Peyton 
Whitely,  a  veteran  Times  reporter, 
who  was  taken  off  the  federal  court 
beat  and  assigned  a  new  column, 
“Getting  There,”  which  is  about 
traffic  from  the  commuter  point  of 
view  —  “What’s  it  like  for  commu¬ 
ters,  how  they  handle  that  tailgating 
jerk  behind  them,  how  they  fume  as 
they  sit,  bumper-to-bumper,  on  a 
bridge  or  freeway.” 

The  ombudsman  noted  that  the  col¬ 
umn  became  immediately  popular, 
drawing  reaction  by  phone  or  letter 
from  some  800  readers  since  it  began 
March  5. 

“Trouble  is,  no  one  has  been 
assigned  to  Whitely’s  old  beat .  .  .  ,” 
Wetzel  observed.  “Although  he  was 
pulled  off  that  assignment  prior  to 
starting  his  column,  the  trade-off  typi¬ 
fies  the  problem  confronting  editors: 
How  to  adjust  to  new  coverage  needs 
without  slighting  traditional  topics, 
such  as  the  courts,  police,  education 
or  government.” 

The  ombudsman  rated  as  good 
news  the  fact  that  Times’  Scene  editor 
Arlene  Bryant  is  seeking  a  “social 


issues  reporter”  to  cover  population 
groups  affected  by  a  changing  soci¬ 
ety,  mainly  the  young,  old  and  poor. 

Wetzel  ^so  lauded  Bryant’s  plan  to 
reassign  a  reporter  to  cover  Seattle 
society,  “an  area  neglected  because 
of  the  egalitarian  attitudes  of  recent 
years.” 

Actually,  he  pointed  out,  the 
reporter  will  deal  more  with  philan¬ 
thropy  and  fund-raising  than  “white- 
glove  tea  parties.” 

The  bad  news,  Wetzel  continued,  is 
that  t'le  Times  has  no  one  covering 
the  military  and  only  one  reporter 
covers  the  superior  courts,  where 
60,000  cases  are  filed  annually. 

He  also  decried  the  fact  that  the 
newspaper  has  only  two  correspon¬ 
dents  at  the  state  capital,  leaving  state 


agencies  “to  go  long  periods 
unchecked.” 

Wetzel  also  pointed  out  that  only 
one  reporter  covers  regional  news  in 
Washington,  D.C.,  no  one  was  cur¬ 
rently  assigned  to  higher  education, 
and  the  Port  of  Seattle  and  maritime 
affairs  beat  was  vacant. 

Meanwhile,  other  reporters  cover 
the  vacant  beats  “as  best  they  can,” 
he  said,  adding,  “Coverage  patterns 
no  doubt  are  changing  in  all 
metropolitan  areas.  Television  is  one 
factor.  Growth  of  lifestyle  sections 
such  as  Scene,  with  broader  perspec¬ 
tives  and  less  well-defined  beats,  is 
another.  The  trick  is  to  adjust  to  the 
times  without  dropping  coverage  that 
in  the  past  provided  the  community 
with  important  information.” 

In  a  phone  interview  with  E&P, 
Times  executive  editor  Michael  R. 
Fancher  said  the  paper  has  not  cut 
back  on  traditional  beats. 

“We  are  trying  to  build  up  the  infra¬ 
structure  of  the  newspaper  so  basic 
reporting  continues  day  after  day,” 
he  continued. 

Fancher  said  basic  reporting  in 


traditional  beats  has  been  “tremen¬ 
dously  advanced”  in  the  suburban 
areas,  but  not  at  the  expense  of  inner- 
city  coverage. 

The  editor  claimed,  however,  that 
to  attract  new  readers  “you  often 
have  to  redefine  the  news  —  find  new 
topics  of  interest  such  as  rock 
music.” 

Still,  he  said,  editorial  allocations 
should  not  shortchange  either  tradi¬ 
tional  beats  or  new  areas  of  coverage. 

Fancher  said  the  Times  has  b«n 
adding  staff  on  both  sides,  but  com¬ 
mented,  “I  think  if  we  cover  tradi¬ 
tional  beats  in  traditional  ways  we  will 
fail  to  serve  readers.  In  this  commu¬ 
nity,  there  is  a  growing  sense  that  the 
institutions  of  government  are  failing 
to  come  to  grips  with  a  variety  of 
problems  brought  about  by  change 
and  growth.  Traditional  beats  typi¬ 
cally  look  at  those  problems  through 
an  institutional  perspective.  We  must 
find  new  ways  to  examine  these 
issues.” 

Fancher  said  Whitely’s  old  courts 
beat  is  being  covered  by  different  gen¬ 
eral  assignment  reporters  “when 
appropriate.” 

Wetzel,  too,  acknowledged 
changes  in  the  newspaper  business: 
“I  suppose  the  days  of  newspapers  of 
record  —  when  they  recorded  every 
jot  and  title  —  are  long  since  past. 
The  new  perspectives  are  welcome, 
but  the  basic  coverage  should  not  be 
forgotten.” 


Coaches’  contracts 
available  to  public 

A  Superior  Court  judge  in  Raleigh, 
N.C.,  has  ruled  that  athletic  officials’ 
contracts  at  state  universities  should 
be  available  for  public  inspection. 

The  lawsuit  was  filed  by  the  Asso¬ 
ciated  Press  March  30  against  West¬ 
ern  Carolina  University,  East  Car¬ 
olina  University,  the  University  of 
North  Carolina  at  Wilmington,  the 
University  of  North  Carolina  at 
Chapel  Hill  and  North  Carolina  State 
University.  The  suit  asked  for  access 
to  contracts  of  athletic  directors,  foot¬ 
ball  coaches  and  basketball  coaches. 


The  editor  claimed  that  to  attract  new  readers  “you 
often  have  to  redefine  the  news  —  find  new  topics  of 
interest  such  as  rock  music.” 
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FINANCIAL 


Newspaper  financial  reports 

Most  public  companies  report  second-quarter  hikes  in  net  income 


Compiled  by  Andrew  Radolf 

The  majority  of  the  publicly  held  newspaper  companies 
reported  increases  in  net  income  for  the  second  quarter. 

Several  companies  reported  moderate  growth  in  adver¬ 
tising  revenues,  but  lower  prices  for  newsprint  and  cost- 
containment  programs  were  cited  by  most  as  the  major 
reasons  for  improvements  in  their  newspaper  divisions’ 
operating  performances. 

Affiliated  Publications 

Affiliated  Publications,  publisher  of  the  Boston  Globe, 
said  its  income  from  continuing  operations  in  the  second 
quarter  of  1989  was  $12.4  million,  or  180  per  share,  com¬ 
pared  with  $16.1  million,  or  230  per  share,  a  year  earlier. 

Revenues  in  the  quarter  dipped  slightly  to  $137.7  million 
from  $140.4  million. 

The  figures  have  been  adjusted  to  reflect  the  company’s 
restructuring  in  May  and  a  2-for-l  stock  split  on  May  31. 

The  decrease  in  income  from  continuing  operations  was 
primarily  the  result  of  softness  in  advertising  linage  at  the 
Globe,  the  company  said. 

For  the  first  six  months,  revenues  were  $268.1  million, 
versus  $267.1  million  in  1988.  Income  from  continuing 
operations  was  $21.3  million  in  the  1989  second  quarter, 
compared  with  $27.1  million  a  year  earlier. 

Net  income  in  the  second  quarter  of  1989,  including 
charges  for  discontinued  operations,  was  $4.3  million.  In 
the  1988  second  quarter  Affiliated  posted  a  net  loss  of 
$10.5  million,  which  included  its  share  of  losses  from 
Affiliated ’s  investment  in  McCaw  Cellular  Communica¬ 
tions  Inc. 

A.H.  Belo  Corp. 

A.H.  Belo  Corp.,  publisher  of  the  Dallas  Morning 
News,  reported  its  net  income  for  the  second  quarter  of 
1989  improved  to  $9.7  million,  or  480  per  share,  from  $6. 1 
million,  or  300  per  share,  a  year  earlier.  Revenues  in  the 
quarter  increased  to  $109.3  million  from  $101.2  million. 

Publishing  revenues,  principally  at  the  Morning  News, 
were  $59.9  million  for  the  quarter,  up  from  $55.5  million  a 
year  ago.  Improved  demand  for  retail  and  classified  adver¬ 
tising  helped  generate  the  increase. 

Revenues  for  the  six  months  were  $200.3  million,  up 
from  $188.6  million.  Net  earnings  for  the  six  months  rose 
to  $12  million,  or  590  a  share,  from  $7  million,  or  350  a 
share. 

Capital  Cities/ ABC 

Capital  Cities/ ABC  Inc.  reported  net  income  for  the 
second  quarter  of  $140.2  million,  versus  $113.9  million  a 
year  earlier.  Earnings  per  share  rose  to  $7.83  in  the  1989 
quarter  from  $6.78  in  the  1988  period. 

Net  revenues  for  the  second  quarter  increased  to  $1.23 
billion  from  $1.16  billion. 

Publishing  revenues  in  the  quarter  increased  to  $261.8 
million  from  $254.9  million  in  the  1988  quarter.  Publishing 
operating  income  rose  to  $32.2  million  from  $31.3  million. 

The  company  said  gains  by  its  newspapers  accounted 
for  most  of  the  improvement  in  its  publishing  division. 


offsetting  declines  by  the  specialized  publications. 

For  the  half,  revenues  came  to  $2.35  billion,  versus 
$2.45  billion  a  year  earlier.  Net  income  in  the  half  was 
$222.9  million,  versus  $184.2  million  in  1988. 

Publishing  revenues  in  the  half  rose  to  $516.7  million 
from  $501.1  million,  and  operating  income  in  the  half 
increased  to  $57.0  million  from  $55.5  million. 

‘  Cowles  Media 

Cowles  Media  of  Minneapolis,  publisher  of  the  Twin 
Cities  Star  Tribune,  said  net  earnings  for  its  fiscal  first 
quarter  ended  July  1  were  $5.1  million,  or  $2.02  per  share, 
compared  with  $5.3  million,  or  $2.08  per  share,  in  the 
previous  year  which  included  a  net  gain  of  $2.6  million,  or 
$1.03  per  share,  from  the  sale  of  production  equipment. 

Revenues  in  the  quarter  increased  by  $5  million  to  $85.3 
million,  while  expenses  were  “only  slightly  higher,”  the 
company  said. 

Operating  cash  flow  rose  35%  in  the  quarter  to  $17.4 
million  from  $12.9  million  a  year  earlier,  and  operating 
earnings,  which  includes  non-cash  charges  for  deprecia¬ 
tion  and  amortization,  rose  58%  to  $12  million  from  $7.6 
million.  Both  measures  reflected  revenue  gains  and 
improved  operating  efficiencies,  the  company  said. 

Dow  Jones  &  Co. 

Dow  Jones  &  Co.  reported  its  second-quarter  net 
income  in  1989  declined  2.3%  to  $48.4  million  from  $49.5 
million.  Per  share  earnings  declined  to  480  from  510. 

Revenues  in  the  quarter  increased  to  $437.7  million  from 
$413.8  million. 

Operating  income  in  the  quarter  increased  slightly  to 
$102.2  million  from  $101.8  million. 

Revenues  at  the  business  publication  segment,  which 
includes  the  Wall  Street  Journal  were  up  0.1%  in  the 
quarter  to  $201.2  million.  Operating  income  was  off  8.8% 
to  $35  million. 

For  the  half,  business  publications  revenue  declined 
2.3%  to  $384.1  million  and  operating  income  was  down 
19.9%  to  $56.9  million 

Results  at  the  business  segment  reflect  a  continued 
slump  in  financial  advertising,  particularly  at  the  Journal 
and  Barron’s.  Advertising  linage  at  the  Journal  declined 
5.7%  in  the  quarter  and  8.6%  in  the  half. 

Total  revenues  in  the  first  half  increased  to  $844.5 
million  from  $806.4  million,  while  net  income  increased  to 
$248.4  million  from  $153.1  million.  Operating  income 
declined  to  $182  million  from  $193  million. 

Net  income  for  the  first  half  included  an  after-tax  gain  of 
$164.1  million,  or  $1.63  a  share,  from  the  January  sale  of 
the  company’s  holdings  in  Continental  Cable  vision.  The 
1988  first  half  included  an  after-tax  gain  of  $64.5  million,  or 
670  a  share,  from  the  sale  of  a  book  publishing  subsidiary. 

Excluding  one-time  gains,  net  income  in  the  first  half 
decreased  to  $84.2  million,  or  840  a  share,  from  $88.6 
million,  or  920  a  share. 

Gannett  Co. 

Gannett  Co.  reported  its  second-quarter  net  income 
rose  to  $1 12. 1  million  from  $97.5  million  in  the  1988  quar¬ 
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ter.  Revenui  ose  to  $904.2  million  from  $846.9  million. 

Earnings  pe*  share  in  the  quarter  increased  17%  to  70<J 
from  600. 

Operating  income  in  the  quarter  rose  to  $215.6  million 
from  $188.1  million. 

The  second-quarter  improvements  came  from  higher 
newspaper  operating  income,  resulting  from  greater 
advertising  revenues,  lower  newsprint  costs  and  the  first- 
ever  second-quarter  profit  at  USA  Today. 

Ad  revenues  rose  6%  in  the  quarter  and  circulation 
revenues  were  up  4%,  the  company  said.  ROP  newspaper 
linage  increased  slightly,  reflecting  a  gain  in  classified. 

USA  Today’s  ad  pages  increased  5%  in  the  quarter  to 
1,054  from  1,004. 

Because  of  ad  rate  adjustments  and  a  higher  rate  base, 
ad  revenues  at  USA  Today  increased  24%  in  the  quarter. 

For  the  first  half,  earnings  per  share  increased  9%  to 
$1.16  from  $1.06,  and  net  income  improved  to  $187  million 
from  $171.5  million.  Revenues  increased  to  $1.72  billion 
from  $1.6  billion. 

Operating  income  in  the  half  rose  18%  to  $360.6  million 
from  $305.1  million. 

Bollinger  Inc. 

Toronto-based  Bollinger  Inc.  said  its  net  earnings  in  the 
first  half,  after  extraordinary  items,  increased  to  $35.5 
million  (figures  Canadian)  from  $11  million  in  1988. 

Earnings  before  extraordinary  items  and  before  taxes 
that  are  offset  by  the  application  of  the  prior  year’s  losses 
were  $36.7  million  in  the  current  half  and  $31.1  million  a 
year  ago. 

Cash  flow  before  extraordinary  items  was  $55.9  million 
in  the  first  half  of  1989,  down  from  $59.5  million  a  year 
earlier. 

Revenues  for  the  half  rose  to  $386.9  million  from  $353.3 
million. 

Knight-Ridder  Inc. 

Knight-Ridder  Inc.  earned  $70.1  million,  or  $1.35  a 
share,  from  continuing  operations  in  the  second  quarter  of 
1989,  versus  $42  million,  or  730  a  share,  a  year  earlier. 

During  the  quarter,  the  company  completed  the  sale  of 
the  Pasadena  Star-News  for  about  $55  million  and  a 
pretax  gain  of  $49.1  million.  Excluding  the  580  a  share 
gain,  earnings  per  share  from  continuing  operations  were 
770,  up  from  the  730  earned  in  the  second  quarter  of  1988. 

In  addition,  Knight-Ridder  earned  $1.09  a  share  in  the 
second  quarter  from  broadcast  operations  and  saw  a  gain 
of  $55.5  million  on  the  sale  of  five  of  its  eight  VHP 
television  stations. 

Net  income  for  the  quarter,  including  all  extraordinary 
gains,  came  to  $126.9  million,  or  $2.44  a  share,  versus  $45 
million,  or  780  a  share,  in  the  1988  quarter. 

The  newspaper  division  reported  a  second-quarter 
operating  profit  of  $95. 1  million  versus  $80.7  million  a  year 
earlier,  for  a  17%  gain.  Newspaper  revenues  rose  5.1%  to 
$509  million  from  $484.2  million. 

For  the  first  half,  income  from  continuing  operations 
was  $90.8  million,  or  $1.74  per  share,  versus  $75  million, 
or  $1.30  a  share,  in  1988.  Revenues  for  the  half  came  to 
$1.12  billion,  up  from  $1  billion. 

Net  income  in  the  half  increased  to  $147.3  million,  or 
$2.82  a  share,  from  $78.8  million,  or  $1.37  a  share. 

Lee  Enterprises 

Lee  Enterprises  of  Davenport,  Iowa,  said  its  net  income 
for  the  third  fiscal  quarter  increased  to  $1 1 .05  million  from 
$10.7  million,  and  earnings  per  share  rose  to  440  from  420. 

Revenues  in  the  quarter  increased  to  $69.4  million  from 
$64.8  million. 

For  the  three  quarters,  Lee’s  net  income  rose  to  $28.4 
million  from  $26.9  million,  and  earnings  per  share  rose  to 
$1.14  from  $1.07. 


Revenues  for  the  three  quarters  increased  to  $202  mil¬ 
lion  from  $188.7  million. 

About  4%  of  the  revenue  increases  came  from  non¬ 
newspaper  publications,  primarily  shoppers,  which  Lee 
operated  in  1989  but  did  not  own  a  year  earlier. 
McClatchy  Newspapers 

McClatchy  Newspapers  Inc.  reported  a  32%  increase  in 
second-quarter  earnings  to  $10  million,  or  350  per  share,  in 
1989  from  $7.6  million,  or  270  per  share,  in  1988. 

Improved  advertising  linage  and  circulation  at  the  Sac¬ 
ramento  Bee  helped  boost  revenues  by  7.9%  in  the  half  to 
$97.3  million  from  $90.2  million  in  1988.  Advertising 
revenues  in  the  quarter  rose  7.5%  to  $78  million,  and 
circulation  revenues  jumped  9.7%  in  the  quarter  to  $15.6 
million. 

Operating  income  in  the  quarter  was  up  28.1%  to  $16.4 
million  from  $12.8  million,  reflecting  an  emphasis  on  cost 
controls. 

The  Anchorage  Daily  News  had  its  first  profitable  sec¬ 
ond  quarter  since  becoming  a  McClatchy  newspaper,  the 
company  said.  The  Tacoma  (Wash.)  News  Tribune  also 
showed  improved  results. 

Net  income  for  the  half  rose  to  $14.8  million,  or  520  per 
share,  from  $12  million,  or  430  per  share.  Revenues  in  the 
half  rose  to  $184.3  million  from  $173  million. 

Media  Gleneral 

Media  General  reported  lower  revenues,  net  income 
and  earnings  per  share  in  the  second  quarter,  saying  the 
declines  reflected  last  year’s  exchange  of  its  Pomona, 
Calif.,  newsprint  mill  and  cash  for  Media  General  Class  A 
stock  held  by  businessman  Burt  Sugarman,  who  had 
launched  an  unsuccessful  takeover  attempt. 

The  company  said  heavy  discounting  and  a  weak  news¬ 
paper  economy  also  depressed  second-quarter  perfor¬ 
mance. 

Second-quarter  revenues  declined  to  $149.9  million  in 
1989  from  $1%.6  million  the  year  before.  Net  income  for 
the  quarter  was  $6.1  million  in  1989  compared  with  $16.2 
million  a  year  ago.  Earnings  per  share  were  230,  compared 
with  560  in  1988. 

Newspaper  revenues  in  the  second  quarter  remained 
essentially  the  same  at  $76.8  million  in  1989  versus  $76.7 
million  the  year  before.  For  the  half,  newspaper  revenues 
dipped  slightly  to  $149.4  million  from  $149.7  million. 

For  the  half,  newspaper  operating  profits  declined  to 
$11.6  million  from  $14.1  million. 

Total  revenues  in  the  half  came  to  $299.2  million,  down 
from  $382.6  million.  Net  income  in  the  half  dropped  to 
$17.9  million  from  $27.7  million,  and  earnings  per  share 
declined  to  690  from  960. 

Multimedia  Inc. 

Multimedia  Inc.  reported  its  net  income  for  the  second 
quarter  of  1989  increased  31%  to  $10.8  million,  compared 
with  net  income  of  $8.2  million  in  the  second  quarter  of 
1988.  The  1988  net  earnings  included  an  after-tax  gain  of 
$1.7  million  from  the  sale  of  a  television  station. 

Earnings  per  share  in  the  quarter  rose  to  870  from  670. 
Revenues  in  the  quarter  increased  to  $121  million  from 
$114.3  million. 

Operating  profits  in  the  quarter  rose  to  $44  million  from 
$39.2  million. 

Newspaper  revenues  in  the  second  quarter  increased  to 
$35  million  from  $34.4  million,  but  newspaper  cash  flow 
decreased  1%  to  $12.9  million. 

The  small  increase  in  newspaper  revenues  and  decrease 
in  newspaper  cash  flow  resulted  from  a  decline  in  local  and 
national  ROP  advertising. 

For  the  six  months,  the  company’s  net  income  was 
$15.4  million  compared  with  $9.3  million  a  year  earlier, 
(Continued  on  page  38) 
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The  latest  on  college  journalism  grads 

Latest  poll  shows  only  34.3%  of  the  graduates  landed  newspaper  jobs 
in  1988;  percentage  of  minority  hires  by  newspapers  shows  sizable  hike 


By  Debra  Gersh 

Only  34.3%  of  1988  journalism  and  mass  communica¬ 
tions  graduates  seeking  full-time  employment  in  the  news¬ 
paper  industry  —  dailies,  non-dailies  and  wire  services  — 
actually  landed  such  jobs  within  about  eight  months  after 
graduation,  according  to  the  Survey  of  Journalism  and 
Mass  Communications  Graduates  for  1988. 

However,  the  percentage  of  minority  students  who 
sought  and  landed  full-time  employment  in  the  newspaper 
industry  increased  in  1988  to  32.4%  from  24.4%  in  1987. 

The  study  was  primarily  funded  by  the  Dow  Jones 
Newspaper  Fund,  with  additional  funding  from  the  Asso¬ 
ciation  for  Education  in  Journalism  and  Mass  Communi¬ 
cation,  the  Association  of  Schools  of  Journalism  and  Mass 
Communication  and  the  School  of  Journalism  at  Ohio 
State  University.  It  was  prepared  by  the  Ohio  State  jour¬ 
nalism  school’s  Lee  B.  Becker  and  executive  director  of 
the  DJNF,  Thomas  E.  Engleman,  with  the  assistance  of 
David  Weaver,  Thomas  Bowers,  Edmund  Lambeth  and 
Walter  Bunge. 

The  report  is  based  on  replies  from  711  bachelor’s 
degree  recipients  who  received  their  degrees  in  joumal- 
ism/mass  communications  in  May  or  June  1988.  The 
results  are  projectable  to  about  20,557  students  complet¬ 
ing  joumalism/mass  communications  degree  work  at  339 
colleges  and  universities  across  the  country. 

The  1988  survey  found  little  change  in  either  the  percen¬ 
tage  of  graduates  who  are  female  or  those  who  classify 
themselves  as  racial  or  ethnic  minorities.  In  addition, 
there  is  little  change  in  the  selection  of  specializations 
within  journalism  fields. 

Further,  “Female  students  were  more  likely  to  com¬ 
plete  their  journalism  studies  in  public  relations  than  were 
male  students,  who  preferred  broadcasting  and  news-edi¬ 
torial  studies,’’  the  study  reported,  noting  also  that 
“Minority  students,  who  in  the  past  were  more  likely  to 
specialize  in  broadcasting  than  any  other  area,  are  now 
spread  evenly  across  the  specialties.’’ 

More  respondents  said  they  chose  journalism/mass 
communications  as  a  field  of  study  because  they  enjoy 
writing,  25.6%,  and  of  those  students  who  chose  journal¬ 
ism  because  they  enjoy  writing,  35.7%  selected  the  news- 
editorial  sequence  (compared  with  15.6%  of  those  who  did 
not  mention  writing  as  a  specific  motivation). 

Fewer  students  reported  working  for  the  campus  news¬ 
paper,  a  percentage  which  declined  from  58.4%  in  1986  to 
46.2%  in  1987  and  to  39.1%  in  1988.  Some  78.2%  of  the 
news-editorial  students  said  they  were  involved  with  the 
campus  paper,  again  a  decline,  compared  with  84.3%  in 
1987. 

Interestingly,  the  study  reported  that  “advertising  and 
public  relations  students  are  more  likely  to  have  reported 
working  for  the  campus  newspaper  than  for  the  other 
media  [yearbook,  campus  tv  and  radio  stations].  In  1988, 
28.7%  of  the  advertising  students  and  29.4%  of  the  public 
relations  students  report  such  an  activity.’’ 


Internships  were  common  among  the  students,  with 
75.5%  of  the  news-editorial  students  participating  in  media 
internships,  80.9%  of  the  advertising  students,  74.3%  of 
public  relations  students,  and  85.2%  of  the  broadcasting 
students. 

In  addition,  “Those  students  with  college  internships 
with  the  media  were  slightly  but  not  significantly  more 
likely  to  find  full-time  communications  work  than  those 
without  an  internship.” 

The  study  reported  that  58.9%  of  those  with  full-time 
communications  work  held  college  internships  while 
53.4%  of  those  employed  in  communicafons  did  not.  In 
addition,  62.9%  of  students  who  worked  on  campus  news¬ 
papers  found  communications  jobs,  compared  with  54. 1% 
of  those  employed  who  did  not. 

The  survey  also  found  that  news-editorial  and  public 
relations  students  “were  somewhat  less  likely  to  have  full¬ 
time  or  part-time  jobs  of  any  sort  when  surveyed  than 
students  specializing  in  broadcasting  and  advertising.  To 
some  extent  this  reflects  the  slightly  higher  percentage  of 
students  with  news-editorial  and  public  relations  training 
continuing  in  school  rather  than  looking  for  full-time 
work.” 


“Minority  students,  who  in  the  past 
were  more  iikeiy  to  speciaiize  in 
broadcasting  than  any  other  area,  are 
now  spread  eveniy  across  the 
speciaities ...” 

Some  56.5%  of  the  news-editorial  graduates  found  full¬ 
time  work  using  their  communications  skills,  as  opposed 
to  8.8%  with  full-time  jobs  not  using  their  communications 
skills,  12.2%  holding  part-time  jobs  using  those  skills,  and 
4.8%  with  part-time  jobs  not  using  the  skills;  17.7%  were 
not  employed. 

Eighteen  percent  of  all  the  students  working  in  commu¬ 
nications  said  their  jobs  primarily  involved  writing  and/or 
reporting,  with  20.2%  reportingjobs  that  involved  product 
or  company  promotion  or  marketing. 

“As  has  been  true  in  the  past,  the  newspaper  industry 
employs  more  graduates  than  any  other,”  according  to  the 
survey.  “In  1988,  23.1%  of  the  graduates  with  work  were 
employed  by  a  daily  newspaper,  a  weekly,  semiweekly  or 
triweekly  or  a  wire  service.  The  figure  is  14.9%  of  all  1988 
graduates.” 

While  a  clear  majority,  77.2%,  of  the  graduates 
employed  by  the  newspaper  industry  (dailies,  non-dailies, 
wire/news  services)  said  their  jobs  involve  writing, 
reporting  and/or  editing,  13.7%  are  involved  in  producing 
and/or  selling  ads,  1.1%  are  in  promotion/marketing  and 
8.0%  reported  other  responsibilities. 

“As  has  been  true  in  recent  years,  less  than  a  third  of  the 
{Continued  on  page  20) 
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The  Moment 


The  Source:  AP 


1  One  simple  but  unforgettable  photograph 

told  the  story  of  China’s  pro-democracy 
I  movement. 

I  A  picture  of  one  man  stopping,  if  only  for 

1  a  moment,  the  crush  of  history. 

An  AP  picture. 

And  just  one  of  hundreds  of  photographs 
and  stories  sent  out  of  China  by  AP  during 
the  heady  days  of  late  spring  and 
the  dark  days  of  early  summer. 

Unmatched  coverage  produced 
by  AP’s  team  of  reporters,  photog¬ 
raphers  and  editors,  including 


Jeff  Widener,  who  took  the  award-winning 
picture  seen  here. 

Coverage  that  we  moved  from  the  scene  to 
our  members  at  unprecedented  speed  using 
AP’s  exclusive  technology. 

A  combination  of  people  and  technology  that 
makes  it  possible  to  provide  more  coverage. 

Better  coverage. 

Faster  and  more  efficiently. 
Precisely  why  —  for  more  news¬ 
papers,  more  broadcasters  and 
more  people  around  the  world  — 

AP  is  the  source. 


xp 

Associated  Press 


Grads 


(Continued  from  page  18) 


1988  graduates  even  sought  full-time  employment  on  a 
daily  or  weekly  newspaper  or  a  wire  service  after  gradua¬ 
tion,”  the  report  stated,  noting  that  the  figure  continued  its 
decline  from  “at  least  1986,”  when  35.6%  sought  such 
work,  to  1987,  when  the  percentage  was  31.2%  to  1988’s 
30.6%. 

However,  “The  percentage  of  news-editorial  students 
seeking  jobs  in  daily  or  weekly  newspapers  or  with  a  wire 
service  is  higher  than  for  any  of  the  other  areas  of  commu¬ 
nications  specialization  .  .  .  while  the  percentage  of 
advertising  graduates  in  1988  who  sought  full-time  work 
with  a  newspaper  is  up  from  a  year  earlier,”  according  to 
the  survey. 

More  students  from  all  areas  of  study  looking  for  news¬ 
paper  or  wire  service  jobs  in  1988  actually  found  work, 
34.3%  compared  with  30.5%  in  1987,  and  38.5%  of  the  1988 
students  seeking  full-time  work  in  the  industry  found  a  job 
there  within  eight  months  of  graduation,  as  opposed  to 
35.2%  in  1987. 

The  media  weekly  salary  for  all  graduates  working  full- 
or  part-time  was  up  from  $272  in  1987  to  $307  in  1988.  The 
study  also  discovered  that  salaries  of  journalism/mass 
communications  graduates  were  increasing  faster  than  the 
consumer  prices  as  measured  by  the  Consumer  Price 
Index. 

While  salaries  for  each  of  the  media  categories 
increased  in  1988,  daily  newspapers  showed  a  marked 
change,  “reflecting,  it  would  seem,  some  real  improve¬ 
ment  in  salaries  in  this  field,”  according  to  the  report. 


“Exactly  half  of  the  graduates  hired 
by  the  newspaper  industry  in  1988 
were  female,  down  from  58.9%  in 
1987,”  the  study  reported. 


The  median  daily  newspaper  weekly  salary  in  1988 
increased  to  $310  from  $268  in  both  1987  and  1986, 
although  because  of  the  small  number  of  cases  examined, 
the  study  urged  “caution  in  extrapolation  of  anything  but  a 
trend  toward  improved  salary  figures  in  1988  compared  to 
a  year  earlier.”  The  media  weekly  newspaper  salary 
increased  to  $275  in  1988  from  $249  in  1987. 

The  highest  median  weekly  salary  in  1988  was  $353  paid 
by  public  relations  agencies/departments,  followed  by 
$315  by  advertising  agencies/departments,  the  $310  by 
daily  newspapers,  and  $293  paid  by  radio/tv  stations. 

However,  while  8.0%  of  the  students  with  full-time  jobs 
were  making  $200  a  week  or  less  and  21.0%  were  earning 
$250  a  week  or  less,  22.9%  earned  more  than  $400  a  week 
and  8.2%  were  paid  $500  or  more. 

The  projected  raw  numbers  showed  a  drop  in  news-edi¬ 
torial  students  from  4,600  in  1986  to  4,256  in  1988,  although 
“there  is  little  evidence  the  newspaper  industry  had  an 
inadequate  pool  of  interested  students  for  the  jobs  avail¬ 
able,”  as  only  34.3%  of  those  who  looked  for  full-time 
newspaper  or  wire  service  work  —  regardless  of  area  of 
study  —  actually  took  a  full-time  job  in  those  areas. 

For  the  news-editorial  students,  65.8%  who  sought  it, 
took  full-time  work  with  a  newspaper  or  wae  service,  with 
only  8.9%  taking  full-time  work  outside  the  media. 

“Newspapers  and  wire  services  employed  14.9%  of  the 


graduates,  or  a  projected  3,060  individuals,”  according  to 
the  report.  “This  compares  with  a  projected  3,030  hired  in 
1987  and  3,270  in  1986.  .  .  .  [Djaily  newspapers  hired  the 
majority  of  the  graduates  who  took  jobs  in  the  newspaper 
industry,  followed  by  weekly  newspapers  and  the  wire 
services.” 

Virtually  unchanged  from  1987’s  64.3%,  in  1988  64.2% 
of  the  newspaper  industry  hires  had  been  news-editorial 
majors.  Graduates  who  specialized  in  advertising  studies 
accounted  for  9.4%  of  the  newspaper  industry  hires,  up 
from  8.4%  in  1987. 

Some  77.4%  of  newspaper  industry  hires  had  interned 
while  in  college  and  79.2%  worked  for  the  campus  newspa¬ 
per. 

These  hires  were  spread  throughout  the  country  as 
follows  (regions  designated  by  ZIP  codes):  9.4%  in  the 
New  England  and  New  Jersey  area;  13.2%  in  the  New 
York,  Pennsylvania  area;  3.8%  in  the  Atlantic  seaboard; 
15.1%  in  the  Southeast;  11.3%  in  the  Great  Lakes  area; 
2.8%  in  the  North  Central  area;  10.4%  in  the  Plains  States; 
2.8%  in  the  South  Central  area;  3.8%  in  the  Rocky  Moun¬ 
tain  area;  and  27.4%  in  the  Pacific  States. 

“Exactly  half  of  the  graduates  hired  by  the  newspaper 
industry  in  1988  were  female,  down  from  58.9%  in  1987,” 
the  study  reported.  “About  one  in  eight,  12.4%,  of  the 
newspaper  industry  hires  in  1988  were  members  of  a  racial 
minority.  The  figure  in  1987  was  a  statistically  comparable 
7.8%.” 

The  1988  survey  came  to  two  basic  conclusions: 

•  “The  proportion  of  minorities  graduating  from  the 
nation’s  journalism  and  mass  communications  programs 
has  not  increased  beyond  10%  in  recent  years,  while  the 
percentage  of  minorities  in  the  nation  continues  to 
increase.  .  .  .  Colleges  in  general  and  journalism  schools 
in  particular  must  find  ways  to  dramatically  increase  the 
number  of  minority  students  in  order  to  assure  diversity  in 
higher  education  and  eventual  greater  diversity  in  the 
media  work  force.” 

•  “The  data  clearly  show  a  decline  in  the  proportion  of 
graduates  who  had  campus  newspaper  and  broadcasting 
station  experience  outside  the  classroom,  while  the  media 
appear  to  place  a  high  value  on  those  experiences.  Jour¬ 
nalism  and  mass  communications  programs  must  find  a 
way  to  encourage  more  students  to  work  on  the  campus 
media.” 


UPl  and  Infotech  reshufflings 

UPI  has  formed  a  client  services  division  to  manage 
telecommunications,  technical  support,  repairs  and  client 
renewals. 

The  staff  of  60  combines  technical,  marketing  and  sales 
stafrs,the  company  said.  It  is  designed  to  provide  “more 
frequent,  broad-scope  discussions  with  clients;  and  sub¬ 
stantial  increase  in  the  “depth  of  service  and  levels  of 
recourse”  available  to  clients. 

The  division  will  be  headed  by  senior  vice  president  Joel 
Peneburgh,  formerly  UPI  controller  and  a  former  execu¬ 
tive  at  Telecommunications  Industries  Inc.,  another  affili¬ 
ate  of  UPI  parent  Infotechnology  Inc. 

In  an  earlier  announcement,  New  York-based  Infotech 
said  it  had  formed  four  new  operating  groups. 

Infotech  owns,  among  others,  WNW  Group  Inc.,  whicn 
owns  management  rights  and  stock  options  on  UPI. 

The  new  groups  and  their  executive  vice  presidents, 
respectively,  are:  technical  products  and  services,  James 
Pompa;  information  and  news  products,  Joseph  Taussig; 
marketing  services  group,  Alan  Vera;  and  media  net¬ 
works,  Michael  Wheeler. 
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when  Harwy  Braun  helps  clients  develop  their 
retail  strategies,  he  uses  Impact  Resouires. 


Harvey  Braun  is  Chairman 
of  the  Retail  Services  Group 
at  Touche  Ross,  one  of  the 
nation’s  “big  eight”  public 
accounting  firms.  It’s  his  job 
to  develop  operations 
analyses,  repositioning,  and 
merchandising  strategies  for 
his  firm’s  clients,  which 
include  80  of  the  top  100 
retailers  in  the  U.S. 

Braun  has  found  that  the 


depth  of  information  provided 
by  MA'RT”  Consumer  Intelli¬ 
gence  System  has  helped  him 
in  developing  retail  strategies 
that  can  be  turned  into  dollars 
when  Touche  Ross’  clients  put 
them  into  action. 

Using  sample  sizes  ranging 
from  5,000  to  18,000  per  mar¬ 
ket,  MA*RT  provides  a  wide 
range  of  consumer  information 
including  lifestyles,  buying 


behavior,  and  media  habits. 

“By  using  MA*RT  1  am  able 
to  get  quick,  in-depth  consu¬ 
mer  profiles  on  our  clients’ 
customers,  on  our  clients’ 
competitors’  customers,  as 
well  as  overall  consumer  atti¬ 
tudes,”  Braun  says.  “Having 
used  MA*RT  for  almost  two 
years  now.  I’m  impressed  with 
the  quality  of  the  data,  and  with 
all  the  different  ways  we  can  use 


this  consumer  information  to 
help  our  clients.” 

To  learn  more  about  Impaa 
Resources,  call  l-8(X)-733-MART 
today. 


IMPACT 

RESOURCES 


IN  BRIEF 


Kan.  publisher  shot 
and  killed  at  home 

Larry  Sarvey,  38,  publisher  and 
general  manager  of  the  Daily  Globe, 
Atchison,  Kan.,  was  shot  to  death  in 
his  home  recently. 

Lloyd  S.  Heaver,  40,  whose  ex- 
wife  Sarvey  had  been  dating,  was 
arrested  soon  after  and  charged  with 
the  murder. 

Sarvey,  who  became  publisher  of 
the  Globe  in  February  1988,  is  sur¬ 
vived  by  four  daughters  and  a  son. 

Spanish-language 
paper  bows  in  Ohio 

The  first  edition  of  a  new  Spanish- 
language  newspaper  for  northeast 
Ohio  was  slated  to  debut  Aug.  4. 

The  biweekly  newspaper,  El  Nuevo 
Dia,  “will  be  an  advocacy  newspaper 
to  give  voice  to  the  Hispanic  commu¬ 
nity,”  said  Miriam  Ortiz-Maldonado, 
its  publisher  and  vice  president. 

“Initially,  10,000  copies  will  be 
published  in  Spanish  and  10,000 
copies  in  English  for  Hispanics  who 
do  not  read  Spanish.” 

Circulation  at  first  will  be  concen¬ 
trated  in  Cleveland,  Lorain,  Elyria 
and  Toledo,  she  said.  Eventually,  the 
paper  plans  to  be  distributed  through¬ 
out  Ohio. 

—  AP 

Petrey  elected  first 
woman  prez  of  TPA 

Nancy  R.  Petrey,  co-publisher  and 
general  manager  of  the  Newport  Plain 
Talk,  is  the  first  woman  elected  presi¬ 
dent  of  the  Tennessee  Press  Associa¬ 
tion.  She  succeeds  John  Paul  Jones, 
publisher  of  the  Daily  News  in  Mem¬ 
phis,  who  was  elected  director-at- 
large. 

Other  officers  elected  at  the 
group’s  120th  anniversary  convention 
in  Chattanooga  were:  Sam  Hatcher, 
the  Lebanon  Democrat,  vice  presi¬ 
dent  for  daily  newspapers;  Bob  Par¬ 
kins,  the  Milan  Mirror-Exchange , 
vice  president  for  non-daily  newspa¬ 
pers;  and  David  McCoy,  the  Clinton 
Courier-News,  treasurer. 

New  directors  elected  for  two-year 
terms  were:  Tim  P.  Jones,  general 
manager,  the  Johnson  City  Press; 
David  Cazalet,  editor  and  publisher, 
the  Monroe  County  Advocate  in 
Sweetwater;  Pete  Bennett,  publisher. 


the  Daily  News  Journal  in  Murfrees¬ 
boro;  Dioug  Beel,  general  manager, 
the  Daily  Herald  in  Columbia;  and 
Randall  P.  Benderman,  general  man¬ 
ager,  the  Weakley  County  Press  in 
Martin. 

Bob  Atkins,  publisher  of  the  News- 
Examiner  in  Gallain,  was  re-elected 
president  of  Tennessee  Press  Service 
(TPS)  Inc.,  TPA’s  business  eiffiliate, 
and  Parkins  also  was  re-elected  TPS 
vice  president. 

Tom  Hill  of  Oak  Ridge  was  re¬ 
elected  president  of  the  Tennessee 
Press  Association  Foundation,  Tutt 
Bradford  of  Maryville  was  re-elected 
vice  president,  and  Larry  Smith  of 
LaFollette  was  re-elected  secretary- 
treasurer. 

Arrests  in  Cuba 
criticized  by  iAPA 

The  Inter  American  Press  Associa¬ 
tion  has  strongly  condemned  Cuba’s 
arrest  of  three  human  rights  leaders  as 
a  “gross  violation  of  the  rights  to 
thought  and  expression  guaranteed 
by  the  Universal  Declaration  of 
Human  Rights,  the  American  Con¬ 
vention  on  Human  Rights,  and  all 
other  guarantees  recognized  by  civil¬ 
ized  countries  in  this  hemisphere  and 
the  free  world.” 

According  to  IAPA,  one  of  those 
arrested  —  Hubert  Jerez,  president 
of  the  Jose  Marti  Commission  on 
Human  Rights  —  is  also  founder  and 
president  of  the  Association  of  Inde¬ 
pendent  Journalists  of  Cuba.  He  is  a 
journalism  graduate  from  the  Univer¬ 
sity  of  Havana  and  former  employee 
of  Prensa  Latina  News  Agency  and 
Verde  Olivo  magazine. 

Jerez,  Cuban  Human  Rights  Com¬ 
mission  president  Elizardo  Sanchez 
and  Human  Rights  Party  director 
Hiram  Abi  Cobas  are  accused  of 
“counterrevolutionary  affiliation,” 
and  making  “innuendos  of  mistreat¬ 
ment  and  psychological  torture”  of 
prisoners  condemned  in  the  recent 
drug  case  rocking  Cuba. 

IAPA  said  they  were  arrested  two 
days  after  the  Los  Angeles  Times 
published  an  article  reporting  family 
members  of  the  Cubans  executed  in 
the  drug  case  were  not  properly 
judged  and  were  “assassinated”  by 
Cuban  authorities. 

According  to  IAPA,  however,  the 
New  York  Times,  one  of  seven  U.S. 
news  organizations  interviewing  the 
human  rights  activists,  said  they  had 
made  no  allegations  of  mistreatment 
or  torture  during  the  meeting. 


ACB  system  gives 
marketers  flexibility 

The  Advertising  Checking  Bureau 
has  enchanced  its  Readi-Access  soft¬ 
ware  system  to  give  marketers  flexi¬ 
bility  for  evaluating  strategies.  Its 
data  base  includes  details  from  every 
retailer  ad  and  manufacturer  ad  that 
appears  in  daily  newspapers,  zone 
editions,  free-standing  inserts  and 
home-delivery  circulars  in  all  major 
markets.  New  ads  are  included  in  the 
system  10  days  after  placement. 

New  categories 

The  JC  Penney-University  of  Mis¬ 
souri  Awards  Programs  will  celebrate 
its  30th  anniversary  by  offering  three 
new  newspaper  contest  categories  — 
arts/entertainment,  health/fitness, 
and  food/nutrition  —  and  opening  the 
competition  to  free-lance  writers  who 
are  sponsored  by  the  newspapers  in 
which  their  articles  appear. 

ANA  co-op  survey 
finds  motivations 

A  survey  of  Association  of 
National  Advertisers  members  found 
three  prime  reasons  that  motivate 
companies  to  use  co-op:  to  encourage 
more  local  promotion;  to  create  incre¬ 
mental  sales;  and  to  reinforce  national 
advertising. 

The  survey,  conducted  under  the 
auspices  of  the  ANA  Cooperative 
Advertising  and  Trade  Support  Com¬ 
mittee  in  consultation  with  Market 
Soundings  Inc.,  also  found  that  nega¬ 
tive  attitudes  in  corporate  cultures 
include:  sales  can’t  be  traced  to  co¬ 
op;  store  buyers  want  co-op  costs  off 
s^es  prices;  and  sales  forces  aren’t 
well  trained  in  co-op. 

Pioneer  Press  plans 
three  publications 

Pioneer  Press,  publisher  of  commu¬ 
nity  newspapers  in  Chicago’s  north, 
west  and  northwest  suburbs,  is  plan¬ 
ning  to  launch  the  company’s  44th, 
45th  and  46th  publications  on  Aug.  3 1 . 

The  new  Schaumburg  Review, 
Hojfman  Estates  Review  and  Rolling 
Meadows  Review  will  share  facilities 
in  Barrington,  Ill.,  with  Pioneer’s 
other  nine  newspapers. 

Pioneer  Press  is  a  wholly  owned 
subsidiary  of  the  Sun-Times  Co. 
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UPI  CustomStocks/2000. 


UPI  CustomStocks/2000  can  out¬ 
put  directly  to  your  t3rpesetter. 
Remove  the  burden  of  pages  of 


UPI  CustomStocks/2000  uses 
Standard  &  Poor’s  data. 

Authoritative  financial  data,  world- 


UPI  CustomStocks/2000  lets  you 
deliver  the  stock  listings  your  read¬ 
ers  want  most.  Whether  you  want  to 


carry  less  but  better  focused  agate.  Or 
more  financisd  agate  without  using 
more  space. 

UPI  CustomStocks/2000  lets  you 
decide: 

a  which  stocks,  bonds,  mutual  fimds, 
money  funds,  options  and  other 
financial  instruments  you  print. 
m  which  individual  financial  fields- 
such  as  hi^,  low,  close,  P/E,  yield- 
accompany  those  stocks,  and  in 
what  sequence  they  appear. 

■  whether  to  boldface,  imderline  or 
italicize  local  or  regional  stocks,  or 
stocks  with  a  particular  volatility  or 
change. 

■  when  to  create  unique  stocks  tables 
of  specific  listings  or  of  any  special 
combinations.  Sort  and  combine 
financial  tables,  or  add  totally  new 
mathematical  fields. 


small  type  from  your  newspaper’s 
own  computer  system  by  outputting 
yoiur  customized  stocks  tables  directly 
to  your  typesetter.  Or,  Custom- 
Stocks  can  output  to  your  fiont-end, 
pagination  system,  line  or  laser 
printer.  Or  another  personal  com¬ 
puter.  It  can  also  output  with  Atex  or 
Xeta  protocols. 

Once  you’ve  set  up  your  custom 
selections,  your  CustomStocks/2000 
service  operates  automatically  every 
trading  day,  to  meet  any  deadline. 
You  don’t  need  anyone  to  operate  it. 


renowned  for  accuracy. 

Best  of  all,  CustomStocks/2000 
works  NOW! 

Major  newspapers  in  the  U.S.  and 
overseas  are  already  using 
CustomStocks/2000.  Today.  So  why 
wait?  Get  freedom  of  choice  into  your 
newspaper  NOW. 

You’re  always  on  target 
with  UPI 
Cu8tomStock8/2000. 


UNITED  PRESS  INTERNATIONAL 


1-800-824-7221 

1-202-898-8200 


I  Q  YES.  Tell  me  more  about  UPI  CustomStocks/2000! 
Please  contact  me  for  a  free,  no-obligation  demonstration. 


Name _ 

Title _ Newspaper _ 

Address - Phone - 

City _ State _ Zip - 


Mail  to: 

United  Press  International 
1400  Eye  Street  NW  •  Washington  DC  20005 


IN  BRIEF 


Hartford  Courant 
expands  its 
zoning  program 

The  Hartford  (Conn.)  Courant  has 
expanded  its  zoning  program  to 
include  daily  part-run  ads  that  are 
changed  for  each  local  edition  just  as 
editorial  is  adjusted. 

The  live  ads  and  news  will  appear  in 
the  paper’s  seven-zoned  Connecticut 
section.  News  from  some  70  cities 
and  towns  will  be  zoned  Monday 
through  Saturday,  and  ads  in  the  sec¬ 
tion  will  be  zoned  Monday  through 
Friday. 

In  addition,  zoned  news,  features 
and  ads  will  appear  Sundays  in  seven 
editions  of  the  advance-print  Town 
Courant. 

The  paper’s  editorial  page  also  will 
be  zoned  five  days  a  week,  with  each 
of  the  seven  editions  carrying  one 
editorial  on  a  town  issue,  while  scho¬ 
lastic  sports  coverage  will  be 
increased  to  include  news  from  more 
than  1(X)  high  schools  in  the  seven- 
zoned  sports  sections  Tuesday 
through  Sunday.  On  Mondays,  the 
sports  sections  will  carry  zoned  news 
from  adult  recreational  sports 
leagues. 

The  Courant  has  hired  71  reporters, 
editors,  photographers  and  corre¬ 
spondents,  and  has  added  to  its  staff 
in  advertising,  circulation,  produc¬ 
tion  and  marketing. 

Nightly  increases  are  expected  to 
exceed  130%  in  the  amount  of  news 
copy  and  100%  in  the  amount  of 
sports  copy.  The  Courant  will  make 
just  over  150  pages  on  the  average 
night,  increasing  more  than  66%  from 
its  existing  zone  efforts. 

Brazilian  murders 
of  concern  to  lAPA 

The  Inter  American  Press  Associa¬ 
tion  has  expiessed  concern  with  the 
third  murder  in  a  month  of  a  Brazilian 
journalist  and  asked  authorities  to 
push  investigations  of  the  crimes. 

In  a  telegram  to  Gov.  Miguel 
Arraes  of  the  northeast  state  of  Per¬ 
nambuco,  lAPA  press  freedom  chair¬ 
man  Robert  J.  Cox  of  the  News  and 
Courier,  Charleston,  S.C.,  called  for 
“early  solution  of  the  crime  against 
social  columnist  Ricardo  Ferreira 
Pinto,  killed  in  the  city  of  Recife  July 
22.’’ 

The  journalist,  who  wrote  for  the 
newspapers  Jornal  do  Commercio 


and  Folha  de  Pernambuco,  was  killed 
by  three  gunshots  while  parked  in  his 
car. 

Another  social  columnist,  Norton 
Batista  Sa  Silva  of  the  newspaper 
Santa  Catarina,  was  shot  and  killed 
July  10  in  the  city  of  Blumenau,  Santa 
Catarina  state.  On  July  5,  journalist 
Maria  Nilce  Magalhaes  of  the  Journal 
da  Cidade  was  killed  on  the  streets  of 
Vitoria,  state  of  Espirito  Santo,  by 
unidentified  gunmen.  She  was  mar¬ 
ried  to  the  publisher  of  the  newspa¬ 
per,  which  had  been  crusading  against 
organized  crime  in  the  city. 

New  recruits 
named  for 
METPRO  program 

Ten  new  recruits  have  entered  the 
Los  Angeles  Times  1989-91  Minority 
Editorial  Training  Program  (MET- 
PRO/Reporting). 

Founded  in  1984,  the  two-year  pro¬ 
gram  is  designed  to  increase  the  num¬ 
ber  of  minority  reporters  and  photog¬ 
raphers  in  newsrooms  across  the 
country. 

METPRO/Reporting  is  jointly 
funded  by  the  Times  and  Times  Mir¬ 
ror,  the  newspaper’s  parent  com¬ 
pany.  Participants  spend  the  first  year 
in  the  Times’  newsroom.  Those  who 
successfully  complete  this  phase  are 
assigned  to  the  staff  of  a  Times  Mir¬ 
ror  newspaper  for  the  remainder  of 
their  training. 

Forty-three  of  46  graduates  of  the 
program’s  five  sessions  are  now  on 
the  staffs  of  Times  Mirror  newspapers 
and  other  news  organizations,  it  was 
reported. 

“Newspapers  throughout  the 
country  must  meet  the  challenge  of 
providing  quality  coverage  of  the 
increasingly  diverse  communities 
they  serve,”  said  Times  publisher 
Tom  Johnson. 

Times  Mirror  also  has  a  two-year 
minority  program  for  copy  editors 
(METPRO/Editing)  conducted  at 
Newsday. 

The  new  METPRO/Reporting  train¬ 
ees,  all  college  graduates,  are:  Ste¬ 
ven  Chavez,  of  Pico  Rivera,  Calif., 
University  of  La  Verne;  Jonathan 
Gaw,  Cucamonga,  Calif,  Pomona 
College;  Thuan  Le,  Phoenix,  Ariz., 
Arizona  State  University;  Frankie  V. 
Ransom,  Jackson,  Miss.,  University 
of  Wisconsin;  Yolanda  Rodriguez, 
Brooklyn,  N.Y.,  Hunter  College; 
Alisa  Samuels,  Baltimore,  Md.,  Mor¬ 
gan  State  University;  Joceylyn  Y. 
Stewart,  Los  Angeles,  Columbia  Uni¬ 


versity  and  the  University  of  Califor¬ 
nia,  Berkeley;  Teresa  L.  Tamura, 
Twin  Falls,  Idaho;  Idaho  State  Uni¬ 
versity;  Luz  Maricela  Villarreal,  El 
Monte,  Calif.,  University  of  La 
Verne;  and  Ellen  Yan,  Baltimore, 
University  of  Maryland. 

5,000  respond 
to  paper’s  house 
design  contest 

More  than  5,000  Oregonian  readers 
contributed  ideas  for  a  “dream 
house,”  which  is  now  on  sale  in  Port¬ 
land. 

The  survey  began  over  a  year  ago  in 
the  newspaper’s  Home  section. 
Readers  were  invited  to  select  their 
favorite  style  of  home,  number  of 
bedrooms  and  bathrooms  and  kitchen 
layout,  as  well  as  contribute  other 
ideas. 

A  showcase  home  was  then 
designed  by  Rich  Walton  and  con¬ 
structed  by  Bill  Lee,  owner  of  Tri-Lee 
Homes. 

The  result  is  a  transition-style 
house  with  a  country  French  flavor 
that  includes  a  number  of  readers’ 
ideas.  One  was  a  closet  with  a  table  to 
lay  out  luggage  and  pack.  Another 
was  a  phone  booth  in  the  pantry  to 
block  out  kitchen  noise. 

The  Oregonian’s  home  is  one  of  10 
houses  at  this  year’s  “Street  of 
Dreams,”  co-sponsored  by  North¬ 
west  Natural  Gas  and  produced  by 
the  Home  Builders  Associatior  of  Me¬ 
tropolitan  Portland.  The  homes  are  on 
view  at  Ironwood,  a  residential  area 
of  luxury  homes,  at  prices  ranging 
from  $408,000  to  $560,000. 

Seminars  to  focus 
on  foreign  markets 

The  Association  of  National 
Advertisers  has  developed  two  new 
professional  development  seminars  — 
Managing  the  Communications  Mix 
in  Latin  America  and  Managing  the 
Communications  Mix  in  the  Orient 
and  Pacific  —  to  be  offered  this  fall  in 
locations  convenient  to  those  mar¬ 
kets. 

The  first  seminar,  focusing  on  Latin 
America,  is  slated  to  be  offered  Sept. 
19-22  at  the  Biltmore  Hotel,  Coral 
Gables,  Fla.  The  second,  highlighting 
the  Orient  and  Pacific,  is  scheduled 
for  Nov.  28-30  at  the  Sheraton  Hotel, 
Hong  Kong. 
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OPPORTUNITY! 

GROWTH! 

NEW  ENGLAND! 


* 


Create  opportunities  with  your  ads  in  these  New  England  newspapers. 


MASSACHUSETTS 


CONNECTICUT 


RHODE  ISLAND 


Bangor  Daily  News  (M) 
Maine  Weekend 
The  Lewiston  Daily  Sun  (M) 
Lewiston  Journal  (E) 

Sunday  Sun-Journal  (S) 
Maine  Sunday  Telegram  (S) 
Portland  Press  Herald  (M) 
Portland  Express  (E) 


NEW  HAMPSHIRE 


Concord  Monitor  (E) 

Union  Leader  (M) 

Nashua  Telegraph  (E&S) 

New  Hampshire  Sunday  News  (S) 


Boston  Globe  (M&S) 

Boston  Herald  (M&S) 

Cape  Cod  Times  (Hyannis)  (M&S) 

The  Enterprise  (Brockton)  (E&S) 

The  Daily  Transcript  (Dedham)  (E) 
Gardner  News  (E) 

The  Lowell  Sun  (E&S) 

Daily  Evening  Item  (Lynn)  (E) 

The  Middlesex  News  (E&S) 

The  Standard  Times  (New  Bedford)  (E&S) 
The  Patriot  Ledger  (Quincy)  (E) 

Salem  Evening  News  (E) 

Union-News  (Springfield)  (AD) 

Republican  (Springfield)  (S) 

The  News  Tribune  (Waltham)  (E) 

Daily  Times  and  Chronicle  (Woburn)  (E) 
Telegram  &  Gazette  (Worcester)  (ME&S) 


The  Advocate  (Stamford)  (AD&S) 
The  Bridgeport  Post  (E) 
Bridgeport  Telegram  (M) 
Bridgeport  Post-Telegram  (S) 

The  Day  (New  London)  (M&S) 
Greenwich  Time  (AD&S) 

Hartford  Courant  (M&S) 
Manchester  Journal  Inquirer  (E) 
Meriden  Record- Journal  (M&S) 
Middletown  Press  (E) 

New  Britain  Herald  (E) 

New  Haven  Register  (M&S) 
Waterbury  American  (E) 
Waterbury  Republican  (M&S) 


The  Newport  Daily  News  (E) 
Providence  Bulletin  (E) 
Providence  Journal  (kMS) 
The  Westerly  Sun  (E) 


TheTimes-Argus  (Barre-Montpelier)  (E&S) 
Burlington  Free  Press  (M&S) 

Rutland  Herald  (M&S) 


*  I 


LEGAL -  - 

Michigan  daiiy  appeais  $1-miiiion  iibei  verdict 


The  Battle  Creek  (Mich.)  Enquirer 
is  asking  an  appeals  court  to  throw  out 
a  $1 -million  verdict  in  a  precedent-set- 
ting  case  that  changed  Michigan  libel 
law. 

At  a  recent  hearing  before  the 
Michigan  Court  of  Appeals,  an  attor¬ 
ney  for  the  Gannett  Co. -owned  news¬ 
paper  argued  that  the  article  at  the 
center  of  the  libel  case  was  both  sub¬ 
stantially  accurate  and  in  the  public 
interest. 

At  issue  was  a  Dec.  22,  1979 
Enquirer  article  which  said,  based  on 
information  from  a  police  officer,  that 
David  Rouch,  a  62-year-old  cereal 
factory  worker,  had  been  arrested 
and  charged  with  the  knifepoint  rape 
of  a  17-year-old  baby  sitter. 

In  fact,  though  Rouch  was  detained 
overnight,  he  was  never  charged  with 
the  crime.  The  Enquirer  did  not  print 
that  fact,  however,  until  many  weeks 
later. 

Rouch’s  lawsuit  changed  the  stan¬ 
dard  of  libel  for  private  individuals  in 
Michigan. 

In  early  1987,  the  Michigan 
Supreme  Court  held  unanimously 


that  private  citizens  need  prove  only 
negligence  in  the  publication  of  a  false 
story  to  win  a  libel  suit.  Previously, 
they  had  been  required,  like  public 
figures,  to  prove  “actual  malice”  in 
the  publication. 

When  the  case  went  to  trial,  a  Cal¬ 
houn  County  jury  needed  just  four 
hours  to  award  Rouch  $1  million  in 
compensation  for  emotional  distress 
and  damage  to  his  reputation.  Since 
that  verdict,  the  judgment  has  grown 
to  $2.5  million  with  interest. 

Last  year,  Michigan  adopted  a  law 
that  retains  that  standard,  but  dra¬ 
matically  limits  the  damages  a  plain¬ 
tiff  can  claim.  Damages  will  be  limited 
to  only  “economic”  consequences  of 
a  libelous  story,  such  as  the  loss  of  a 
job. 

Before  the  Court  of  Appeals, 
Enquirer  attorney  Robert  Bernius 
said  the  award  should  be  thrown  out 
because  “when  you  publish  some¬ 
thing  of  public  interest,  and  get  it 
right,  you  can’t  be  at  fault  in  a  consti¬ 
tutional  sense.” 

However,  Rouch’s  attorney,  John 
Jereck,  said  that  missed  the  point.  He 


also  said  the  paper  “rushed”  the  inac¬ 
curate  story  into  print. 

“What  was  the  immediacy?  What 
was  so  interesting  and  demanding  to 
the  public  interest  with  David  Rouch? 
How  far  are  you  going  to  let  them 
back  up  and  abuse  this  privilege? 
There  has  to  be  some  responsibility 
on  their  part,”  he  said. 

“The  reason,”  Enquirer  attorney 
Bernius  replied,  “is  that  the  news  is 
news  and  when  it  happens  it  should  be 
reported  quickly  and  accurately.” 

Rouch  attorney  Jereck  also  argued 
that  the  paper  should  not  have  pub¬ 
lished  the  article  without  first  inter¬ 
viewing  Rouch. 

That  suggestion,  however,  appar¬ 
ently  troubled  at  least  one  judge  in  the 
three-judge  panel. 

“Are  we  not  opening  up  some  real 
can  of  worms  by  saying  that  the  press 
has  a  duty  to  go  out  and  do  their  own 
investigations  of  the  truth  or  falsity  of 
the  crime  as  alleged?”  asked  Judge 
Janet  Neff. 

In  his  arguments,  the  factory  work¬ 
er’s  attorney  also  contrasted  his  client 
with  the  Enquirer’s  corporate  parent. 

“Big  Gannett,  $364  million  last 
year  [and]  David  Rouch,  $30,000  fac¬ 
tory  worker,  10  years  trying  to  protect 
himself,”  Jereck  said. 

The  panel  has  given  no  indication  of 
when  it  will  rule  on  the  case. 

Newspaper  denied 
right  to  ietter 
never  mailed 

A  judge  ruled  the  Santa  Rosa 
(Calif.)  Press  Democrat  has  no  legal 
claim  to  a  letter  sent  to  a  reporter  by  a 
mass-murder  suspect.  However,  the 
decision  did  not  matter  after  all. 

The  letter  from  Ramon  Salcido  had 
been  ordered  sealed  in  Superior  Court 
after  a  municipal  court  judge  issued  a 
gag  order  on  the  day  the  accused  was 
arraigned  on  seven  counts  of  murder 
and  three  counts  of  attempted  mur¬ 
der. 

The  Press  Democrat  filed  a  la.vsuit 
to  gain  possession  of  the  letter,  which 
jail  officials  had  intercepted. 

Salcido  said  he  had  put  the  letter  in 
a  stamped  envelope  and  gave  it  to 
guards  for  mailing. 

Then  Sheriff  Dick  Michaelsen  con¬ 
fiscated  the  letter  on  orders  of  the 
district  attorney,  who  asserted  its 
contents  violated  the  gag  order. 

Superior  Court  Judge  Laurence 


There’s  one  news  analysis  program  considered  “can’t  miss’’  by  Washington  officials. 
The  McLaughlin  Group. 

Among  Its  chief  assets  are  the  wit  and  intellect  of  John  McLaughlin,  Eleanor  Clift, 
Fred  Barnes,  Morton  Kondracke,  Pat  Buchanan  and  Jack  Germond. 

They  provide  insightful,  often  prescient,  political  commentary  on  the  most  up-to- 
the-minute  developments.  Often  with  heateci  exchanges. 

So  tune  in  to  The  McLaughlin  Groupi  It’s  comprehensive,  contentious  and. . . 
contagious. 

Made  possible  by  a  grant  from  GE. 

THE  McLAUGHUN  OlOUP 

Check  your  local  listing  for  station  and  time 
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NEWSPEOPLE  IN  THE  NEWS 


John  C.  Long,  chief  photographer 
of  the  Hartford  Courant,  is  the  new¬ 
ly  elected  president  of  the  National 
Press  Photographers  Association, 
moving  up  from  vice  president. 

Long,  with  the  Courant  the  past  18 
years  in  various  capacities,  has  been 
named  Photographer  of  the  Year  in 
1981  and  1988  by  the  Connecticut 
News  Photographers  Association. 

Michael  Martinez,  picture  edi¬ 
tor/news  of  the  Detroit  News,  was 
elected  vice  president  during  the 
national  convention  at  Lake  of  the 
Ozarks,  Mo.  Martinez,  who  moved  to 
Detroit  in  1988,  previously  was 
graphics  editor/director  of  photogra¬ 
phy  at  the  Cincinnati  Enquirer  and  a 
picture  editor  at  the  Courier  Journal, 
Louisville. 

Judith  Tell  of  the  Arizona 
Republic,  Phoenix,  continues  as  the 
NPPA  secretary  and  Skip  Peterson, 
director  of  photography  at  the  Dayton 
Daily  News,  was  elected  to  serve  as 
executive  board  representative. 

*  *  * 

Jeff  Thomas  has  been  named  a.m. 
executive  news  editor  of  the  San  Jose 
Mercury  News. 

With  the  newspaper  four  years 
since  moving  from  the  Dallas  Times 
Herald,  Thomas  has  worked  as  a 
national  desk  copy  editor,  national 
wire  editor,  assistant  news  editor  and 
assistant  national  editor. 

*  *  * 

Dave  Wallace  has  been  named 
advertising  director  of  the  Macon 
(Ga.)  Telegraph  and  News,  moving 
from  director  of  marketing  and 
research.  He  has  been  with  Knight- 
Ridder  Newspapers  15  years,  first  at 
the  Tallahassee  Democrat  as  an  art 
department  manager  and  then  in  1977 
to  the  same  post  at  Macon. 

Laura  Wilkinson,  marketing  man¬ 
ager,  succeeds  Wallace. 


A  number  of  new  executive  assign¬ 
ments  have  been  announced  in  the 
Newspaper  Division  of  Gannett  Co. 
Inc. 

William  T.  Malone  becomes 
chairman  of  the  Arkansas  Gazette, 
Little  Rock,  succeeding  H.  B.  Pat¬ 
terson  JR.,  who  becomes  chairman 
emeritus. 

Craig  A.  Moon  succeeds  Malone 
as  president  and  publisher. 

Dan  A.  Martin  succeds  Moon  as 
president  and  publisher  of  the  Fort 
Myers  (Fla.)  News-Press. 

Denise  H.  Bannister  becomes 
president  and  publisher  of  the  Hun¬ 
tington  (W.Va.)  Herald-Dispatch, 
succeeding  Martin. 

William  V.  Monopolis  succeeds 
Bannister  as  president  and  publisher 
of  the  Gainesville  (Ga.)  Times.  He 
previously  was  publisher  of  the  Sub¬ 
urban  Newspaper  Group  in  Cherry 
Hill,  N.J. 

David  J.  Mack,  president  and 
publisher  of  the  Binghamton  (N.Y.) 
Press  &  Sun-Bulletin,  assumes  addi¬ 
tional  duties  as  a  regional  vice  presi¬ 
dent  in  the  Gannett  East  Group. 


John  Virtue,  who  spent  17  years 
with  United  Press  International  in 
Latin  America  as  a  foreign  correspon- 
dent  and  executive,  has  been 
appointed  associate  executive  direc¬ 
tor  of  Florida  International  Universi¬ 
ty’s  Central  American  Journalism 
lYogram,  Miami. 

Virtue  was  based  in  Sao  Paulo, 
Caracas  and  Mexico  City,  where  he 
was  in  charge  of  the  Northern  Divi¬ 
sion  of  Latin  America  for  UPI. 

He  left  the  wire  service  in  1981  to 
become  executive  director  of  El 
Mundo  in  San  Juan,  Puerto  Rico. 

Charles  H.  Green  is  executive 
director  of  the  seven-year  USAID 
program  aimed  at  strengthening  jour¬ 
nalism,  journalism  education  and 
research  in  Central  America. 

*  *  * 

Guy  Rondeau,  who  is  planning  to 
retire  as  a  vice  president  of  the  Cana¬ 
dian  Press,  has  announced  changes  in 
the  French  service  of  the  cooperative 
effective  Sept.  4.  No  successor  has 
been  named  to  Rondeau,  who  is  in 
charge  of  the  French-language  opera¬ 
tions. 

Claude  Papineau,  head  of  La 
Press  Canadienne  since  1983, 
becomes  assistant  to  Montreal  bureau 
chief  Denis  Tremblay.  Papineau  has 
worked  for  CP  17  years,  including  10 
as  parliamentary  correspondent  in 
Ottawa. 

Michel  C.  Auger,  who  has 
worked  for  the  Montreal  Gazette  and 
Le  Devoir,  Montreal,  as  well  as  CP’s 
French  service,  replaces  Papineau. 

Jean  Roy,  former  news  director  at 
La  Tribune,  Sherbrooke,  becomes 
Auger’s  assistant,  succeeding 
Claude  Daigneault,  who  returns  to 
reporting  for  the  service. 

Andre  Bellemare  recently 
assumed  the  post  of  news  editor  in  the 
Quebec  City  bureau. 


John  A.  Park,  Jr.  &  Son 
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At  the  Atlanta  Journal-Constitu¬ 
tion,  three  news  executive  appoint¬ 
ments  have  been  announced. 

Glenn  McCutchen,  managing  edi¬ 
tor  since  1985,  has  been  promoted  to 
executive  editor  and  will  be  the  news 
department  liaison  with  other  Jour¬ 
nal-Constitution  departments.  He 
will  oversee  all  budgeting,  personnel 
and  administrative  functions. 

John  W.  Walter  Jr.,  who  has 
been  a  senior  editor  at  USA  Today  in 
Washington,  D.C.,  has  been  named 
managing  editor  and  will  coordinate 
daily  newsgathering  operations. 

Hyde  Post,  most  recently  assistant 
city  editor  for  special  projects,  has 
been  named  assistant  managing  editor 
for  local  and  Georgia  news. 

*  *  « 

Tim  Kelly,  managing  editor  of  the 
Orange  County  Register,  Santa  Ana, 
Calif.,  since  1987,  has  been  named 
executive  editor  of  the  Lexington 
(Ky.)  Herald-Leader. 

A  native  of  Ashland,  Ky.,  Kelly 
returns  to  his  home  state  in  Septem¬ 
ber  to  oversee  day-to-day  coverage  of 
the  Herald-Leader.  He  succeeds 
Joel  Rawson,  who  became  deputy 
executive  editor  of  the  Providence 
Journal-Bulletin . 

Kelly  began  his  career  at  the  Ash¬ 
land  Daily  Independent;  was  execu¬ 
tive  sports  editor  of  the  Philadelphia 
Inquirer  in  the  early  ’70s  and  in  1975- 
84,  was  with  Times  Mirror  Newspa¬ 
pers  and  then  editor  of  the  Daily  News 
of  Los  Angeles  until  he  moved  to  the 
Register. 

*  >K  * 

Michael  C.  Janeway,  a  former 
executive  editor  of  The  Atlantic 
Monthly  and  more  recently  executive 
editor  of  the  Trade  and  Reference 
Division  of  Houghton  Mifflin  Co., 
will  assume  his  new  position  as  dean 
of  Northwestern  University’s  Medill 
School  of  Journalism  on  Sept.  1 .  Jane¬ 
way  also  will  be  a  tenured  journalism 
professor. 

He  replaces  Edward  P.  Bassett, 
dean  since  1984,  who  moved  to  pro¬ 
fessor  and  director  of  the  University 
of  Washington’s  School  of  Journal¬ 
ism. 

*  *  * 

Sue  Trippiedi,  formerly  assistant 
advertising  director  and  classified 
advertising  manager  of  the  Cham- 
paign-Urbana  (Ill.)  News-Gazette, 
has  been  promoted  to  advertising 
director. 

She  succeeded  Gary  Holben,  who 
became  sales  director  of  Professional 
Impressions  Corporation,  the  com- 
mercied  printing  firm  owned  by  the 
News-Gazette. 


Larry  Lane  is  the  newly  named 
assistant  managing  editor  of  the 
Tampa  Tribune.  He  previously  was 
the  Broward  editor  of  the  Fort 
Lauderdale  News  and  Sun  Sentinel 
for  more  than  three  years  and  prior  to 
that  with  the  Los  Angeles  Times  for  15 
years  as  an  editor  and  reporter. 

In  other  appointments  at  the  Tri¬ 
bune,  Debbi  Boeder  was  promoted  to 
community  relations  manager  from 
Newspaper  in  Education  coordina¬ 
tor;  and  Marti  Wiggins  was  named 
promotion  copy  chief,  moving  from 
the  wholesale  marketing  division  of 
Fotomat  Corporation. 

Also,  Rene  S.  Gunter,  previously 
a  writer  and  layout  editor  for  the  Tri¬ 
bune’s  speci£il  sections,  was  named 
Newspaper  in  Education  coordina¬ 
tor. 

*  «  * 

Robert  L.  Cohen  has  joined  the 
Los  Angeles  Times  in  the  new  posi¬ 
tion  of  director  of  marketing  strategy. 
He  formerly  was  a  vice  president  with 
the  marketing  consulting  firm  of 
Yankelovich  Clancy  Shulman. 

At  the  Times,  Cohen  has  overall 
responsibility  for  interpreting  mar¬ 
keting  research  and  developing  mar¬ 
keting  strategies  and  reports  to  Jef¬ 
frey  S.  Hall,  vice  president  of  mar¬ 
keting  services. 

*  *  * 

Larry  Gerber,  the  Associated 
Press  chief  of  Nordic  services  in 
Stockholm,  has  been  named  assistant 
chief  of  bureau  in  Los  Angeles,  suc¬ 
ceeding  Paul  Simon,  who  moved  to 
chief  of  bureau  in  Omaha. 

Gerber,  with  AP  since  1976,  held  a 
number  of  posts,  including  the  World 
Services  desk  and  the  foreign  desk 
before  moving  to  Bonn,  West  Ger¬ 
many,  in  1980.  He  was  chief  of  the 
Vienna  bureau  from  1982-86,  when  he 
moved  to  Stockholm  and  directed 
operations  in  Sweden,  Norway,  Fin¬ 
land  and  Denmark. 


—  NEWSPEOPLE  EDITOR 
LENORA  WILUAMSON 

Sam  S.  McKeel,  president  and 
chief  executive  officer  of  The  Sun- 
Times  Company,  Chicago,  has 
announced  additional  titles  for  heads 
of  its  four  publishing  subsidiaries. 

Charles  T.  Price,  publisher  of  the 
Chicago  Sun-Times,  now  is  president 
of  the  newspaper  organization  and 
continues  as  a  director. 

Richard  Gilbert,  publisher  of  the 
Pioneer  Press  Newspapers,  now 
takes  on  the  additional  positions  of 
president  and  director  of  the  chain. 

Norman  Rosinski,  publisher  of  the 
Star  Publications,  now  becomes 
president  and  director  of  those 
papers,  in  addition  to  continuing  as 
publisher. 

Gordon  Sankland,  president  of 
Sun-Times  Distribution  Systems 
Inc.,  which  publishes  the  Galaxy  of 
Values  Shoppers  Guide,  will  also 
serve  as  a  director  of  the  distribution 
company. 

*  *  * 

Three  Houston  Chronicle  editorial 
staff  members  have  been  promoted. 
They  are: 

Russell  Shaw,  to  night  city  editor, 
responsible  for  copy  from  the  city 
desk  for  a.m.  editions.  He  has  served 
as  assistant  city  editor,  assistant 
metro  editor,  wire  editor  and  copy 
editor. 

Michael  A.  Snyder,  to  Sunday 
city  editor,  a  newly  created  p>osition 
with  responsibility  for  the  daily  city 
desk  copy  for  the  Sunday  Chronicle. 
He  most  recently  has  been  assistant 
city  editor. 

Judy  Wiessler,  to  assistant 
Washington  bureau  chief,  responsible 
for  day-to-day  news  bureau  coverage, 
which  she  will  coordinate  with 
national  editor  David  Gerraughty 
and  Washington  bureau  chief  Cragg 
Hines. 
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OBITUARIES 


Julius  J.  Adams,  88,  a  former  man¬ 
aging  editor  of  the  Amsterdam  News, 
New  York  City,  in  1938-50  and  a  for¬ 
mer  member  of  the  New  York  Repub¬ 
lican  State  Committee,  died  Aug.  2  of 
a  heart  attack  at  St.  Luke’s-Roosevelt 
Hospital  Center  in  Manhattan. 

He  had  held  editorial  posts  with 
several  black-owned  newspapers  and 
was  a  police  reporter  for  the  Chicago 
Defender  in  1925  and  became  manag¬ 
ing  editor  four  years  later. 

After  moving  to  New  York  and  the 
Amsterdam  News,  he  directed  the 
Global  News  Syndicate  for  three 
years  and  subsequently  was  general 
manager  of  The  New  York  Age,  a 
black  weekly. 

In  1959  until  he  retired  in  1972, 
Adams  was  the  assistant  director  of 
education  for  the  state’s  Division  of 
Human  Rights  and  later  executive 
assistant  to  the  chairman.  He  was 
author  of  a  1949  book,  “The  Chal¬ 
lenge:  A  Study  in  Negro  Leader¬ 
ship.” 

Prior  to  his  death  Adams  had 
established  the  Julius  J.  Adams 
Scholarship  for  minority  students  in 
the  Journalism  Department  of  the 
City  University  of  New  York. 

*  *  * 

William  R.  Balota,  age  not  given, 
a  St.  Louis  Post-Dispatch  employee 
for  47  years,  died  recently.  He  retired 
in  1984,  after  being  at  the  newspaper 
longer  than  any  other  employee  then 
working. 

He  started  as  a  copyboy  at  age  16 
and  after  high  school  worked  in  the 
payroll  department  and  took  night 
classes  in  journalism  before  joining 
the  financial  department  as  a  writer. 
He  was  in  the  Army  Signal  Corps  and 
the  Army  Air  Force  in  World  War  II. 

In  1984,  the  Small  Business 
Administration  named  Balota  the 
Media  Advocate  of  the  Year  for  Mis¬ 
souri.  He  had  been  president  of  the 
St.  Louis  Newspaper  Guild  for  three 
terms  in  the  ’60s  and  on  the  executive 
committee  for  20  years. 

*  *  * 

Robert  J.  Evans,  65,  business 
writer  for  the  Harrisburg  (Pa.)  Pa¬ 
triot-News  papers,  died  July  24  in  the 
Royal  Victoria  Hospital,  Montreal. 
He  had  been  with  the  newspapers  31 
years. 

Prior  to  Harrisburg,  he  was  editor 
of  the  Jersey  Shore  (Pa.)  Herald  and 
his  career  also  included  the  New  Bern 
(N.C.)  Sun  Journal  and  the  Patch- 
ogue  (N.Y.)  Advance. 

*  *  * 

Alfred  W.  Kearns,  51,  credit 
manager  of  the  Toledo  Blade  and  a 
former  officer  and  executive  board 


member  of  national  credit  organiza¬ 
tions,  died  Aug.  6  in  Medical  College 
Hospital,  Toledo,  of  cancer. 

Kearns  had  been  with  the  Blade  for 
almost  17  years  and  earlier  was  assis¬ 
tant  credit  manager  of  the  Detroit 
News  for  eight  years. 

He  was  executive  secretary-trea¬ 
surer  and  a  board  member  of  the 
Advertising  Media  Credit  Executives 
Association  and  founded  the  National 
Association  of  Credit  Managers 
Speakers  Bureau. 

♦  *  * 

Ken  Leichtlein,  60,  a  veteran  New 
York  Daily  News  picture  caption 
writer,  died  Aug.  12  at  New  York 
Hospital-Cornell  Medical  Center 
after  a  brief  illness. 

He  began  his  career  in  1955  as  a 
copyboy  at  the  New  York  Daily  Mir¬ 
ror  and  moved  up  to  reporter.  When 
the  Mirror  folded  in  1963,  he  joined 
the  Long  Island  Star-Journal  and 
then  the  Daily  News  in  1968. 

He  most  recently  worked  as  a 
researcher  in  the  newspaper’s  library 
archives. 

4 

Harlowe  W.  Medland,  76,  retired 
47-year  Boston  Globe  advertising 
account  executive,  died  July  29  in 
Melrose-Wakefield  (Mass.)  Hospital 
after  suffering  a  heart  attack  at  his 
home  in  Saugus. 

He  joined  the  Globe  in  1930  after 
graduating  from  high  school  and  for 
most  of  his  career,  was  in  the  retail 
field.  He  also  was  a  captan  of  charter 
boats  on  fishing  trips  out  of  Glouces¬ 
ter,  Mass. 

*  *  * 

John  A.  Montgomery,  81,  who 
began  his  career  as  a  reporter  in  1929 
and  retired  41  years  later  as  editor  of 
the  Columbia  (S.C.)  Record,  died 
July  25. 

He  served  in  nearly  every  editorial 
post  at  the  State  Record  Co.  He  had 
been  editor  of  the  afternoon  paper  for 
1 1  years  when  he  retired  and  prior  to 
that  was  managing  editor  of  the 
morning  paper.  The  State,  for  20 
years.  The  Record  ceased  publication 
last  year. 

*  *  * 

David  C.  Munster,  51,  classified 
advertising  manager  of  the  Bradenton 
(Fla.)  Herald,  died  Aug.  10  at 
HCLA/LW  Blake  Hospital. 

Prior  to  Bradenton,  he  was  classi¬ 
fied  advertising  manager  of  the  St. 
Petersburg  Times  from  1973  to  1978. 
His  newspaper  career  began  in  his 
home  state  of  Michigan  at  the  Lansing 
State-Journal. 


Paul  F.  Neal,  79,  longtime  Massa¬ 
chusetts  newsman,  died  Aug.  13  at 
University  Hospital,  Saugus,  Mass., 
from  a  stroke. 

A  reporter/editor  for  the  Lynn 
(Mass.)  Telegram-News  in  1930-56, 
he  joined  the  then  Boston  Record- 
American  newspapers  amd  served  as 
a  reporter  until  1962. 

*  *  * 

C.  W.  (“Bill”)  Snedden, 
publisher  and  chairman  of  the  board 
of  the  Fairbanks  (Alaska)  News- 
Miner,  died  Aug.  6  of  cancer. 

Snedden  worked  in  Portland,  Ore., 
shipyards  during  World  War  II  but 
switched  to  printing  following  an  acci¬ 
dent  at  work  and  later  was  with 
Scripps-Howard  newspapers  as  a 
print  operator  and  specialist  in  aiding 
financially  troubled  newspapers. 

He  went  to  Fairbanks  in  1948  to 
advise  Austin  Lathrop  of  the  cost  to 
fix  his  ailing  4,000-circulation  News- 
Miner  and  when  Lathrop  said  he 
would  sell  the  paper  for  that  price, 
Snedden  bought  it.  Circulation  now  is 
about  16,000  and  Snedden’s  son, 
Duane  (“Skip”),  is  assistant 
publisher. 

«  *  « 

Irvin  S.  Taubkin,  82,  director  of 
public  relations  for  the  New  York 
Times  prior  to  his  retirement  in  1971, 
died  Aug.  17  of  a  heart  attack  at  New 
York  Hospital-Cornell  Medical  Cen¬ 
ter  while  being  treated  for  a  fractured 
arm. 

Promotion  director  of  the  Times  for 
many  years,  he  was  a  former  presi¬ 
dent  of  the  International  Newspaper 
Promotion  Association. 

Taubkin  joined  the  newspaper  as  a 
clerk  in  1926  and  left  the  next  year  to 
be  a  reporter  for  the  Dallas  Morning 
News  and  a  part-time  local  correspon¬ 
dent  for  the  Times  in  Dallas.  He 
returned  to  the  Times  in  1934  and  was 
a  leading  newspaper  copywriter  and 
became  assistant  promotion  manger. 

In  World  War  II,  Taubkin  was  a 
reporter  and  copy  editor  for  the  Lon¬ 
don  edition  of  Stars  and  Stripes.  He 
later  was  with  the  Bureau  of  Adver¬ 
tising  of  the  American  Newspaper 
Publishers  Association  and  then 
returned  to  the  Times  as  assistant  pro¬ 
motion  director.  He  was  sent  to  Paris 
as  the  executive  in  charge  of  the  new 
International  Edition  and  back  in 
New  York  was  named  director  of  the 
newly  established  public  relations 
department. 

He  was  associated  with  many  pro¬ 
motional  campaigns,  perhaps  the  best 
known  was  the  tag  line,  “I  got  my  job 
through  the  New  York  Times.” 
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New  Catholic  tab  off  to  a  good  start 


By  Jim  Haughton 

A  week  after  the  first  issue  oi A. D. 
Times,  the  new  biweekly  tabloid 
newspaper  of  the  Allentown  (Pa.) 
Roman  Catholic  Diocese,  was  pub¬ 
lished  on  May  25,  the  print  order 
jumped  2,0(X)  copies  to  77,0(X).  By 
mid-June  it  had  increased  to  80,000 
and  is  expected  to  grow. 

The  newspaper  is  distributed  to 
more  than  75,000  Catholic  parishion¬ 
ers  in  the  five-county  area  of  Berks, 
Carbon,  Lehigh,  Northampton  and 
Schuylkill  counties  in  northeastern 
Pennsylvania.  Geographically  the 
diocese  runs  from  the  Delaware  River 
at  Easton,  west  to  Ashland,  and  north 
to  McAdoo  and  Lansford. 

The  diocese  has  a  population  of 
250,084.  Since  its  founding  in  1961,  it 
has  been  served  with  a  separate  news 
section  in  the  weekly  Catholic  Stan¬ 
dard  &  Times,  published  by  the 
Archdiocese  of  Philadelphia. 

Readership  in  Catholic  homes  in 
the  diocese  is  practically  assured 
under  a  unique  subscription  program. 


The 


IMES 


The  A.D.  Times 


Each  of  the  diocese’s  153  parishes 
submitted  a  list  of  registered 
parishioners  with  names  and 
addresses.  Each  parish  will  conduct 
its  own  collection  annually  to  under¬ 


write  the  cost  of  the  subscriptions. 

For  the  Rev.  Robert  D.  Cofenas, 
47,  founding  editor,  it  took  just  short 
of  12  months  to  convert  the  dream  of 
Bishop  Thomas  J.  Welsh  into  a  36- 
page  opening  issue  developed  by  a 
staff  of  eight  people,  all  recruited 
from  the  area.  Father  Cofenas,  a 
teacher-administrator,  was  president 
of  the  Pennsylvania  School  Press 
Association,  but  had  never  edited  a 
diocesan  paper. 

He  had  earned  master  degrees  at 
Lehigh  University  and  Mt.  St.  Mary’s 
Seminary,  Emmitsburg,  Md.,  and  a 
doctorate  in  education  from  Lehigh. 
He  was  vice  president  of  Mt.  St. 
Mary’s  College  in  1980-81,  and  taught 
in  several  Lehigh  Valley-area  col¬ 
leges.  He  also  taught  at  Liberty  and 
Freedom  high  schools  in  Bethlehem. 

The  paper  recruited  its  staff 
through  ads  in  Lehigh  Valley  and 
Reading  newspapers,  and  a  commit¬ 
tee  of  area  newspaper  and  communi¬ 
cations  executives  reviewed  creden- 
(Continued  on  page  44) 
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CXTOBER  15-18,  1989  ^ 

McCORMICK  PLACE,  CHICAGOf 


Your  Spedaliy  Gets  Spedo!  AHonthn 

Today’s  graphic  arts  marketplace  abounds  in  sophisticated  new  ways  to  put  images 
on  paper.  And  GRAPH  EXPO®  89,  the  industry’s  foremost  trade  show,  gives  all  these 
emerging  markets  their  due. 

In-plant  repro  managers. .  .electronic  and  corporate  publishers. . .  instant  printers 
typography  specialists. .  .trade  shops. .  .magazine  and  newspaper  publishers. . . 

Whatever  your  niche  in  the  market,  GRAPH  EXPO®  is  the  one  show  that  delivers 
the  new  products,  services  and  technologies  that  can  help  you  do  business  more 
successfully  in  the  90’s. 

Don’t  delay.  Register  for  the  graphic  arts  event  of  the  year! 


For  more  information  about 
GRAPH  EXPO®  89,  return  to; 

#  Graphic  Arts  Show 
-  Company,  Inc. 

1899  Preston  White  Dr. 
Reston,  VA  220914326 


Company _ 

Address _ 

City,  State,  Zip . 
Tfelephone  ( _ 
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NEWS/TECH 


By  Peter  Cobun 

Start-up  of  a  new  TF*.S  press  on 
Aug.  7  marked  completion  of  the  first 
phase  in  a  two-year,  $25-million-plus 
modernization  at  the  Huntsville  (Ala.) 
Times. 

It  is  the  third  major  expansion  at  the 
site  since  the  original  construction  in 
1955. 

Publisher  William  C.  Green  Jr.  said 
the  investment  by  the  evening  paper 
demonstrated  its  “strong  confidence 
in  the  continued  growth”  of  the  city, 
county  and  surrounding  market,  a 
center  of  missile,  space  and  computer 
activity. 

The  press  is  housed  in  a  new 
60,000-square-foot  production  and 
distribution  center  on  three  acres 
adjoining  the  newspaper’s  current 
five-acre  site.  The  nine-unit  TKS 
offset  press  will  enable  the  Times  to 
print  a  more  comprehensive  package 
at  up  to  72,000  copies  per  hour  with 
improved  quality. 

With  a  single-run  capacity  of  144 
pages,  the  new  units  are  capable, 
under  certain  page  configurations,  of 
printing  color  on  virtually  every  page. 
They  replace  Hoe  Colormatic  letter- 
press  dating  from  1%5  (converted  to 
Di-Litho  in  1976).  The  Newhouse 
newspaper,  circulating  almost  59,(XX) 
copies  daily  and  more  than  77,000  on 
Sundays,  long  ago  outgrew  the  Hoe’s 
96-page  capacity  and  52,000-cph 
speed. 

After  20  weeks  of  installation  and 
testing,  the  press  printed  its  first  edi¬ 
tion  on  the  target  date  set  two  years 
ago.  Color  reproduction  has  proved 
excellent.  Use  of  quick-drying,  low- 
rub  black  ink  puts  less  ink  on  readers’ 
hands.  Typefaces  are  crisp,  ink  appli¬ 
cation  even  and  halftone  reproduc¬ 
tion  improved. 

Selection  and  purchase  of  the 
press,  as  well  as  construction  of  the 
new  facility,  was  coordinated  by 
operations  director  Raymond  John¬ 
son.  The  Austin  Company’s  South¬ 
eastern  Division  constructed  the  new 
pressroom  and  distribution  facili¬ 
ty. 

The  17,15()-square-foot  distribution 
center  uses  a  Quipp  Gripp  single-copy 
conveyor  system.  Each  newspaper’s 
routing  is  monitored  by  computer  for 
distribution  control.  On-line  inserting 

(Cobun  is  a  staff  writer  for  the 
Huntsville  Times.) 


TKS  press  goes  on-line  at  Huntsville  Times 


of  advertising  packages  is  accom¬ 
plished  with  GMA  inserters. 

The  new  facility  includes  a  ware¬ 
house  for  up  to  1,5(X)  tons  of  news¬ 
print  rolls,  eliminating  the  pre¬ 
vious  use  of  four  warehouse  fa¬ 
cilities  in  various  parts  of  the 
city. 

The  new  building  also  has  support 
areas  for  ink  mixing  and  storage,  dust 
collection,  electrical  and  mechanical 
control  rooms,  platemaking,  produc¬ 
tion  offices  and  a  lunchroom.  The 
original  building  was  given  an  exten¬ 
sive  new  facade  to  match  that  of  the 
new  structure. 

The  next  phase  in  renovation  will 
begin  Nov.  I  with  interior  and  exte¬ 
rior  modernization  of  the  existing 
structure  and  relocation  of  all  depart¬ 
ments,  resulting  in  50%  more  space 
for  editorial,  advertising,  business 
and  circulation.  Completion  is 
expected  sometime  next  year. 

Various  departments  will  get  new 
computer  hardware.  The  Times  is 
weighing  proposals  from  five  manu- 
fecturers,  and  will  replace  48  terminals 
with  a  92-terminal  system.  The  35 


newsroom  terminals,  in  operation 
since  1977,  will  be  replaced  with  61 
stations.  An  electronic  library  will 
allow  access  from  editors’  and  report¬ 
ers’  terminals. 

Pagination  is  the  next  step  in  the 
major  overhaul.  It  is  expected  that  by 
late  1990  or  early  1991 ,  pagination  will 
give  editors  start-to-finish  control 
over  the  design  and  content  of  every 
page. 

“On  completion  of  all  phases  of  our 
modernization  and  renovation,”  said 
publisher  Green,  the  paper’s  printing 
and  production  process  will  be 
“unsurpassed  by  any  newspaper  in 
the  state  of  Alabama  and  very  few  in 
the  nation.” 

Fuji  sales  rep 

Fuji  Photo  Film  U.S.A.  Inc., 
Graphic  Arts  Products  Div.,  has 
appointed  Thomas  Lindelof  film 
and  proofing  technical  sales  represen¬ 
tative,  with  responsibility  for  proces¬ 
sor  conversions,  product  demonstra¬ 
tions,  troubleshooting  and  establish¬ 
ing  new  business. 


Workers  last  spring  shown  installing  the  new  TKS  press  at  the  Huntsville 
Times.  The  press  went  on-line  on  Aug.  7. 
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Du  Font’s  shopping  spree 

Camex,  ImagiTex  are  the  latest  to  join  Du  Pont  family 


By  Jim  Rosenberg 

Only  days  after  announcing  it 
would  acquire  ImagiTex,  the  Du  Pont 
Co.  announced  it  signed  an  agreement 
to  purchase  Camex  Inc.  Both  are 
New  England-based  vendors  of  elec¬ 
tronic  prepress  imaging  systems. 

The  agreements  follow  by  a  fort¬ 
night  a  vote  by  De  La  Rue  sharehold¬ 
ers  that  allowed  Du  Pont  and  Fuji 
Photo  Film  Ltd.  to  jointly  acquire 
Crosfield  Electronics  {E&P,  July  22, 
Aug.  19). 

Du  Pont,  already  a  major  producer 
of  prepress  products  (among  them 
camera  and  typesetting  consumables, 
color  proofing  products  and  now  both 
flexo  and  offset  plates),  also  manufac¬ 
tures  products  for  the  ink  industry 
and  earlier  this  year  entered  a  joint 
agreement  with  Toyo  in  the  area  of 
commercial  printing  inks. 

The  acquisitions  put  Du  Pont  firmly 
in  the  front  ranks  of  prepress  systems 
vendors.  With  Ima^Tex  and  Camex 
half-sister  companies  to  Crosfield, 
and  with  Du  Pont’s  own  ventures  into 
electronic  prepress  (digital  proofing, 
design  workstations,  monochrome 
electronic  camera),  the  company  can 
field  a  very  broad  range  of  conven¬ 
tional  and  electronic  products. 

A  substantial  piece  of  the  newspa¬ 
per  market  comes  with  the  acquisi¬ 
tions,  perhaps  most  notably  ambi¬ 
tious  pagination  and  integration 
efforts  at  the  Baltimore  Sun  (Cros¬ 
field)  and  the  Houston  Chronicle 
(Camex). 

Camex  president  Thomas  G. 
Hagan  said  Du  Pont’s  was  the  latest 
and  most  satisfactory  offer  for  the 
company.  Several  others  have  sought 
licensing  agreements,  a  minority 
stake  or  acquisition.  “If  anybody’s 
expressed  interest,  we’ve  at  least 
gone  into  preliminary  talks  with 
them,’’  said  Hagan,  adding  that  none 
“became  substantive.” 

Privately  held  for  15  years  and 
profitable,  Camex  reported  $25  mil¬ 
lion  in  sales  for  the  year  ended  Oct. 
31,  1988,  up  55%  over  1987.  For  the 
first  half  of  fiscal  1989,  the  company 
reports  sales  of  $17  million.  Camex 
said  sales  increased  an  average  of 
40%  annually  since  the  introduction 
of  text  and  graphics  systems  in  1983. 


The  company  had  a  “small  cut¬ 
back”  in  staffing  last  April,  which 
Hagan  said  “had  nothing  to  do”  with 
declining  business.  “We  simply  got 
too  exuberant  in  our  hiring  last 
winter,”  he  said,  adding  that  “It  cut 
our  head  count  back  to  where  it  had 
been  just  a  couple  of  months  before.” 

Neither  Camex  nor  Du  Pont  views 
the  latest  acquisitions  as  much  of  an 
overlap  with  the  Crosfield  product 
line.  “Our  principal  business  has 
been  display  ad  products,”  said 
Hagan,  calling  Crosfield 
“not .  .  .  particularly  strong  in  that 
area  —  so  we’ve  never  counted  them 
as  a  significant  competitor.” 

Clifford  H.  Schwieter,  director  of 
Electronic  Imaging  at  Du  Pont,  also 
discounted  the  overlap.  He  cited  his 
company’s  interest  in  Crosfield  as  a 
supplier  of  color  systems,  whereas 
Camex  is  involved  with  monochrome 
systems.  All  three  companies  are 
very  much  involved  in  imaging  sys¬ 
tems.  Text-and-image  applications 
are  a  big  part  of  the  installations  in 
Baltimore  and  Houston. 

Variety  seems  to  be  a  big  part  of 
what  Du  Pont  seeks  to  offer  in  the 
graphic  arts  market.  Camex,  which 
uses  Sun  Microsystems  platforms, 
recently  acquired  NSSE,  a  longtime 
Digital  Equipment  customer.  Cros¬ 
field  also  makes  much  use  of  hard¬ 
ware  from  DEC  which,  according  to  a 
Digital  spokesman,  considers  Du 
Pont  a  good  customer  as  well. 

Schwieter  said  Du  Pont  is  looking 
to  be  able  to  address  standards  that 
individual  companies  have  not  been 
able  to.  “We  would  expect  to  be  able 
to  allow  customers  to  pick  and  choose 
among  a  variety  of  options,”  he  said. 
“Today,  they’re  .  .  .  mainlined  into 
one  solution.” 

He  said  for  a  couple  of  years  Du 
Pont  has  looked  at  “broader  integra¬ 
tion  needs,  from  color  standards  to 
hardware  standards  to  a  variety  of 
integration  tools”  to  make  it  easier  for 
users  “to  get  done  what  they  need  to 
get  done  without  tackling  more 
enormous  tasks  that  they’re  not  ready 
for  or  don’t  need. 

“There’s  no  single  solution  that’s 
best  and  right  for  everyone,”  he  con¬ 
tinued.  The  idea,  he  said,  was  to 
“leverage”  the  work  and  expertise  of 


the  individual  companies  to  give  cus¬ 
tomers  “a  better  set  of  choices.” 

Du  Pont’s  own  Vaster,  4Cast  and 
HighLight  Schwieter  called  “part  of 
the  puzzle,”  and  said  the  company 
would  continue  their  development. 

Indeed,  the  HighLight  electronic 
camera’s  scanner  and  expressing 
module  are  ImagiTex  technology. 
Schwieter  described  it  as  a  “more 
complete  system  .  .  .  focused  on  the 
high-end,  high-volume,  high-speed 
requirements  of  the  production 
monochrome  printers.” 

Even  better  could  be  expected,  he 
said,  with  the  addition  of  ImagiTex, 
extending  the  capabilities  of  the  High- 
Light  and  making  it  “compatible  with 
Camex  tools  and  the  like.” 

Du  Pont  has  a  multiyear  manufac¬ 
turing  agreement  with  ImagiTex  for 
the  HighLight  and  retains  an  equity 
investment  in  the  company.  The 
acquisition  is  expected  to  provide 
ImagiTex  with  “additional  distribu¬ 
tion  channels,”  according  to  Schwie¬ 
ter.  ImagiTex  founder  Paul  M.  Schitz 
said  in  a  release  that  Du  Pont  will 
supply  his  company  with  the  aggres¬ 
sive  marketing  and  product  develop¬ 
ment  it  requires. 

Though  Hagan  said  the  Chronicle 
was  aware  of  the  pending  deal  and 
that  Camex  “discussed  is  with  them 
and  they  were  quite  positive  about  the 
prospect,”  Schwieter  said  Du  Pont 
had  “not  been  able  to  disclose  what 
we  are  doing.” 

(Continued  on  page  37) 
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GOSS^  RB>UCiMBIT  PARTS 


Maintain  the  performance  and  quality 
of  your  Goss  presses  with  original  Goss 
replacement  parts  that  match  original 
equipment  specifications. 


Rockwell  International 

...whcfe  science  gets  dowm  to  business 


Aerospsca/Electranics/ Automotive 
General  Industries/A-B  Industrial  Automation 

Goss  Customer  Parts 
Graphic  Systems  Division 
Rockwell  International  Coiporation 

3240  South  Central  Avenue.  Chicago.  Illinois  60650 
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INFORMATION  INTERNATIONAL  INC.,  Culver 
City,  Calif.,  now  offers  its  display  ad  makeup  station  with 
color  support.  The  Sun-based  AMS/2-Color  with  high- 
resolution  color  monitor  supports  spot  color,  mechanical 
color  and  process  color.  It  has  a  color-keyed  user  interface 
and  optional  pixel  editing  and  area  fill  menu. 

Color  selection  is  by  ad  component.  Palette  Editor 
allows  color  customization  and  screen  calibration.  Colors 
may  be  mapped  into  a  series  of  16-color  palettes.  Any 
number  of  custom  colors  can  be  created  by  selection  of 
CMYK  values,  in  one-percent  increments.  It  automatically 
creates  registered  four-color  layers  with  appropriate 
screen  angles  for  process  color  output  on  the  3800  Laser 
Pagesetter. 

The  new  CCD  InfoScanner,  designed  for  display  ads 
that  include  customer-supplied  photos  and  clip  art,  scans 
line  art  up  to  1200  Ipi  and  continuous  tone  photos  with 
output  screening  to  100  mesh.  Its  maximum  scan  area  is 
1 1"  X  17",  portrait  mode,  and  1 1"  x  SV2",  landscape  mode. 

An  option  to  AMS/2  and  triple-I  scanners  is  the  Grafix 
Editor,  which  permits  continuous-tone  high-resolution 
pixel  editing  of  monochrome,  grayscale  and  color  images. 
It  supports  custom  patterns,  tonal  correction,  image  scal¬ 
ing,  tints,  airbrushing,  blending,  masking,  rotation  and 
montaging.  It  features  multi-image  compositing  and  a 
library  of  geometric  shapes. 

The  Gr^ix  Connection  allows  integration  of  process 
color  pictures  into  the  triple-I  publishing  environment. 
The  software  product  runs  on  standard  Sun  hardware  and 
supports  most  black-and-white  and  color  scanners,  con¬ 
verting  TIFF  and  DDES  data  into  triple-I’s  compressed 
InfoColor  halftone  form. 

Triple-I  also  offers  a  PostScript  interpreter  to  support 
editorial  graphics  and  special  advertising  art.  The  Red 
Book-compatible  interpreter  processes  PostScript  images 
and  outputs  text  and  graphics  files  in  triple-I’s  PII  format 
on  a  networked  Sun-based  PostScript  server,  independent 
of  output  recording.  Converted  images  can  be  rescaled, 
page  positioned,  tinted,  patterned,  flopped  and  cropped. 
Halftones  and  screen  tints  to  133  mesh  are  supported,  as  is 
full  process  color. 

*  *  * 

NUARC  COMPANY  INC.,  Niles,  Ill.,  introduced  the 
SSTE2024SB  horizontal  camera  that  combines  waist-high 
operation  with  easy-to-use  controls.  Its  SV2'  “short-bed” 
design  saves  space  and  provides  a  20"  x  24"  image  area. 

The  horizontal  camera  offers  5X  reductions  and 
enlargements.  Its  electronic  integrator  system  ensures 
precise,  repeatable  exposures,  according  to  nuArc.  Fre¬ 
quently  used  exposure  data  are  stored  on  eight  touch-acti¬ 
vated  memory  channels.  A  two-way  opening  vacuum  back 
allows  flat  or  vertical  film  loading. 

The  camera  has  a  halftone  flashlamp,  12"  Rodenstock 
lens,  four  800-watt  quartz  lamps,  transparency  opening, 
ground  glass  and  a  25"  x’32"  copyboard.  It  is  available  in 
screw  or  cable  drive  models. 

NuArc  has  also  brought  out  the  Model  32-lKSP  screen 
exposure  system  for  screen  printers,  featuring  Tilt/Top 
design  that  positions  the  rapid-start  UV  light  source  close 
to  the  frame,  shortening  exposure  time  and  giving  uniform 
coverage.  When  loading  a  screen  frame,  the  lamp  and 
glass  frame  tilt  away  for  an  unobstructed  work  area.  Gas 


springs  counterbalance  the  lamp  and  frame  when  open, 
permitting  the  operator  use  of  both  hands. 

Its  flexible  “deep  well”  blanket  accommodates  direct 
screens  up  to  21"  x  27"  and  indirect  screens  up  to  25"  x  30". 
It  uses  a  light  integrator  system  for  precision  and  repeata¬ 
bility.  Other  features  include  touch-activated  control 
panel  with  digital  LED  readout  and  a  built-in  vacuum 
system.  It  exposes  wood  and  metal  frames  as  thick  as  lYs". 
Floor  stand  with  full-width  storage  shelf  is  optional. 

*  «  * 

CROSFIELD  ELECTRONICS  INC.  has  introduced  the 
System  2700  monochrome  graphics  subsystems  for  news¬ 
paper  applications,  initially  comprising  two  workstations. 

The  2710  Line  Art/Logo  workstation  for  display  ad 
work  uses  an  11"  x  17",  1200-dpi  monochrome  scanner 
from  Xerox  Corp.  It  is  controlled  from  a  ’386-based  PC 
workstation,  allowing  users  to  scan  in  and  edit  graphics  at 
high-resolution  display  using  a  mouse  from  within  the 
windowing  environment. 

Users  can  prescan,  crop,  size,  rotate  and  pixel  edit.  Art 
is  stored  on  a  120MB  hard  disk.  Viewfiles  are  sent  to  the 
AdWizard  display  ad  workstation,  where  they  can  be 
placed,  cropped,  sized  and  rotated  interactively  on  display 
ads.  Processing  instructions  are  returned  to  the  2710, 
which  prepares  graphics  for  inclusion  with  the  output  ads. 

The  2750  Image  Subsystem,  on  a  proprietary  Unix 
platform,  integrates  continuous-tone  images  onto  pages 
and  into  display  ads.  The  software  runs  in  a  mouse/menu 
windowing  environment  and  supports  tonal  adjustment  at 
256  gray  levels,  pixel  editing  of  line  art  and  special  effects, 
such  as  airbrushing. 

It  is  designed  to  work  in  conjunction  with  Wizard  pagi¬ 
nation  for  interactive  placement,  cropping,  anamorphic 
sizing  and  rotation  in  one-degree  increments.  It  is  confi¬ 
gured  with  16MB  memory,  a  135MB  internal  hard  drive  for 
the  Unix  operating  system,  three  300MB  hard  drives  for 
image  storage,  a  2MB  streamer  tape  drive  for  backup  and 
archiving,  high-speed  bus  for  rapid  processing  of  high- 
resolution  contone  data,  a  1.2MB  floppy  drive,  19"  1280  x 
1025  grayscale  color  monitor,  PC-compatible  keyboard, 
three-button  mouse  and  Ethernet  networking. 

Crosfield  has  also  brought  out  its  Imagedit  workstation, 
an  off-line  solution  for  previewing,  manipulating, 
retouching  and  editing  high-resolution  color  images  prior 
to  scanning  or  input  to  a  page  composition  system. 

Editorial  and  retouching  capabilities  allow  three-dimen¬ 
sional  color  correction  for  images,  which  can  be  set  up, 
edited  and  retouched  before  a  high-resolution  scan  is 
performed,  allowing  for  more  productive  color  scanning 
and  page  composition.  Color  correction  and  retouching 
are  also  possible  on  images  already  composed  on  Cros- 
field’s  Studio,  without  requiring  the  transfer  of  the  images 
back  to  the  Studio  system. 

Prescan  editorial  and  color  correction  functions  are 
carried  out  using  the  Crosfield  color  scanner  keyboard. 
Features  include  pixel  editing,  edge  sharpening  or  soften¬ 
ing  for  selected  image  areas  and  a  range  of  set-up  controls, 
including  locating  highlight  and  shadow  areas  using  a 
screen  cursor. 

Imagedit  accepts  data  direct  from  a  color  scanner  from 
hard  disk  storage.  Final  images  can  be  transferred  back  to 
disk  storage  or  directly  to  film  via  scanner. 
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Pool 

(Continued  from  page  10) 

say  Houston-out  on  it ” 

Burgin  conceded  a  measure  of 
resentment  that,  although  his  paper 
pays  for  the  same  services  received 
by  other  AP-member  papers,  it  was 
the  only  one  prohibited  from  using  the 
photo. 

“Our  pictures  come  across  the  wire 
all  the  time,”  he  said.  “We  get  pic¬ 
tures  to  the  AP  they  don’t  get.  They 
don’t  use  them;  we  don’t  use  theirs. 
Why  would  we  use  it  in  this  case? 


Offering 

(Continued  from  page  II) 


grandson  of  Eugene  C.  Pulliam,  and 
his  wife  Marilyn  will  not  be  putting 
any  of  their  Class  A  shares  up  for  sale. 
The  vice  president  owns  19,800  Class 
A  shares  and  25,000  Class  B  shares. 


Du  Pont 

(Continued  from  page  35) 


Hagan  said  the  Houston  installa¬ 
tion  was  unlikely  to  be  affected  one 
way  or  the  other  by  the  acquisition 
although  the  project  there  is  sizable 
and  represents  “a  fairly  big-ticket 
system.” 

He  said  some  past  customers  have 
been  concerned  only  about  Camex’s 
size.  “When  you’re  talking  about  a 
multimillion-dollar  procurement 
[from]  a  company  that  is  $25-  to  $40- 
million  in  size,  there’s  a  lot  less  com¬ 
fort  than  if  you’re  dealing  with  a  huge 
corporation.”  He  said  part  of  the 
motivation  for  the  acquisition  was  to 
provide  that  comfort  and  credibility. 

He  explained  it  was  not  so  much  the 
Houston  project  as  the  products 
emerging  from  it  that  will  be  “posi¬ 
tively  affected  by  the  relationship 
with  Du  Pont,”  as  they  are  offered  to 
other  newspapers. 

“Houston  was  willing  to  .  .  .  place 
its  bets  on  Camex  as  a  small,  indepen¬ 
dent  company;  other  newspapers,  we 
suspect,  will  be  more  conifortable  if 
we  are  backed  by  the  likes  of  Du 
Pont,”  said  Hagan. 

Camex  management  will  be 
retained  and,  according  to  the  original 
announcement,  will  be  a  wholly 
owned  Du  Pont  subsidiary.  Both 
Camex  and  ImagiTex  will  be  within 
Schwieter’s  imaging  division. 

Schwieter  said  the  companies  will 


Because  we  had  a  right  to,  that’s 
why.” 

AP  chief  of  bureau  in  Dallas,  John 
Lumpkin,  after  hearing  from  both 
sides,  said  the  AP  never  asks  mem¬ 
bers  to  share  material  with  local  com¬ 
petitors,  a  situation  he  said  “exits  on 
a  daily  basis.”  He  said  similar  situa¬ 
tions  have  occurred  elsewhere  but  not 
in  his  own  experience  at  AP. 

Lumpkin  confirmed  that  an  AP 
stringer  was  sent  to  the  Post  in  hopes 
of  retrieving  separations  of  Einsel’s 
photo  (among  other  things,  he  said, 
staffers  were  covering  the  shuttle 
astronauts’  return).  A  Houston-based 
AP  photographer  also  later  showed 


Marilyn  Quayle  owns  8,000  Class  A 
shares. 

However,  the  vice  president’s 
mother,  Corrine  Pulliam  Quayle  will 
be  selling  36,363  of  her  659,6()0  Class 
A  shares. 

Other  selling  shareholders  include 
a  number  of  trusts  and  institutional 
investors  as  well  as  several  other 


be  subsidiaries  and  he  looks  for  them 
to  maintain  a  measure  of  autonomy. 

“In  the  sense  of  the  ownership,  the 
entrepreneurial  drive,  the  spirit  that 
you  get  from  those  companies,”  said 
Schwieter  “they  have  done  a  very 
fine  job  of  building  a  lot  of  energy  and 
enthusiasm  within  their  market  seg¬ 
ments.”  He  said  he  seeks  to  continue 
that,  calling  it  “one  of  the  key  val¬ 
ues.” 

Schwieter  said  the  notion  of  an  au¬ 
tonomous  wholly  owned  subsidiary  is 
not  entirely  correct.  “What  we’re 
looking  at  is  trying  to  bring  a  lot  of 
very,  very  bright  folks  together  into  a 
single  forum  with  Du  Pont  as  an 
umbrella  ...  to  allow  them  a  broader 
base  to  work  forward  on.” 

He  said  the  relationship  is  not  so 
much  the  “directed  organization”  of 
a  wholly  owned  subsidiary  as  “a  part¬ 
nership  notion  in  terms  of  manage¬ 
ment  structure  and  philosophy.” 

Du  Pont  expects  to  close  on  the 
most  recent  acquisitions  in  early  fall. 


800,000  attend 
weekly’s  fair 

An  estimated  800,000  people 
attended  the  32nd  Gold  Coast  Art  Fair 
in  Chicago,  an  event  sponsored  by  the 
weekly  Near  North  News. 

Publisher  Amie  Matanky  said  this 
year’s  fair  attracted  580  artists  from 
30  states,  Canada  and  Poland. 


up  at  the  Post.  They  left  without  the 
separations. 

A  reported  early  suggestion  that  the 
photo  be  designated  Texas-out  was 
not  offered  with  the  intention  of 
depriving  other  state  newspapers  of 
the  image,  according  to  Lumpkin.  He 
said  it  came  up  in  discussion  only  as  a 
way  to  prevent  the  transmission 
altogether  (which  could  be  accom¬ 
plished  only  regionally). 

Lumpkin  said  “the  only  mechani¬ 
cal  way”  to  keep  the  Post  out  “would 
be  to  plug  off  the  regional  network  in 
Texas.”  It  was  “not  something  they 
ultimately  wanted  to  do,”  he  said. 
Such  a  move  would  have  unplugged 
several  other  Hearst  group  dailies. 


members  of  the  Pulliam  and  Quayle 
families. 

Huntington  Newspapers  Inc., 
publisher  of  the  Huntington  (Ind.) 
Herald-Press  is  selling  3,636  of  its 
4,000  Class  A  shares.  James  Quayle, 
father  of  the  vice  president,  is  presi¬ 
dent  of  the  company  and  publisher  of 
the  newspaper. 


Reading  promotion 
receives  PBS  award 

“The  Great  Teddy  Bear  Read-In” 
promotion  sponsored  by  the  Seattle 
Times  and  Seattle  public  television 
station  KCTS/9,  received  the  first- 
place  award  in  the  best  community 
outreach  campaign  category  in  the 
national  PBS  Promotion  and  Adver¬ 
tising  Awards  competition. 

The  campaign,  designed  to  encour¬ 
age  reading  among  young  children, 
featured  local  celebrities  reading  to 
children  who  were  invited  to  bring 
their  Teddy  bears  to  the  events.  More 
than  4,000  children  and  56  different 
locations  heard  stories  during  more 
than  70  read-ins  held  from  Oct.  15 
through  Nov.  15,  1988. 
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Financial 

(Continued  from  page  17) 

and  earnings  per  share  were  $1.24  versus  770.  Revenues 
for  the  half  rose  to  $227.3  million  from  $214.3  million. 

New  York  Times  Co. 

The  New  York  Times  Co.  reported  an  8.4%  decline  in 
second-quarter  net  income,  to  $41.3  million,  or  530  per 
share,  from  $45.1  million,  or  550  per  share. 

Revenues  for  the  quarter  rose  to  $460.3  million  from 
$442.6  million. 

Income  from  continuing  operations  declined  to  $39.2 
million,  or  500  per  share,  from  $43.4  million,  or  530  per 
share. 

Second-quarter  operating  profits  of  the  newspaper 
group  increased  6%  to  $67  million  from  $63  million.  The 
improved  performance  was  attributed  to  cost  controls, 
lower  newsprint  prices  and  strong  results  at  the  35  regional 
newspapers  in  the  division. 

The  New  York  Times  recorded  a  7.7%  linage  decline  in 
the  quarter  and  a  7.5%  linage  decline  in  the  half. 

The  magazine  group  saw  its  operating  profits  drop 
27.6%  to  $4.2  million  from  $5.8  million,  largely  as  a  result 
of  acquisition  costs  and  costs  associated  with  developing 
magazines. 

ITie  company’s  equity  in  earnings  from  the  Forest  Prod¬ 
ucts  Group  dropped  61%  to  $3  million  from  $7.7  million  in 
the  second  quarter  of  1988.  The  decline  reflected  dis¬ 
counting  caused  by  soft  demand  for  newsprint  and  an 
unfavorable  exchange  rate  for  Canadian  dollars. 

For  the  first  half,  net  income  was  $74.8  million,  or  950 
per  share,  compared  with  $90.6  million,  or  $1 . 1 1  per  share, 
a  year  ago.  Revenues  for  the  half  rose  to  $883.4  million 
from  $859.5  million.  Income  from  continuing  operations 
declined  to  $70.7  million,  or  900  per  share,  from  $87.3 
million,  or  $1.07  per  share. 

The  company  expects  to  see  an  after-tax  gain  on  the  sale 
of  its  cable  systems  of  about  $193  million.  The  deal  closed 
Aug.  15. 

Park  Communications 

Park  Communications  Inc.  said  its  second-quarter 
revenues  rose  to  $43.2  million  from  $42.3  million  a  year 
earlier.  Net  income  in  the  quarter  increased  to  $5.9  mil¬ 
lion,  from  $5.7  million,  but  earnings  per  share  remained 
flat  at  420. 

Operating  cash  flow  in  the  quarter  rose  to  $9.3  million 
from  $9.1  million. 

For  the  half,  revenues  rose  to  $79.8  million  from  $78.3 
million,  but  net  income  declined  slightly  to  $8.7  million 
from  $8.8  million. 

Earnings  per  share  remained  flat  in  the  half  at  630. 

Cash  flow  for  the  half  reached  $15.6  million,  up  from 
$15.3  million. 

“Our  second-quarter  and  first-half  net  income  and 
earnings  per  share  are  being  compared  to  periods  in  1988 
which  were  bolstered  by  a  substantial  reduction  in  the 
federal  corporate  income  tax  rate  for  the  prior  year,”  said 
chairman  Roy  Park. 

Pulitzer  Publishing 

St.  Louis-based  Pulitzer  Publishing  Co.  reported  its 
second-quarter  net  income  increased  in  1989  by  8.4%  to 
$6.9  million,  or  660  per  share,  from  $6.4  million,  or  610  per 
share,  in  1988. 

Revenues  for  the  quarter  rose  3.3%  to  $103.3  million 
from  $100  million.  The  increase  reflected  the  accounting 
effect  on  newspaper  circulation  revenues  of  converting 
independent  carriers  to  contract  delivery  service  in  St. 


Louis.  Excluding  the  increase  in  revenues  attributable  to 
the  conversion  (offset  by  a  corresponding  increase  in 
expenses),  the  company  said,  second-quarter  revenues 
were  up  1.7%,  with  publishing  revenues  up  2.4%  but 
broadcasting  down  0. 1%. 

The  improvement  in  second-quarter  earnings  was  pri¬ 
marily  attributable  to  a  $615,000  decrease  in  net  interest 
expense  and  cost  controls. 

Operating  cash  flow  in  the  quarter  dipped  marginally  to 
$17.6  million  from  $17.8  million,  while  publishing  cash 
flow  increased  to  $8.3  million  from  $7.9  million. 

For  the  half,  revenues  increased  to  $197.4  million  from 
$190.6  million.  Net  income  in  the  half  was  $9.7  million,  or 
950  per  share,  compared  with  $8.9  million,  or  850  per 
share,  a  year  earlier. 

For  the  half,  operating  cash  flow  declined  to  $29.1 
million  from  $29.3  million,  but  newspaper  cash  flow  rose 
to  $14.6  million  from  $14.2  million. 

E.W.  Scripps  Co. 

E.W.  Scripps  Co.,  which  includes  the  Scripps  Howard 
newspaper  group,  reported  its  second-quarter  net  income 
in  1989  rose  to  $25.2  million  from  $23.2  million  a  year 
earlier.  The  1988  quarter  included  a  $2.6  million  gain  from 
the  sale  of  properties  by  American  City  Business  Journals, 
21%-owned  by  Scripps.  Excluding  the  gain,  net  income  in 
the  1989  quarter  rose  22%. 

Revenues  for  the  quarter  rose  to  $320.9  million  from 
$305.4  million. 

Net  income  per  share  in  the  quarter  remained  flat  at  320, 
but  the  1988  figure  included  the  gain  from  ACBJ  sales  and 
the  average  number  of  shares  was  6.2  million  higher  in 
1989.  Excluding  the  one-time  gain  of  40  per  share  in  the 
1988  quarter,  earnings  per  share  rose  14.3%. 

Operating  income  from  the  publishing  segment 
decreased  0.7%  in  the  quarter  to  $38.3  million.  Operating 
income  from  newspapers  improved  slightly,  but  was  offset 
by  a  decline  in  operating  income  from  the  licensing  of 
comic  characters. 

The  cost  of  newsprint  and  ink  fell  0.4%  in  the  quarter. 

Total  publishing  revenues  in  the  quarter  increased  0.9% 
to  $213  million,  with  newspaper  advertising  revenues  ris¬ 
ing  4.3%  to  $137  million. 

Local  ad  revenues  were  up  4.3%,  classified  revenues  up 
3%;  preprint  revenues  were  up  8.3%  and  national 
revenues  were  up  3.1%. 

For  the  half,  Scripps  had  net  income  of  $40.3  million,  or 
510  a  share,  on  revenues  of  $615.8  million.  In  the  1988  half, 
net  income  was  $34.2  million,  or  470  a  share,  on  revenues 
of  $585.5  million. 

Operating  income  in  the  half  rose  9.2%  to  $99.2  million. 

Southam  Inc. 

Canada’s  Southam  Inc.  reported  its  second-quarter  net 
income,  before  an  extraordinary  item,  was  $24.7  million 
(figures  Canadian)  versus  $24  million  last  year.  On  a  per- 
share  basis,  income  before  an  extraordinary  item  was  420 
versus  400.  Revenues  increased  4.3%  in  the  quarter  to 
$424  million. 

The  newspaper  group  saw  its  operating  income  increase 
by  28%  to  $37.3  million  on  revenue  that  was  up  4.4%  to 
$204.4  million,  the  company  said.  “A  continued  emphasis 
on  cost-control  played  a  key  role  in  this  performance, 
although  ROP  advertising  across  the  group  increased  by 
1.1%  during  the  quarter  after  a  decline  of  almost  4%  in  the 
first  quarter  of  the  year,”  the  company  stated. 

The  ad  linage  performance  was  strongest  in  the  West, 
particularly  at  Southam’s  Vancouver  (B.C.)  Sun  and  The 
Province. 

For  the  half,  earnings  rose  to  $46.2  million,  before  an 
extraordinary  item,  from  $41.2  million  a  year  ago.  On  a 
per-share  basis,  earnings  rose  to  780,  before  the  extraor- 
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dinary  item,  from  690. 

Revenue  increased  by  almost  4%  to  $835  million. 

Newspapers  in  the  hjilf  saw  their  revenues  rise  2.7%  to 
$386.9  million  and  operating  income  grow  25.7%  to  $59.9 
million. 

Times  Mirror  Co. 

The  Times  Mirror  Co.  said  its  net  income  in  the  second 
quarter  of  1989  increased  to  $85  million,  or  660  per  share, 
from  $79  million,  or  620  per  share.  Revenues  in  the  quarter 
increased  to  $861.3  million  from  $818.1  million  in  1988. 

Results  in  the  second  quarters  of  1989  and  1988  included 
gains  from  the  sales  of  timberlands  —  110  per  share  in 
1989  and  40  per  share  in  1988. 

“Revenue  growth  slowed  in  the  second  quarter,  due 
largely  to  the  weakness  in  Northeast  regional  econo¬ 
mies,”  said  chairman  Robert  F.  Erburu.  “While  com¬ 
panywide  cost-containment  programs  and  newsprint  price 
reductions  helped  to  offset  this  slower  revenue  growth, 
margins  were  impacted.  Until  economic  conditions  in  our 
markets  brighten,  we  are  not  likely  to  see  an  improvement 
in  operating  results.” 

The  Los  Angeles  Times  recorded  a  strong  second-quar¬ 
ter  performance,  but  volume  declines  at  Newsday  and  a 
softening  economy  in  the  New  York  area  “seriously 
impacted  the  newspaper  group’s  performance.” 

For  the  second  quarter,  newspaper  revenues  rose  2.5% 
to  $524.7  million  from  $51 1.7  million.  Newspaper  operat¬ 
ing  profits  declined  0.3%  to  $88.3  million  from  $88.6  mil¬ 
lion. 

For  the  half,  revenues  rose  to  $1.71  billion  from  $1.59 
billion.  Net  income  decreased  to  $153.8  million,  or  $1.19 
per  share,  from  $154.1,  or  $1.20  per  share. 

For  the  six  months,  the  gain  for  the  sale  of  assets  was 
110  in  1989,  versus  160  in  1988.  Excluding  the  gains, 
earnings  per  share  were  $1.08  in  the  1989  half  compared 
with  $1.04  in  the  1988  half. 

Newspaper  revenues  in  the  half  were  up  6.5%  to  $1.05 
billion  from  $982.8  million,  while  newspaper  operating 
profits  were  up  9%  to  $178.4  million  from  $163.7  million. 

Toronto  Sun  Publishing 

The  Toronto  Sun  Publishing  Corp.  had  earnings  of  $5.6 
million  (figures  Canadian),  250  a  share,  in  the  second 
quarter  compared  with  earnings  of  $6  million,  or  270  a 
share,  in  1988. 

Earnings  for  the  first  half  of  the  year  were  $8.8  million, 
or  390  a  share,  compared  with  $1 1  million,  or  490  a  share,  a 
year  earlier. 

Revenues  for  the  half  increased  to  $148.7  million  from 
$120  million,  but  expenses  rose  to  $142.8  million  from 
$103.8  million. 

The  company  said  start-up  costs  for  the  Financial  Post 
and  the  Ottawa  Sun  depressed  earnings. 

Tribune  Co. 

The  Tribune  Co.  of  Chicago  stated  its  second-quarter 
net  income  increased  18%  to  ^75. 3  million  from  last  year’s 
$63.6  million. 

The  company  said  improved  results  in  its  media  busi¬ 
nesses  combined  with  a  reduction  in  net  interest  expense 
and  effective  tax  rate  more  than  offset  a  decline  in  news¬ 
print  operating  profits  and  a  $  10-million  pretax  write-down 
of  television  programming  assets. 

Net  income  per  share  in  the  quarter  rose  to  950  from  840. 
Revenues  in  the  quarter  rose  5%  to  $643.1  million  from 
$613  million. 

Second-quarter  operating  profit  for  newspaper  24% 
to  $81.7  million  from  $65.7  million,  with  improvements  in 
Chicago,  Fort  Lauderdale  and  Orlando  contributing  to  the 
gain. 

Second-quarter  newspaper  revenues  increased  to  $410 
million  from  $394  million.  Retail  advertising  revenue  rose 


6%,  general  ad  revenue  rose  7%,  and  classified  revenues 
were  up  4%. 

The  growth  in  ad  revenues  coupled  with  cost  contain¬ 
ment  programs  and  lower  newsprint  prices  contributed  to 
the  newspaper  division’s  gains. 

For  the  half,  total  revenues  rose  to  $1.2  billion  from 
$1.13  billion,  and  net  income  rose  to  $112.1  million,  or 
$1.44  per  share,  from  $95.9  million,  or  $1.26  per  share. 

Newspaper  revenues  in  the  half  rose  to  $893.8  million 
from  $769.8  million,  while  operating  profits  increased  22% 
to  $143.3  million  from  $117.5  million. 

Washington  Post  Co. 

The  Washington  Post  Co.  reported  second-quarter  net 
income  of  $60.5  million,  or  $4.72  per  share,  an  increase 
this  year  of  22.7%  over  net  income  of  $49.3  million,  or 
$3.83  per  share,  in  the  second  quarter  of  1988. 

Revenues  for  the  second  quarter  increased  to  $374.5 
million  from  $346.2  million. 

For  the  six  months,  the  company’s  net  income  was  $102 
million,  or  $7.94  per  share,  in  1989  versus  $194.1  million, 
or  $15.08  per  share,  a  year  earlier  when  it  recorded  a 
nonrecurring  gain  of  $115.7  million,  or  $8.99  per  share, 
from  the  sale  of  cellular  telephone  interests.  Excluding 
that  gain,  income  and  per  share  earnings  rose  30%  in  the 
first  half  of  1989  over  1988. 

Revenues  for  the  half  totaled  $716.3  million,  up  from 
$667.5  million  in  the  first  half  of  1988. 

Newspaper  division  revenues  increased  9%  in  the  sec¬ 
ond  quarter  and  8%  in  the  first  half. 

Journalists  told  to 
report  media  contacts 

Several  United  Press  International  staffers  were  won¬ 
dering  what  was  up,  but  their  lips  were  sealed. 

“I  think  it  would  be  better  if  I  didn’t  talk  about  it,”  said 
one  editor  who  got  a  “media  contact  report  form.” 

The  form  asks  employees  to  report  to  the  corporate 
affairs  staff  “as  soon  as  possible  following  your  discussion 
of  UPI  matters  with  a  newsperson.” 

The  short  form  asks  whom  the  contract  occurred  with, 
which  organization  was  represented,  when  and  whether  a 
follow-up  were  required  and  sought  additional  comments. 

“It’s  for  people  to  use  to  tell  me  about  contacts  with 
media,”  said  UPI’s  new  vice  president  for  corporate 
affairs.  Milt  Capps.  He  said  the  form  applied  only  to 
discussions  of  UPI  “corporate  matters.” 


UPI  moves  a  president 

A  United  Press  International  correspondent’s  identifi¬ 
cation  of  the  corpse  of  Lt.  Col.  William  Higgins  spurred 
President  Bush  to  return  to  Washington  from  a  speaking 
date  in  Chicago. 

UPI  said  Beirut  correspondent  Nadim  Ladki  had  cor¬ 
roborated  that  a  videotape  released  by  a  terrorist  group 
depicted  Higgins  hanging  by  a  rope. 

“There  was  confirmation  that  there  had  been  some 
review  of  the  tape,”  White  House  chief  of  staff  John 
Sununu  told  the  White  House  press  corps.  “Originally  it 
was  said  that  a  UPI  reporter  looked  at  the  tape  and  felt  that 
the  image  on  the  tape  was  the  face  of  the  hanged  victim. 
Colonel  Higgins.  And  on  that  basis,  the  president  decided 
to  return.” 

The  FBI  later  confirmed  that  the  hanging  victim  in  the 
grainy  videotape  was  in  all  likelihood  the  abducted  officer. 

Ladki  recently  resigned  from  UPI  to  join  Reuters. 
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Jesse  Jackson  is  writing  coiumn  again 

The  two-time  presidential  candidate  talks  about  his  new  weekly 
LATS  feature,  which  will  make  its  debut  on  September  10 


By  David  Astor 

The  Jesse  Jackson  who  will  be 
starting  a  Los  Angeles  Times  Syndicate 
(LATS)  column  September  10  differs 
in  a  major  way  from  the  Jesse  Jackson 
who  wrote  a  Universal  Press  Syndicate 
column  between  1978  and  1983. 

“I  have  more  experience,”  said  the 
47-year-old  human  rights  advocate, 
speaking  during  a  recent  E&P  inter¬ 
view  in  New  York  City. 

This  experience,  of  course, 
includes  two  Democratic  presidential 
campaigns.  Jackson,  who  ended  his 
Universal  column  when  entering  the 
1984  race,  won  3.5  million  primary 
and  caucus  votes  that  year.  Then  he 
received  about  seven  million  votes  in 
1988,  finishing  first  in  13  states  and 
territories  and  second  in  numerous 
others. 

Jackson’s  two  electrifying  political 
runs  catapulted  him  into  national 
prominence  —  and  made  the  syndica¬ 
tion  industry  eager  to  bring  a  Jackson 
feature  back  to  newspaper  pages. 

“At  first  I  resisted  doing  a  column 
again,”  said  Jackson,  who  already 
had  an  extremely  busy  schedule  and 
high  media  profile  —  including  syndi¬ 
cated  radio  spots.  But  then  he  decided 
that  he  couldn’t  pass  up  an  opportun¬ 
ity  to  communicate,  in  his  own  words. 


A  service  that  electronically  deliv¬ 
ers  United  Feature  Syndicate  and 
Newspaper  Enterprise  Association  edi¬ 
torial  cartoons  has  been  introduced. 

United  Media’s  “CartooNet” 
offers  same-day  transmission  via  AP 
GraphicsNet  and  MacNet  to  any 
paper  owning  an  Apple  Macintosh 
computer. 

Currently  available  are  four  car¬ 
toons  a  week  by  Mike  Peters,  four 
cartoons  and  two  caricatures  by 
Henry  Payne,  six  “Berry’s  World” 
panels  by  Jim  Beiry,  two  sports  car¬ 
toons  by  Drew  Litton,  and  an  NEA 
package  with  six  cartoons  by  Ed 
Stein,  Jeff  Stabler,  and  others.  The 
Berry,  Litton,  and  NEA  cartoons  are 


Jesse  Jackson 


with  newspaper  readers. 

Jackson  chose  LATS  partly 
because  of  its  “good  international 
distribution,”  noting  that  papers  in 
Europe  and  elsewhere  have 
expressed  interest  in  running  the 
weekly  column.  Indeed,  the  feature 
will  be  translated  into  Spanish  for 
Latin  American  (and  Hispanic  Ameri¬ 
can)  clients. 

And  Jackson  picked  the  syndicate 
partly  because  of  his  admiration  for 
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A  CartooNet-ed  Mike  Peters  drawing. 


available  electronically  to  both  NEA 
clients  and  non-clients. 

NEA  papers  using  “CartooNet” 
will  also  still  receive  the  complete 
NEA  package  by  mail,  and  all  NEA 
and  UFS  cartoons  will  continue  to  be 
available  by  mail. 


Tom  Johnson,  who  is  vice  chairman 
of  LATS’s  parent  company  Times 
Mirror  and  publisher/chief  executive 
officer  of  the  Los  Angeles  Times. 
Jackson  called  Johnson  an  “astute 
and  sensitive”  newspaperman  who  is 
willing  to  allow  different  points  of 
view  to  be  printed. 

The  L.A.  Times  will  be  Jackson’s 
flagship  paper,  with  other  early 
clients  including  the  Birmingham 
(Ala.)  Post-Herald,  Boston  Herald, 
Buffalo  News,  Cincinnati  Post,  Dal¬ 
las  Morning  News,  Denver  Post, 
Detroit  News,  Middletown  (N.Y.) 
Times  Herald-Record,  Minneapolis 
Star  Tribune,  Nashville  Tennessean, 
Newsday,  St.  Paul  Pioneer  Press  Dis¬ 
patch,  San  Antonio  Light,  Seattle 
Times,  Syracuse  (N.Y.)  Herald-Jour¬ 
nal,  and  Trenton  (N.J.)  Times. 

David  Shaw  of  the  L.A.  Times  once 
wrote  that  many  daily  American 
newspapers  tend  to  buy  syndicated 
columns  that  range  from  very  con¬ 
servative  to  only  somewhat  liberal  on 
the  political  spectrum  (see  E&P,  June 
9,  1984).  The  politically  progressive 
Jackson  is  well  aware  of  this. 

“Many  [editors  and  publishers]  still 
feel  they  have  to  protect  the  public 
from  information  they  don’t  agree 
with  or  don’t  understand,”  said  Jack- 
son.  “They  undercut  a  free 
press  .  .  .  with  a  limited,  unfair 
press.” 

Jackson  said  these  executives 
should  keep  in  mind  that,  whatever 
their  personal  philosophies,  many  of 
their  readers  want  to  see  material 
such  as  his  column.  But  he  noted  that 
even  city-based  papers  with  large 
urban  readerships  often  gear  their  edi¬ 
torial  offerings  to  suburban  readers. 

This  is  partly  a  reflection  of  the  fact 
that  whites  fill  most  of  the  key  posi¬ 
tions  at  American  newspapers  — 
including  a  high  percentage  of  colum¬ 
nist  slots,  said  the  LATS  writer.  And 
Jackson,  who  received  numerous 
white  votes  in  his  presidential  bids, 
added  that  most  newspaper  commen¬ 
tators  of  all  colors  share  the  same 
basic  “set  of  assumptions”  in  such 
areas  as  foreign  policy. 

Jackson  said  he  wants  to  “put  forth 
a  different  point  of  view”  in  his  col- 
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umn.  “If  we  can  talk  to  the  Soviet 
Union,  we  can  talk  to  Cuba,”  he 
stated,  by  way  of  example.  “If  we  can 
recognize  the  Soviet  Union,  Chile, 
and  South  Africa,  we  can  recognize 
Namibia  and  Angola.”  In  fact.  Jack- 
son  observed  that  actions  such  as 
these  would  increase  the  U.S. 
“sphere  of  influence.” 
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The  columnist  added  that  actions 
and  viewpoints  that  once  seemed  out 
of  the  mainstream  can  often  become 
quite  acceptable  later  on.  It  wasn’t 
too  long  ago,  Jackson  noted,  that 
blacks  in  the  American  South  were 
arrested  for  trying  to  eat  at  the  same 
lunch  counters  as  whites,  that  the 
U.S.  was  refusing  to  have  any  contact 
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Herb  uses  his  head  —  and  his  friend's,  too. 


TMS  distributing  ‘Herb  &  Jamaal’ 


A  daily  and  Sunday  comic  called 
“Herb  &  Jamaal”  has  been  intro¬ 
duced  by  Tribune  Media  Services 
(TMS). 

Stephen  Bentley’s  strip  stars  32- 
year-old  Herb  Johnson  and  his  seven- 
foot-tall  friend  Jamaal  J.  Jamaal,  a 
closet  poet  and  former  basketball 
star.  Pals  since  high  school,  the  mar¬ 
ried  Herb  and  single  Jamaal  “are 
involved  in  a  constant  struggle  to 
make  their  business  ventures  suc¬ 
cessful  and  still  maintain  their  friend- 


Stephen  Bentley 


ship  —  humorously  complicated  now 
by  different  lifestyles  and  opposing 
outlooks,”  according  to  TMS. 

The  comic’s  other  characters 
include  Herb’s  wife  Sarah  Louise,  a 
“serene”  and  sensible  person  who,  in 
sample  strips,  returns  to  her  job  as  an 
advertising  copywriter;  and  Sarah’s 
mother  Eula  L’Ancien,  a  born-again 
Christian  and  Star  Trek  fan  who  con¬ 
vinced  Herb  and  Sarah  to  name  their 
children  Ezekiel  and  Uhuru. 

“‘Herb  &  Jamaal’  blends  good- 
natured  humor  with  the  social  and 
historical  experiences  of  black  cul¬ 
ture,”  commented  Bentley,  who  said 
he  believes  the  title  characters  are 
people  “with  whom  all  readers  can 
lau^  and  relate.” 

Bom  in  Burbank  and  raised  in  Los 
Angeles,  Bentley  is  a  U.S.  Navy  vet¬ 
eran  who  majored  in  commercial 
illustration  and  minored  in  English  at 
Pasadena  City  College.  The  Califor¬ 
nian  illustrates  a  monthly  cartoon  for 
Swimming  World  magazine,  and 
works  as  a  free-lance  artist  for  the 
advertising  industry,  Wham-0  Toys, 
and  more. 


United  names  an  executive  editor 


James  T.  Robison  has  been 
appointed  executive  editor  of  United 
Media’s  syndicates,  which  include 
United  Feature  Syndicate  and  Newspa¬ 
per  Enterprise  Association. 

The  46-year-old  Robison  was  for¬ 
merly  senior  managing  editor  of  the 
Bergen  County  (N.J.)  Record,  man¬ 
aging  editor  of  the  Orange  County 
Register,  assistant  managing  editor. 


features  editor,  and  assistant  city  edi¬ 
tor  of  the  St.  Louis  Globe-Democrat, 
religion  editor  of  the  Chicago  Tri¬ 
bune,  and  a  Peace  Corps  volunteer. 
He  has  M.S.  and  B.S.  degrees  from 
Northwestern  University. 

Robinson  replaces  Diana  Drake, 
who  is  leaving  United  after  17  years  to 
pursue  a  master’s  in  design. 


with  the  Palestine  Liberation  Organi¬ 
zation,  and  that  strong  U.S.  sanctions 
against  South  Africa  were  considered 
unthinkable. 

Speaking  of  South  Africa,  Jackson 
observed  that  “if  20  million  whites 
were  subject  to  the  military  rule  of 
four  million  blacks,”  the  U.S.  would 
be  a  lot  more  forceful  with  the  apart¬ 
heid  country. 

Besides  foreign  affairs,  other  topics 
Jackson’s  column  will  cover  include 
drug  abuse,  educational  reform, 
health  care,  housing,  illiteracy,  and 
the  low  U.S.  voting  rate. 

“How  can  we  call  ourselves  the 
future  of  democracy,  instead  of  its 
past,  when  the  one-quarter  of  the 
population  that  votes  for  a  winning 
President  determines  the  course  of 
America  for  the  three-quarters  of  the 
population  that  either  opposed  the 
winner  or  didn’t  vote?”  Jackson 
asked  in  a  sample  column  that 
appeared  in  the  L.A.  Times  last 
month.  He  added  several  paragraphs 
later:  “I  have  found  that  most  of  the 
unregistered  want  to  vote,  but  have 
been  kept  away  by  archaic  state  laws, 
discriminatory  local  policies,  and 
intransigent  registrars.”  Jackson  con¬ 
cluded  by  supporting  a  number  of 
possible  solutions,  including  federal 
(Continued  on  page  42} 
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Halloween  can  be  frightfully 
rewarding.  Why,  this  one  day  is 
tops  as  hir  as  adult  holidays  go. 

So  grab  our  Halloween  Minioag, 
with  13  features,  seven  with  art— 
everything  from  trick-or-treat 
costumes  to  ghoulishly  delicious 
recipes. 

Call  toll-free  800-445-4555 
for  the  table  of  contents  and  a 
sample  article  from  our  Halloween 
Mini,  just  one  of  our  24  special 
supplements.  Alaska,  California, 
Hawaii  and  Canada,  call  collect 
(619)  293-1818.  Get  the  package 
that  ties  up  readership  aiKl 
revenues. 
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(Continued  from  page  41) 
legislation  for  same-day  registration. 

In  another  column,  Jackson  wrote: 
“If  we  don’t  develop  a  new  social 
contract  that  guarantees  the  rights  of 
labor,  then  the  corporations  —  in  pur¬ 
suit  of  profit  wherever  labor  power  is 
weak — are  going  to  roll  over  working 
people.” 

Jackson  doesn’t  just  write  about 
working  people,  but  spends  countless 
hours  lending  them  his  personal  sup¬ 
port.  He  frequently  addresses  striking 
union  meml^rs,  for  instance,  and  is 
active  in  “building  bridges”  between 
workers. 

“Only  one  prominent  American 
leader  has  shown  the  courage  to  be 
the  link  between  all  labor  unions, 
timers,  and  others,”  said  Communica¬ 
tions  Workers  of  America  vice  presi¬ 
dent  Jan  Pierce.  Then,  turning  to 
Jackson,  Pierce  added:  “You  have 
our  heartfelt  thanks.” 

Pierce,  who  is  white,  was  speaking 
in  New  York  City  at  an  August  13 
press  conference  called  to  discuss  a 
three-day  walkout  by  over  46,000 
members  of  Local  1 IW  of  the  Drug, 
Hospital  and  Health  Care  Employees 
Union. 

Jackson  also  spoke  at  the  press 
conference  (prior  to  the  E&P  inter¬ 
view).  He  said  1 199  members  —  who 
include  nurses’  aides,  pharmacists. 
X-ray  and  laboratory  technicians, 
social  workers,  clerical  staffers, 
cooks,  and  housekeepers  —  are 
striking  for  “a  living  wage,”  not 
because  they  enjoy  striking. 

“They’re  not  on  welfare,”  he 
declared.  “They’re  the  working  poor. 
They’re  the  people  who  work  the 
longest  and  the  hardest  on  the  nastiest 
jobs,  yet  they  don’t  get  a  living 
wage  ....  When  they’re  sick,  they 
can’t  afford  to  lie  in  the  [hospital]  bed 
they  make  up  every  day.”  Jackson 
called  this  a  “moral  disgrace,”  “eco¬ 
nomic  violence,”  and  a  case  of  “mis¬ 
placed  priorities.” 

The  U.S.,  explained  Jackson, 
spends  billions  to  bail  out  savings  and 
loans  institutions  and  build  Stealth 
bombers  but  shows  much  less  con¬ 
cern  about  adequate  workers’  wages 
and  medical  care.  He  told  the  audi- 


Continental  director 

The  1989  Syndicate  Directory  entry 
for  Continental  Features/Continental 
News  Service  should  have  listed  Gary 
P.  Salamone  as  director.  And  CF/ 
CNS  has  a  new  phone  number  since 
the  E&P  directory  was  published  July 
29:  202-452-7453. 


ence:  “We  don’t  need  a  Stealth  plan, 
we  need  a  health  plan”  —  including 
national  health  insurance. 

When  a  reporter  asked  Jackson 
why  he  was  spending  so  much  time 
supporting  unions,  he  replied: 
“Because  I’m  a  working  person’s 
person.  My  mother  did  day  labor.  She 
was  an  aide  at  a  hospital,  she  was  a 
cook;  she  did  three  jobs  but  couldn’t 
earn  a  living  wage.  My  father  was  a 
janitor  .  .  .  .” 

Jackson — the  father  of  five  and  the 
husband  of  Jacqueline  —  was  bom  in 
South  Carolina.  He  attended  the  Uni¬ 
versity  of  Illinois  on  a  football  schol¬ 
arship  for  one  year  and  then  trans¬ 
ferred  to  North  Carolina  A&T  State 
University,  where  he  was  active  in 
sports,  student  government,  and  the 
sit-in  movement.  Jackson  graduated 
with  a  B.A.  in  sociology  in  1%3  and 
studied  at  the  Chicago  Theological 
Seminary  before  starting  to  work  with 
the  Rev.  Dr.  Martin  Luther  King  Jr.  in 
1%5. 

Jackson  was  executive  director  of 
Operation  Breadbasket  (the  eco¬ 
nomic  arm  of  the  Southern  Christian 
Leadership  Conference)  from  1966- 
71,  served  as  president  of  Operation 
PUSH  (People  United  to  Serve 
Humanity)  from  1971-83,  and  has 
been  president  of  the  National  Rain¬ 
bow  Coalition  since  1984. 

The  ordained  Baptist  minister  has 
authored  Straight  From  the  Heart,  a 
book  of  speeches,  sermons,  eulogies, 
essays,  and  interviews  published  by 
Fortress  Press  in  1987.  And  Jackson’s 
speeches,  issue  briefs,  and  position 
papers  from  his  second  presidential 
race  are  contained  in  Keep  Hope 
Alive:  the  1988  Jackson  Campaign, 
edited  by  Frank  Clemente  with  Frank 
Watkins. 

Jackson  has  also  appeared  on  tele¬ 
vision  shows  such  as  Lou  Grant, 
Saturday  Night  Live,  and  A  Different 
World. 

“I  never  cease  to  be  amazed  at  how 
few  people  remember  serious  news 
shows  or  analyses,”  said  Jackson. 
“By  comparison,  some  people 
remember  every  line  in  a  situation 
comedy.” 

Jackson  noted  that  he  will  remem¬ 
ber  the  kind  of  impact  popular  culture 
can  have  when  writing  his  column. 
“We  must  grapple  with  the  critical 
issues  of  our  day,”  he  stated,  “but  in 
a  way  that  attracts  a  broad  base  of 
people.” 

LATS  president  Jesse  Levine  said 
Jackson  “has  a  special  ability  to  com¬ 
municate  ideas,  to  hear  the  concerns 
of  the  nation  and  the  world,  and  to 
propose  solutions.  These  skills  were 


UPS  seeks  ruling  in 
Dallas  features  flap 

Universal  Press  Syndicate  went  to 
federal  court  in  Kansas  City  August 
21  to  seek  a  temporary  restraining 
order  preventing  the  Dallas  Times 
Herald  from  possibly  using  Universal 
features  after  September  2. 

The  judge  did  not  make  a  ruling,  but 
scheduled  a  September  1  hearing  on 
the  matter. 

Universal  agreed  several  weeks 
ago  to  transfer  26  features  from  the 
Times  Herald  to  the  Dallas  Morning 
News  as  part  of  a  television  deal  with 
Morning  News  parent  A.H.  Belo  Cor¬ 
poration  (see  E&P,  August  12).  The 
syndicate  canceled  24  features  in  the 
Times  Herald  effective  September  2 
and  the  other  two  effective  in  early 
November. 

An  attorney  representing  Universal 
said  the  court  action  was  sought 
August  21  because  “we  have  informa¬ 
tion  that  the  printer  of  the  Sunday 
comics  had  received  an  order  from 
the  Times  Herald  for  the  September  3 
and  September  10”  sections,  and  that 
these  sections  might  contain  comics 
the  syndicate  wants  canceled  Sep¬ 
tember  2. 

The  attorney  —  David  Oliver  of  the 
K.C.  law  firm  of  Smith,  Gill,  Fisher 
and  Butts — added  that  the  printing  of 
the  sections  is  not  a  problem,  but  that 
the  Times  Herald  would  be  “in  viola¬ 
tion  of  copyright”  if  the  sections 
were  actually  distributed  with  the 
Universal  comics. 

Times  Herald  editor  Roy  E.  Bode 
said  August  22  that  “we  haven’t 
printed  comics  for  those  [September  3 
and  10]  dates”  and  that  “we  haven’t 
reached  our  deadline  for  printing 
those  comics.”  The  paper,  added 
Bode,  hasn’t  made  a  final  decision  yet 
because  “anything  can  happen 
between  now  and  then.” 

The  Times  Herald  Printing  Com¬ 
pany  filed  suit  August  7  in  Texas  dis¬ 
trict  court  in  Houston  to  prevent  the 
shift  of  features.  No  ruling  has  been 
made  yet. 

— David  Astor 


evident  during  the  1988  presidential 
campaign,  where  he  amassed  more 
than  seven  million  votes  nationwide  — 
from  farmers  in  the  Midwest  and 
workers  in  the  cities,  from  educators, 
students,  and  senior  citizens  around 
the  country.  He  appeals  to  those  citi¬ 
zens  who  share  his  hope  that  our 
nation  can  renew  the  American  dream 
for  all  of  its  people.” 
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because  he  cares  about  Poland’s  envi¬ 
ronment,”  said  Walter. 

Five  weeks  has  not  been  a  long 
enough  stay,  Walter  said,  but  the 
paper  plans  to  carry  periodic  columns 
from  Ksiezarczyk  after  he  returns  to 
Warsaw. 

While  he  was  away,  times  in  Poland 
have  been  interesting,  Ksiezarczyk 
stated,  adding:  “Time  in  Poland  is 
very  interesting  for  several  years.  I 
lost  just  a  small  part  of  it.  There’s  still 
a  lot  left.” 

In  a  travel  article  he  wrote  for  the 
Post-Crescent,  Ksiezarczyk  was  can¬ 


Journalist  exchange  program  under  way 


A  Dutch  businessman,  who  if  they  would  introduce  the  young  Gazette. 
believes  people’s  points  of  view  are  journalists  —  the  age  limit  is  35  Michal  Ksiezarczyk,  35,  from 
based  in  large  part  on  what  they  read  years  —  to  American  press  proce-  Zycie  Warzawy,  lived  in  Appleton, 

about  the  superpowers  in  newspapers  dures .  Wis . ,  and  worked  with  the  Post  Cres- 

and  see  on  television,  has  targeted  A  committee  eliminated  the  very  cent. 

journalists  from  the  Soviet  Union,  large  newspapers  this  first  year  in  Warnecke  can  be  contacted  c/o 
Poland,  Hungary  and  the  United  favor  of  places  where  someone  could  AFS,  313  East  43rd  Street,  New 

States  for  a  new  exchange  program  take  the  time  to  “take  an  interest  and  York,  N.Y.  10017,  for  details  about 

Frans  Lurvink  hosted  two  small  help  guide  the  person  into  a  program  the  Alerdinck/AFS  Journalist 

conferences  during  the  last  few  years  that  was  professionally  rewarding  Exchange, 

at  Alerdinck  Castle  in  Holland,  and  with  beats,  computers,  and  give  them 

the  Alerdinck  Foundation  evolved  an  opportunity  to  write.  QnPf^isil  firsintc  tO 

from  those  meetings.  “That  takes  time  and  patience  on  wpCOIOI  yiaillo  IW 

The  United  States  phase  of  the  first  the  part  of  the  newspaper,”  War-  CiilCilindti  h  S  fOf 
exchange  ended  this  past  June  as  two  necke  observed. 

Soviet  and  one  Polish  journalist  con-  “We  wanted  them  to  have  a  jour-  communications 

eluded  their  stays  at  newspapers  and  nalistic  expenence,  not  sitting  on  the 

attended  a  series  of  meetings  in  New  sidelines  watching.  We  wanted  them  The  Scripps  Howard  Foundation 
York  City.  to  see  how  an  American  newspaper  has  awarded  special  grants  to  the  Cin- 

Grace  Kennan  Warnecke,  Aler-  works,  to  sit  in  on  editorial  confer-  cinnati  Public  Schools  which  could 

dinck  program  coordinator  who  ences,  to  watch  the  decision-making  mean  more  than  $1  million  for  the  new 

worked  with  the  American  Field  Ser-  process,”  she  explained.  High  School  for  Communication  Pro- 

vice  to  place  the  three  writers,  said  A  selection  committee  of  two  AFS  fessions. 

additional  money  for  the  exchange  people,  a  former  AFS  communica-  Immediate  grants  totaling  $581,000 

has  come  from  the  Rockefeller  tions  person,  Warnecke,  and  Michael  have  been  announced,  and  the  Cin- 

Brothers  Fund,  the  Rockefeller  Fam-  Kaufmann  of  the  New  York  Times  —  cinnati-based  foundation  has  pledged 

ily  Fund,  the  Ford  Foundation  and  a  a  former  Warsaw  bureau  chief  — held  a  $250,000  challenge  grant,  payable 

European  foundation  to  the  Aler-  a  secret  ballot  to  choose  the  final  when  a  like  amount  is  contributed  by 

dinck  Foundation.  placements  from  the  15  applications,  other  Cincinnati  media  organizations. 

Two  American  journalists  are  Warnecke  said  there  was  lobbying  More  than  150  ninth-  and  10th- 
beginning  stays  in  the  Soviet  Union,  going  on  from  the  potential  hosts  and  grade  students  have  been  accepted  for 

and  one  each  in  Hungary  and  Poland,  admitted  that  the  ballot  followed  dis-  fall  enrollment  in  the  communications 

under  the  auspices  of  the  New  York  cussions  which  indicated  “some  felt  a  high  school,  reportedly  the  first  of  its 

University  Center  for  War,  Peace  and  small-town  paper  was  not  the  right  kind  in  the  country.  The  program 

the  News  Media  as  the  other  arm  of  experience.”  offers  students  a  liberal  arts  course  of 

the  exchange.  They  were  chosen  from  “As  years  go  on,  we’ll  try  different  study,  emphasizing  oral  and  written 
more  than  100  people  who  made  approaches,”  she  suggested.  communications.  Sjsecific  print  and 

inquiries.  The  philosophy  was  to  have  the  electronic  media  course  options  fol- 

The  American  press,  too,  reacted  mind-sets  of  journalists  in  some  way  low  in  their  junior  and  senior  years, 
warmly  to  requests  for  hosting  East-  change  and  to  have  journalists  exam- 

em  European  journalists,  Warnecke  ine  what  they  say  about  each  other.  . 

said.  In  1989,  the  decision  was  made  The  Soviet  journalists  were  Andrei  WOrCGSlGr  WGGKly 
to  keep  the  visitors  east  of  the  Missis-  Baidak,  26,  from  Novosti  Press 

sippi  River,  and  145  letters  notifying  Agency  in  Moscow,  who  lived  in  Judith  Morrison  of  Worepter, 

newspapers  of  the  program  were  sent  Pittsburgh  and  worked  with  the  Post-  Mass.,  a  social  worker  at  St.  Vincent 

out.  Gflzewe,  and  Anton  Safronov,  23,  of  Hospital  there,  has  introduced  a 

In  addition,  AFS  chapters  con-  the  Mo5cow  who  lived  in  Little  weekly  community  newspaper,  the 

tacted  local  newspaper  editors  to  ask  Rock  and  worked  with  the  Arkansas  Central  Mass.  Courier. 


Polish 

(Continued  from  page  12) 

under  the  title  “1,000  Miles  From 
Washington.” 

“He  has  taken  a  special  interest  in 
Fox  Valley  young  people  because  he 
is  a  father  himself.  He  cares  so  much 
about  Poland’s  recent  election 
because  he  is  aware  that  his  home¬ 
land  is  on  the  threshold  of  great 
change. 

“He  cares  about  our  environment 


did  and  instructional: 

“For  many  residents  of  the  Fox 
Cities  [Appleton-Neenah-Menasba], 
Poland  is  quite  an  unknown  country. 
So  let’s  try  to  get  Poland  closer  to 
Wisconsin,”  he  started,  and  pro¬ 
ceeded  to  give  a  concise,  mini-geogra¬ 
phy  lesson. 

As  for  finding  himself  in  Wisconsin, 
Ksiezarczyk  said  it  had  been  “very, 
very  nice  to  be  in  a  small,  quiet  city 
where  so  many  houses  look  like  sum¬ 
mer  houses.  I  could  feel  myself  as  if 
I’m  on  vacation  with  surroundings 
relaxing.” 
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Catholic 

(Continued  from  page  33) 

tials  and  submitted  a  recommended 
list  of  candidates. 

Selected  as  managing  editor  was  Jill 
M.  Caravan,  32,  who  had  been  a  copy 
editor  with  the  book  division  of 
Rodale  Press,  Emmaus.  She  began 
her  news  career  as  a  copy  editor  with 
the  Pottsville  Republican  and  was 
Hrst  assistant  news  editor  of  the 
Centre  Daily  Times,  State  College, 
Pa.  She  is  a  graduate  of  Shippensburg 
University. 

The  design  editor  is  Ken  Raniere, 
former  graphics  editor  of  the  Allen¬ 
town  Morning  Call  and  in  recent 
years  a  free-lance  designer  for  the 
book  division  of  Rodale  Press  and 
several  Lehigh  University  publica¬ 
tions.  He  has  also  been  associated 
with  the  Philadelphia  Daily  News  and 
Newsweek.  Raniere  designed  the 
paper’s  logo. 

John  W.  Murphy  Jr.  heads  both  the 
business  and  advertising  operations 
as  business  manager.  A  former  execu¬ 
tive  with  an  insurance  firm  with  head¬ 
quarters  in  Reading,  Murphy  had  a 
25-year  Army  career  that  included 
active  duty  during  the  Korean  and 
Vietnam  wars.  He  is  a  graduate  of  the 
Army’s  Command  and  General  Staff 
College  and  the  University  of  Scran¬ 
ton. 

Jeff  Moeller  and  Kirk  Davis  are  the 
paper’s  two  reporters.  Moeller,  a 
Temple  University  graduate  who 
worked  for  the  Associated  Press  in 
Philadelphia,  was  also  a  part-time 
copy  editor  with  the  Journal  of  Com¬ 
merce  of  Phillipsburg,  N.J.  Moeller 
also  serves  as  sports  editor.  Davis,  a 
recent  Alvernia  College  graduate, 
was  a  writer  with  United  Way  in  Alex¬ 
andria,  Va.  The  paper  has  two  full¬ 
time  office  assistants,  Joan  Hoch- 
Burger  and  Mary  Ann  M.  Quarato. 

The  staff  is  located  in  what  was  an 
office  and  two  classrooms  at  Beth¬ 
lehem  Catholic  High  School.  The 
2,448  square  feet  of  space  has  been 
converted  into  newsroom  and  offices. 
Father  Covenas  visited  at  least  a  half- 
dozen  diocesan  newspapers  to  review 
their  operations. 

Eight  video  terminal  editing  sta¬ 
tions  plus  a  desktop  terminal  for  in- 
house  production  and  a  fax  machine 
were  installed.  The  paper  is  a  sub¬ 
scriber  to  the  National  Catholic  News 
Service,  Washington,  D.C.,  and  a 
satellite  dish  was  installed  on  the  roof 
of  the  school  to  get  news  daily  from 
NCNS. 

Gerald  Costello,  editor  of  the 
Catholic  New  York,  had  suggested  to 
Father  Covenas  that  the  paper  run  at 


least  one  “dummy”  issue.  That  never 
happened.  “We  never  had  the  lux¬ 
ury,”  the  priest-editor  remarked. 

The  paper’s  name  was  selected  in  a 
diocesewide  contest  in  elementary 
and  high  schools.  Megan  Farrell  and 
Bethann  Silvoy,  both  eighth-grade 
students  at  St.  Thomas  More  Elemen¬ 
tary  School,  Allentown,  each  submit¬ 
ted  A.D.  Times. 

“The  bishop  wanted  to  have  a 
name  unlike  any  other  Catholic  news¬ 
paper  [such  as]  the  Pilot,  Beach  and 
other  names  used,”  explained  the 
Rev.  Stanley  T.  Sosnowski,  Th.M., 
diocesan  director  of  communications. 
“A.D.”  was  selected  because  it 
reflects  the  Allentown  Diocese  and 
anno  Domini,  which  means  “in  the 
year  of  the  our  Lord”  in  Latin. 

The  paper’s  budget  for  the  year  is  in 
the  neighborhood  of  $800,000  and  the 
diocese  set  aside  a  substantial  sum  of 
start-up  money.  A  full-page  ad  sells 
for  $400.  The  A.D.  Times  is  currently 
receiving  some  advertising  nationally 
through  the  Catholic  Major  group  but 
does  not  have  a  national  ad  represen¬ 
tative. 

Murphy  said  one  of  the  paper’s 
strengths  is  the  ability  to  deliver  some 
75,000  homes  to  major  advertisers 
such  as  department  stores,  food  and 
drug  chains,  and  food  manufacturers. 

Copy  for  the  paper  closes  at  5  p.m. 
Wednesday  and  a  courier  from  Times 
Graphics  Inc.  in  Vineland,  N.J.,  picks 
up  camera-ready  pages.  The  paper  is 
printed  Thursday  and  mailed  by 
Halco  Mailing  Service,  also  located  in 
Vineland.  Times  Graphics  is  owned 
by  Gannett  and  also  prints  the 
Catholic  Standard  &  Times,  the 
Jewish  Exponent  (Philadelphia), 
Women’s  World  Daily,  and  other 
papers. 

How  the  logo 
was  devised 

Ken  Raniere,  graphics  editor  of  the 
new  Allentown  diocesan  paper, 
began  working  on  the  concept  for  the 
A.D.  Times  logo  when  he  joined  the 
staff  last  January.  He  said  he  initially 
thought  the  letters  “A.D.”  might  be 
misunderstood  as  an  advertising  cir¬ 
cular. 

He  discovered  that  a  crucifix  was 
formed  when  the  crossbar  of  the  “A” 
was  intersected  on  the  left  side  of  the 
“D.”  Raniere  studied  a  number  of 
Catholic  newspapers  to  find  if  they 
used  the  crucifix  in  their  logos.  He 
found  that  using  the  crucifix  as  a  sym¬ 
bolic  device  was  not  an  original  con¬ 
cept.  Bishop  Thomas  J.  Welsh 
approved  the  new  logo  on  Ash  Wed¬ 
nesday. 


Reporter  detained 
by  union  members 

A  business  writer  for  the  Clarion- 
Ledger,  Jackson,  Miss.,  who  was 
covering  a  meeting  of  striking  carpen¬ 
ters,  was  detained  by  union  members 
who  confiscated  his  notes  and  a  tape 
recording  of  the  proceedings. 

Johnny  Gunter  was  covering  a  vote 
July  17  by  carpenter  union  members 
on  a  proposed  contract  with  Georgia- 
Pacific ’s  plywood  and  particle-board 
mills  at  Taylorsville. 

Gunter  filed  a  robbery  complaint 
against  Jones  Fitzhugh,  an  official 
with  the  Southern  Council  of  Indus¬ 
trial  Workers,  and  Lloyd  McGee,  a 
union  member. 

Fitzhugh  and  McGee  turned  them¬ 
selves  in  and  each  posted  $200  bond. 
Justice  Court  Judge  Dale  Ford  said 
Gunter  would  have  to  file  a  civil  law¬ 
suit  to  recover  his  materials. 

—  AP 

Share  in  clip-art  co. 
acquired  by  ANH 

Associated  Newspapers  Holdings 
(ANH)  of  London  has  acquired  a  20% 
share  in  Metro  Creative  Graphics,  a 
New  York  City-based  supplier  of 
camera-ready  art  and  articles  for  the 
newspaper  industry. 


Shop  talk 

(Continued  from  page  56) 

year  public  relations  career  in  bowl¬ 
ing  that  included  business  travel  to  a 
couple  dozen  countries,  then  to  more 
than  a  dozen  years  as  curator  of  the 
world’s  only  bowling  museum.  That 
reporter  owes  a  lifetime  of  success 
and  satisfaction  to  a  sports  editor  who 
cared,  a  giant  in  his  field  who  knew 
the  meaning  of  sports  coverage. 

Obviously,  I  am  that  once-young 
reporter  who  has  forever  said 
“thanks”  to  the  memory  of  Si  Burick. 
If  Si  were  still  with  us,  pounding  out 
his  daily  “Si-Ings”  column  for  the 
Dayton  News,  I’m  sure  he  would  be 
first  to  join  me  in  agreeing  that  the 
newspaper  that  gives  short  shrift  to 
bowling  is,  in  effect,  giving  short 
shrift  to  its  journalistic  responsibili¬ 
ties. 

Incidentally,  I’ll  let  you  in  on  a 
secret.  I  doubt  if  Si  Burick  ever 
bowled  a  complete  game  in  his  life  but 
he  knew  it  had  its  place  in  his  highly 
regarded  sports  section,  and  he  put  it 
there. 
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Where  will  retailers  find  the  clusters 
with  high  sales  indexes  for  major 
purchases?  _ 


In  E&P’s  Special  Section: 

*  ^Newspapers:  Prime  Medium  for  Retailers 
coming  Sept.  9. 


While  retailers  are  reading  the  answer  to 
the  above,  give  the  answers  for  your  market 
with  your  ad  in  this  special  section. 


Phone  212-675-4380  today  for  our  special 
MARKET  GUIDE/“RETAIL  SECTION” 
ad  combo  offer. 


BEcilor  &  Pubisher  ABF  A 

11  West  19lh  Street  •  New  York.  N  Y  10011  *212  675  4380  ^NP^  I 

FAX#  212  929  125e 


IN  BRIEF 


Native  Canadians 
fight  stereotypes 

Stephanie  Eyolfson  has  learned 
that  there  is  no  minority  group  too 
small  to  stereotype  its  own  minori¬ 
ties. 

Eyolfson,  a  Metis  from  Traverse 
Bay,  Manitoba,  Canada,  is  studying 
journalism  in  a  special  native  program 
at  the  University  of  Western  Ontario. 
In  the  class  of  11,  she  is  the  only 
Metis. 

The  others  are  Indian,  with  the 
exception  of  an  Inuk  from  Sachs  Har¬ 
bor,  North  West  Territory. 

Eyolfson  was  assigned  to  produce  a 
story  on  a  Metis  issue  in  London, 
Ontario,  population  280,000. 

London  is  not  a  hotbed  of  Metis 
unrest.  In  fact,  Eyolfson  suspected 
she  might  be  the  only  Metis  in  the 
city. 

“But  the  other  natives  asked  me  to 
go  out  and  cover  a  Metis  issue.  I  don’t 
want  to  be  slotted  into  a  position  of 
covering  strictly  Metis  issues.  People 
should  be  treated  like  people,’’  she 
said. 

Eyolfson  shares  doubts  with  other 
native  students  about  the  mainstream 
media  —  large  daily  newspapers, 
network  radio  and  tv  and  mass-mar¬ 
ket  magazines. 

They’re  afraid  of  being  typecast. 

“If  you’re  in  the  mainstream,  you 
run  the  risk  of  being  stuck  on  the 
native  beat,”  said  Crystal  Peters  of 
Moraviantown,  west  of  London.  “I 
could  cover  these  things  and  explain  it 
better  than  non-natives,  but  non¬ 
natives  should  learn  what’s  going 
on.” 

Geoffrey  Johnston,  an  Ojibwa  from 
the  Cape  Croker  reserve  in  southern 
Ontario,  said:  “I  wouldn’t  want  to  go 
to  the  CBC  as  a  token  Indian.  It’s  hard 
for  a  person  who  is  visibly  Indian  to 
get  into  management.  It’s  easier  if  you 
don’t  look  Indian.” 

Indeed,  the  CBC  is  under  pressure 
to  hire  more  Canadian  natives. 

The  Canadian  Human  Rights  Com¬ 
mission  has  said  the  Crown  Corpora¬ 
tion  doesn’t  have  enough  visible 
minorities  on  staff. 

The  special  journalism  program  at 
Western  provides  an  intensive  one- 
year  certificate  course  covering  the 
basics  of  print,  radio,  television, 
video  and  photography. 

Some  students  will  pursue  a  degree 
in  journalism;  most  will  use  their 
training  in  native  publications  or 
radio. 

Brian  Maracle,  a  native  free-lance 
journalist  in  Ottawa,  says  native  jour¬ 


nalists  have  an  obstacle  their  white 
counterparts  don’t  face  —  the  per¬ 
ception  of  bias. 

He  says  people  have  expectations 
of  a  native  reporter.  Indian  leaders 
look  for  favorable  coverage;  cabinet 
ministers  expect  the  opposite. 

“You  can  see  it  in  their  eyes.  They¬ 
’re  thinking,  T’m  not  going  to  get  a 
fair  break  from  this  fellow.’  There’s 
not  much  you  can  do  about  it.  You 
have  to  be  professional.” 

Peter  Desbarats,  dean  of  journal¬ 
ism  at  Western,  believes  the  Cana¬ 
dian  media  are  in  a  transitional  period 
in  hiring  people  from  minority  groups. 
While  hiring  a  native  to  cover  native 
issues  might  be  tokenism,  he  said,  “It 
is  better  than  having  no  minorities  on 
staff  at  all.  The  important  thing  is  that 
native  affairs  should  be  taken  seri¬ 
ously.” 

—  CP 

Bennett  awards  for 
85  college  students 

The  James  Gordon  Bennett 
Memorial  Corporation  has  awarded 
$100,000  in  college  scholarships  to  85 
students  for  the  1989-90  academic 
year.  The  scholarships,  ranging  from 
$500  to  $2,000,  are  awarded  annually 
to  dependents  of  New  York  City  daily 
newspaper  employees  with  10  years 
of  service. 

The  non-profit  corporation  also  will 
provide  nearly  $80,000  in  financial  aid 
this  year  to  such  employees  and  their 
families. 

The  corporation  was  formed  in 
1919  under  the  will  of  James  Gordon 
Bennett  Jr.  to  honor  his  father,  the 
founder  of  the  New  York  Herald.  The 
funds  are  administered  by  members 
of  the  New  York  newspaper  industry 
and  their  friends. 

Scholarships  applications  for  the 
1990-91  academic  year  will  be  avail¬ 
able  in  September  at  the  corpora¬ 
tion’s  office  and  the  personnel  offices 
of  the  New  York  Times,  New  York 
Daily  News  and  New  York  Post.  The 
deadline  for  completed  applications  is 
March  1,  1990. 

In  addition,  at  the  corporation’s 
recent  meeting  in  New  York  City, 
Michael  Clendenin,  former  metropo¬ 
litan  editor  of  the  New  York  Daily 
News,  was  re-elected  chairman.  Also 
re-elected  were:  Edward  F.  Quinn, 
former  editorial  department  manager 
of  the  Daily  News,  president;  William 
R.  White,  former  New  York  State 


superintendent  of  banks,  vice  presi¬ 
dent;  and  James  F.  Crain,  vice  presi¬ 
dent,  New  England  Telephone,  secre¬ 
tary-treasurer. 

Re-elected  to  the  board  of  directors 
were:  John  M.  Dunleavy,  manager  of 
advertising  operations,  the  Daily 
News;  Joseph  Eisenberg,  labor  rela¬ 
tions,  the  New  York  Times;  Peter 
Faris,  vice  president  of  editorial  and 
administration,  the  New  York  Post; 
Lucy  Lambert,  personnel  manager, 
the  New  York  Post;  Joseph  W. 
McGovern,  former  chancellor  of  the 
Board  of  Regents  of  the  University  of 
the  State  of  New  York;  and  James  P. 
Willse,  managing  editor,  the  Daily 
News. 

Institute  advances 
use  of  computers 

The  School  of  Journalism  at  the 
University  of  Missouri-Columbia  has 
established  the  Missouri  Institute  for 
Computer-Assisted  Reporting  to  help 
journalists  use  computers  as  a  report¬ 
ing  tool. 

The  institute  will  be  involved  in 
periodic  training  sessions  to  help 
reporters  learn  how  to  gain  access  to 
government  information  through 
computers;  consultation  through  a 
help  line  and  consulting  service;  pro¬ 
viding  services  for  those  without 
computer  facilities;  and  research  to 
advance  the  use  of  computers  in 
reporting. 

Record,  celebs  note 
young  readers’  year 

The  Record,  Hackensack,  N.J., 
and  the  nearby  Riverside  Square 
shopping  center  recently  joined  forces 
with  sports,  Broadway  and  televi¬ 
sion  personalities  —  and  250 
children  —  to  celebrate  “The  Year  of 
the  Young  Reader.” 

New  York  Giant  running  back  Lee 
Rouson,  Julia  Barr  of  “All  My  Chil¬ 
dren,”  Loretta  Long  of  “Sesame 
Street,”  Peter  Costa  of  “The  Cosby 
Show,”  Donna  Viviano  of  “Les  Mi- 
s^rables,”  and  cartoonists  and  authors 
joined  youngsters,  local  officials  and 
Record  employees  in  each  reading  for 
five  minutes  from  a  favorite  work. 

The  New  Jersey  Reading  Associa¬ 
tion,  the  Literacy  Volunteers  of 
America  and  Project  PLUS,  Bergen 
County’s  PTA,  the  Record  Newspa¬ 
per  in  Education  program  and  other 
local  agencies  each  staffed  informa¬ 
tion  booths  during  the  event. 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classifieil  Adverdsing 


FEATURES 

AVAILABLE 


ANNOUNCEMENTS 


AUTOMOTIVE 


Auto  column  from  Detroit. 

37825  Santa  Barbara 
Mt.  Clemens,  Ml  48043. 


HILARIOUS  look  at  contemporary  life. 
IN  A  NUTSHELL  will  keep  your  readers 
laughing  every  week.  Award-winner, 
5-year  track  record.  700  words.  Free 
samples,  rates.  Barbara  Naness,  119 
Washingrton  Ave.,  Staten  Island,  NY 
10314,  (718)  698-6979. 


UFESTYLES 


Enhance  Lifestyles  with  features  from 
Nashville.  Entertainment  Express,  7 
Music  Circle  North,  Nashville,  TN 
37203.  (615)  254-5257. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  14tn  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown,  NY  10940; 
(914)  692-4572. 


PUZZLES 


PUZZLE 

FEATURES 

SYNDICATE 

45882  Emerson  St.,  Hemet,  CA  92344 
Phone;  (714)  927-5594 
Daily  and  Sunday  Crossword  Puzzles 
Now  Camera-Ready 


SENIOR  HEALTH 


SPECIALIST  GERIATRIC  MEDICINE 
writes  America's  only  health  column 
addressing  all  the  medical  issues  of 
middle  life  and  better.  "Excellent  Read¬ 
er  Response”  says  Rochester,  (NY) 
Democrat  &  Chronicle.  Weekly,  600 
words.  Samples,  rates.  Frank  Macinnis, 
M.D.,  PO  Box  307,  Edmonton,  Alberta, 
Canada  T5J  2J7  (403)  472-5555. 


BUSINESS  OPPORTUNITIES 


ADPAK  USA  Co-op  Direct-Mail 
Distributorships  Available 
FOR  A  LIMITED  TIME  ONLY 
"NO  DISTRIBUTORSHIP  FEES" 

Be  Your  Own  Boss  With  Our  Turn  Key 
Operation.  Call  l-(800)  US-ADPAK 
(1-800-872-3725) 


NEWSPAPER  PRINTING  PLANT 
Equity  position  available  for  cash  or 
printing  work.  Prefer  publisher  with 
weekly  paper(s).  8-unit  press,  two 
folders,  128  tab  page  capacity,  quality 
process  color  work,  complete  mailing 
department.  Serving  the  mid-Atlantic 
area.  Send  inquiries  to  Box  4033, 
Editor  &  Publisher. 


BUSINESS  OPPORTUNITIES 


SEEK  $2.5  MILLION  CASH 
by  management  for  buyout  of  fast  grow¬ 
ing  Florida  publication  with  $4.5 
million  revenues.  Excellent  short  term 
window  of  opportunity.  Prefer  individual 
to  venture  or  bank  capital.  Operation 
has  fine  history  with  staff  management 
expertise  in  place.  For  business  plan 
and  contact  with  principal  write;  Box 
4051,  Editor  &  Publisher. 


FELLOWSHIPS 


CONGRESSIONAL  FELLOWSHIPS 
Journalists 

(2-10  years  full-time  professional 
experience).  Application  deadline  for 
1990-91  class  is  December  1,  1989. 
Write  American  Political  Science  Asso¬ 
ciation,  1527  New  Hampshire  Ave., 
NW,  Washington,  DC  20036. 


NEWSPAPER  APPRAISERS 


NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Bolitho-Sterling  Newspaper 
Service,  Robert  N.  Bolitho,  4500  Main, 
Suite  927,  Kansas  City,  MO  64111. 
(816)  932-5310  or  James  C.  Sterling, 
PO  Box  492,  Bolivar,  MO  65613  (417) 
326-8700. 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established 
reasonable  prices.  James  W.  Hall,  Jr., 
Jim  Hall  Media  Services 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198 
FAX  (205)  566-0170 


NEWSPAPER  BROKERS 


Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 

(813)  733-8053  daytime; 

(813)  446-0871  nights; 
or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 


BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over  6CiO  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4500  Main,  Suite  927 
Kansas  City,  MO  64111 
Office;  (816)  932-5310 
JAMES  C.  STERLING 
PO  Box  492,  Bolivar,  MO  65613 
_ (417)  326-8700 _ 

BRUCE  WRIGHT,  Media  Consultant 
Newspaper  Sales  -  Consulting 
8937  Laguna  Place  Way 
Elk  Grove,  CA  95758  (916)684-3987 


NEWSPAPER  BROKERS 


Bikers  or  sellers.  Call  Dick  Briggs. 
(o03)  457-3846.  No  obligation. 
Sales  •  Aopraisals  •  Consulting 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Sales 
Vast  Network  of  (Contacts 
900  N.  Federal  H^.  -  Suite  160 
Boca  Raton,  FL  33432 
(407)  368-4352 


DEAN  WAITE 
Media  Sen/ices  Division 
Pat  Thompson  Company 
newspapers-shoppers-electronic  media 
4050  Columns  Drive,  Marietta,  GA 
(404)  953-0199 


Fournier  Media  Service  Inc. 
Appraisal*Brokerage«Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 


JAMES  MARTIN  &  ASSOCIATES 
Suite  1000,  65  E.  State  Street 
Columbus,  Ohio  43215 
Phone  (614)  889-9747 
FAX  (614)  889-2659 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.  Troy,  AL  36081 

(205)  566-7198 
FAX  (205)  566-0170 


JIM  WEBSTER  &  ASSOCIATES 
newspaper  sales  &  acquisitions 
812  S.  Goliad,  PO  Box  850 
Rockwall,  Texas  75087 
(214)  722-3030  (214)  669-1469 


KARL  WRAY,  Newspaper  Broker 
2420  South  Ola  Vista 
San  Clemente,  CA  92672 
(714)  492-5241 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair,  CA  91763 
(714)  626-6440 


PHILLIPS  MEDIA  SERVICES 
Newspaper  Brokers— Consultants 
215  Mountain  Dr.,  Suite  101 
Destin,  FL  32541 

RUPERT  PHILLIPS  (904)  837-4040 


NEWSPAPER  BROKERS 


Media  Consultants,  Inc. 
Brokering  the  Southwest 
for  over  30  years  -  over  150  sales 
Michael  D.  Lindsey,  PO  Box  1797 
Cheyenne,  WY  82003  (307)  638-2130 
Robert  Houk,  PO  Box  1584 
Tubac,  AZ  85646  (602)  398-9112 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


R.C.  CRISLER  &  CO.,  INC. 

38  years  in  communications  sales 
Confidential  and  professional  service. 
Brokerage  •  Consultation  •  Appraisal 
Debt  &  Equity  Placement 
GLORIA  BUSHELMAN 
600  Vine  Street,  Suite  2710 
Cincinnati,  Ohio  45202 
(513)  381-7775 


RICKENBACHER  MEDIA  SERVICE 
Many  years  solid  experience  selling 
daily  and  weekly  newspapers.  Contact 
Rickenbacher  Media  at  PO  Box 
792001,  Dallas,  TX  75379.  Or  phone 
(214)  380-9578. 


SHOPPER-NEWSPAPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE 
Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


NEWSPAPERS  FOR  SALE 


$1.1  million  gross,  $250,000  cash 
flow  minimum.  Western  US.  Jim 
Webster  (214)  722-3030. 


25  year  old  weekly  on  California  coast, 
$250,000  gross,  excellent  net.  Box 
4065,  Editor  &  Publisher. 


2  well  established  weekly  newspapers 
in  northwest  Indiana.  Excellent  terms. 
Write  Box  4047,  Editor  &  Publisher. 


ARTS  AND  LITERARY  PUBLICATION 
5  years  old,  N.E.  Florida  Coast 
Expanding  Market.  Gross  $34K.  Sell 
$70K.  Box  3861,  Editor  &  Publisher. 


ATTENTION  ADVERTISERS: 

E&P’s  offices  will  be  closed  on 

Monday,  September  4th,  Labor  Day. 

Please  send  your  ad  copy  in  early  to  meet  the 
Tuesday,  September  5th,  12  noon  (EST)  deadline 
for  the  September  9th  issue. 
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.ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


CASH  COW!  9,000  paid  western 
specialty  weekly  grossing  $575,000 
with  ca^  flow  of  $180,000.  $900,000 
with  50%  down. 

Jim  Webster  (214)  722-3030. 


CENTRAL  NEW  YORK  140-year-old 
weekly  (2,100)  paid;  sales,  $90,000. 
Price:  $70,000.  Please  write;  BARRY 
FRENCH,  Broker  -  Appraiser,  Ashlawn 
Road,  A^net,  MA  02702. 


Good  Buys  Come  in  3’s: 

SE  ILL  trio,  growing  and  profitable, 
$375,000. 

NE  ILL  three,  in  rapidly  growing  area, 

$200,000. 

Please  contact: 

Dave  Kramer 
Holding-Kramer  &  Assoc. 

PO  Box  472,  Gibson  City,  IL  60936 
_ (217)  784-4736 _ 

NORTHERN  SUBURBAN  GROUP,  high 
demo  neighborhoods,  excellent  central 
plant,  good  growth  record,  grossing 
$2.5  million.  $3.5  million  includes  real 

MIDWESTERN  WEEKLY  GROUP. 
Grossing  $960,000.  6-unit  press  cen¬ 
tral  plant.  $1.1  million. 

HIGH  PROFILE  West  Florida  consumer 
publication.  Highlighting  local  busi¬ 
nesses,  lifestyle  advertising.  30,000 
free  circulation  weekly  in  growth 
oriented  publication.  Terms  to  right 
buyer.  $495,000. 

OUTSTANDING  BREED  publication  for 
horse  industry.  Grovrth  oriented,  on  the 
brink  of  new  profits.  Well  established, 
management  to  place,  if  needed.  Busi¬ 
ness  could  be  moved  to  new  location. 
$825,000. 

MISSOURI  OZARKS  weekly  and  shop¬ 
per,  $232,000  gross,  building,  for 
$260,000.  Terms. 

For  details  on  any  of  these  newspapers, 
please  contact: 

JAMES  C.  STERLING 
Bolitho-Sterling 
Newspaper  Service 

PO  Box  492  Bolivar,  MO  65613 


WEEKLY  FREE  circ.  Eastern  Long 
Island.  10  yrs.  old.,  with  or  without  Web 
plant.  Box  3608,  Editor  &  Publisher. 


WEEKLY,  only  newspaper  in  county.  In 
existence  8C)  years.  Nets  $25-$30K 
annually.  Owner  financing  w/balance  on 
longterm.  Write  for  details.  Bill  Berger, 
Associated  Texas  Newspapers,  Inc., 
1801  Exposition  Blvd.,  Austin,  TX 
78703.  (512)  476-3950. 


NEWSPAPERS  WANTED 

Considering  selling  your  newspaper  and 
have  a  circulation  of  over  4,000?  Write 
Box  3755,  Editor  &  Publisher.  We  are  a 
small  community  newspaper  group  that 
believes  in  local  autonomy. 


PLANTS  FOR  SALE 

CENTRAL  PRINTING  PLANT  FOR 
SALE.  $625,000  sales  in  1988.  5  unit 
Goss,  Deadliner,  related  equipment.  All 
in  Excellent  condition.  With  or  without 
real  estate.  Southeastern  Michigan 
location.  Owners  retiring.  Send  inquir¬ 
ies  to  Box  4030,  Editor  &  Publisher. 


PUBUCATIONS  FOR  SALE 

FLORIDA  -  free  monthly  magazine  type 
specialty  publication.  9  years  old.  Well 
established  distribution.  Good  cash 
flow.  Great  potential.  Gross  $300,000. 
Owner  retiring.  Will  train  buyer. 
$300,000  with  terms.  Box  4046, 
Editor  &  Publisher. 


National  Transportation  Industry  Maga¬ 
zine  with  growing  market.  Published  bi¬ 
monthly.  Write  Box  4040,  Editor  & 
Publisher. 


ANNOUNCEMENTS 


PUBLICATIONS  FOR  SALE 


OHIO  WEEKLY  group  in  growing, 
upscale  market.  Projected  $500,000 
sales.  $550,000  cash  price  including 
prime  real  estate.  Box  4057,  Editor  & 
Publisher. 


INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 

America's  leading  newspaper 
telemarketing  company. 
CIRCULATION  DEVELOPMENT  INC. 
For  brochure  and  information 
call  toll  free  l-(800)  247-2338. 


A  newspaper  deserves 
THE  BEST 

Telephone  Sales  &  Door  Crew  Company 
in  the 

UNITED  STATES. 

We  are  that 
COMPANY! 

LEVIS  NATIONAL,  INC. 

(201)  966-5250 


KEVIN  S.  PAPPERT 
(313)  683-2963 


J.  BLENKARN  HOLDINGS 
Canada’s  foremost  authority  in 
circulation  telemarketinj 
is  now  available  in  the  U.S.A. 
Jeff  Blenkarn  (514)  227-6478. 


THE  PHONE  ROOM  INC. 
"Gold  Bond  Starts" 
dally  and  weekly  newspapers 
Call  Today:  (609)  783-6070. 


VER-A-FAST  CORPORATION 

1-800-327-8463 


SERVICE  A  REPAIR 

WEB  OFFSET  PRESS  SPECIALIST 
Offset  press  repair  service,  installation, 
training  and  consultation.  Reasonable 
rates.  Contact  Hank  M.  Bustos,  PO  Box 
26484,  8023  Woodgate  Court,  Balti¬ 
more,  MD  21207.  (301)  922-6218. 


EQUIPMENT 
&  SUPPLIES 


CAMERA  A  DARKROOM 

SQUeeze  Lenses. 

Process  camera-lens  specialists. 
Optimize,  align,  focus,  calibrate. 

H.  Carlbom  CK(5ptical  213/372-0372. 


_ COMPUTERS _ 

Mycro-Tek  3000  Front-End  System;  6 
Newstouches,  3  Newstouch  II  termi¬ 
nals,  Editorial  and  Classified  Sorting 
Software,  16-port  Controller,  two 
20-Mbyte  Hard  Drives,  LaserWriter  II 
NTX,  Modem,  Business  Accounting 
interface.  Perfect  for  small  paper. 
$65,000  new;  asking  $42,000.  tony 
Newhall,  (415)  777-6761. 


COMPUTER  SOFTWARE 

DISPLAY/390  -  Ad  scheduling,  account 
and  contract  management,  sa<es 
analysis,  billing  and  accounts  receiv¬ 
able  -  all  in  one  software  package.  Rate 
chart  or  column-inch  pricing.  Nancy 
Jacobsen  (415)  488-9279. 


EQUIPMENT  &  SUPPLIES 


MAILROOM 


1-(315)  336-3100  is  the  number  to 
call  for  spare  parts  for  your  Nolan  and 
Cutler-Hammer  mailroom  equipment. 
NOLAN  PRODUCTS,  Rome,  NY  (315) 
336-3100,  FAX  (315)  336-3177. 

•  24-P,  48-P,  and  72-P  HARRIS  STUF- 
FERS  Reconditioned-Guaranteed 
Production-Training  program  provided. 
JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT  (713)  468-5827. 


For  Sale 

Kirk  Rudy  model  512  N.P.  inserter 
2  into  1  w/  address  labeling  station 
Like  new,  less  than  1000  hours 
Contact  "Toll  Free"  l-(800)  527-1668 
Automated  Mailing  Systems  Corp. 
Scott  or  Russell  Heisley 

GOOD  RECONDITIONED  Cheshire  and 
Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Jim  at 
(800)  527-1668  or  (214)  869-2844. 


MAILROOM 

We  have  all  types  of  belt  and  wire 
stream  conveyors 
Spare  parts  for  stream  conveyors 
D.C.  &  A.C.  drive  conversions 
Roller  top  conveyors,  all  sizes 
Belt  conveyors,  all  sizes 
Bottom  wrappers  &  pacers 
257  Sta-Hi  stackers 
Baldwin  Count-O-Veyors  -104,  105, 
106,  108 

Signode  tying  machines 
Conveyor  wire 
Wire  pliers 

Mueller-Martini  Inserter,  227  3  into  1 
Mueller-Martini  labeling  machine  &  1/4 
folder 

Northeast  Industries,  Inc. 

(213)  256-4791  FAX  (213)  256-7607 

RECONDITIONED  or  remanufactured 
48-P  and  72-P  Harris  Graphics  insert¬ 
ing  machines.  Immediate  availability. 
Contact  Harris  Graphics  (513) 
278-2651  and  ask  for  Roger  Miller. 


NEWSPAPER  RACKS 

150  USED  NEWSPAPER  RACKS.  K80 
style  with  and  without  coin  mechanism. 
$35  each.  Dan  Swint  (303)  756-8555. 


NEWSPRINT  FOR  SALE 

28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 
485  E.  17th  St.,  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone;  (714)  646-5565 


PHOTOTYPESEUING 

2-CG8600  45-pica  typesetters  in  excel¬ 
lent  condition.  Were  under  contract 
while  in  use.  2-Hastech  46  systems  for 
parts  with  ISUDT’s.  Contact  C.E. 
hyne,  (804)  978-7218. 


FOR  SALE:  Two  auto  tape  machines, 
two  2961  high  speed  machines,  one 
7200  machine  (all  Compugraphlc 
equipment),  one  Sandmar  vertical 
camera,  four  cases  3/4  inches  yellow 
buff  perforator  tape.  Call  (901) 
686-8114,  ask  for  Melanie. 


LINOTYPE  PARTS  PCB  S,  UPGRADES 
now  available  for  the  Linotron  202 
Series.  Repair  service  on  PCB's  as  well! 
BOB  WEBER.  (216)  831-0480. 

FAX  LINE.  (216)  831-1628. 


ONE  SYSTEM  PE  TERMINALS:  8’s 
$500,  12's  $950,  28’s  $1250;  Save 
on  PCB's  at  half  of  manufacturer  price. 
90-day  warranty.  We  will  repair  your 
CPU  spare  PCB’s. 

BOB  WEBER.  (216)  831-0480. 

FAX  LINE.  (216)  831-1628. 


EQUIPMENT  &  SUPPLIES 


PRESSES 


ADD-ON  WEB  EQUIPMENT 
4  M.A.N.  1983-84  160  page  double 
3:2  folders 

3  Goss  Mark  II  color  cylinders 
Goss  Mark  V  units 
Goss  Mark  V  double  3:2  folders 
Goss  Mark  V  4-high  angle  bar  sections 
Goss  Mark  Mark  V  double  color 
cylinders 

Goss  Mark  V  single  half  decks 
Goss  Mark  V  40"  digital  reels 
INLAND  NEWSPAPER  MACHINERY 
CORPORATION  (913)492-9050 
Tlx  4-2362  fax#  (9 1 3)  492-62 1 7 

CARY  PASTERS 

6  used,  priced  at  $10,000-$25,000 
IPEC,  INCORPORATED 
97  Marquardt  Drive 
Wheeling,  IL  60090 
(312)  459-9700  Fax  (312)  459-9707 

GOSS 

4-Unit  Community,  1978/83,  wkly  in 
A-1  condition 

3- Unit  Community,  1967  oil,  wkly 
available  now 

Add-on  Community  units  -  SSC,  SC  and 
grease 

SC  folder  1975,  rebuilt  and  guaranteed 
10-Unit  600  Series  Urbanite,  available 
now 

4- Unlt  500  Series  Urbanite,  available 
now 

Add-on  Urbanite  units  and  folders 

5- Unit  1100  series  Suburban 
2-Unit  Signature  with  folder,  22-3/4” 
2-Unit  Signature  with  folder,  23-9/16" 

HARRIS/COTTRELL 

6- Unit  V-15  A  1967  w/JF7,  good  condi¬ 
tion  and  available  now 

6-Unit  Harris  V-15A  1974  W/JF7 
JF7  folders  and  add-on  units 
KING 

4-Unit  News  King  W/KJ6,  available  now 
Add-on  units,  folders  and  upper  formers 
MISCELLANEOUS 

Enkel  splicer,  ribbon  deck,  imprinters, 
press  drives,  ink  pumps,  gluers  and 
more. 

ARE  YOU  CONSIDERING 
SELLING  YOUR  PRESS? 
CALL  THE  LEADER  FOR  CASH! 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 
Lenexa,  Kansas 

(913)492-9050  fax  (913)  492-6217 

GOSS  COMMUNITY 
REBUILT 

Units-Foiders-Parts 

GUARANTEED 

Press-Components 

Offset  Web  Sales,  Inc. 

73  N.  Sunset  Dr. 

Camano  Island,  WA  98292 
(206)  387-0097 
FAX  206-387-9090 


GOSS 

Goss  Urbanite  5  units. 

Goss  Urbanite  3  color  units. 

Goss  Urbanite  folders,  roll  stands, 
drives  and  accessories. 

Goss  Suburban  1500  series  unit 

Goss  1500  folder  DP 

Goss  Community  units,  folders. 

Harris  V-25,  5  units,  1978. 

Harris  folders,  roll  stands,  upper 
balloon  formers  &  drives. 

Harris  V25  upper  balloon  former 
Goss  S/C  folder. 

MISCELLANEOUS 
3  Cary  Flying  Pasters 
Urbanite  skip  slitter  upper  formers 
1  Guilmont  1/4  folder  and  trimmer 
1  ATF  Imprinter 
1  Butler  flying  paster 

WANTED;  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  '^elex  206766 
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CUSSinED  ADVERTISINQ 


M*im 

Ord«r  Blank 

Company 

my 

Tip 

ClMiWcttlon _ 

Amhoriztd  Signatur*. 
Copy - 


No.  of  Insertions: _ Amount  Enclosed:  $ 


CLASSIFIED  ADVERTISING  RATES 


Effective  January  1, 1989 


LINE  ADS 

1  week  —  $6.30  per  line 

2  tweeks — $5.50  per  line,  per  issue. 

3  weeks  —  $4.80  per  Hne,  per  issue. 

4  weeks  —  $4.10  per  line,  per  issue. 

Add  $6.00  per  insertion  lor  box  service. 


POSITIONS  WANTED 

1  week  —  $3.70  per  line 

2  weeks  —  $3.05  per  line,  per  issue. 

3  weeks  —  $2.60  per  line,  per  issue. 

4  weeks  —  $2.40  per  line,  per  issue. 

Add  $4.00  per  Insertion  lor  box  service. 


Count  as  an  additional  line  in  copy.  Count  as  an  additional  line  in  copy. 


Count  approximately  34  characters  and/or  spaces  per  line. 
3  lines  minimum. 

NO  ABBREVIATIONS. 


DEADLINE:  Every  Tuesday,  12  pm  (ET) 

For  Saturday’s  Issue. 

Payment  must  accompany  all  Positions  Wantsd  ads. 
DISPLAY  CLASSinED 

The  use  of  borders,  boldftKe,  illustrations,  logo,  etc.,  on  classified  ads 
charged  the  following  rates  per  column  inch  per  insertion:  1  time,  $80;  2  to  5 
times,  $75;  6  to  12  times,  $70;  13  to  25  times  $65;  26  to  51  times  $60;  52 
times,  $K. 


DEADLINE:  8  day*  prior  to  publication  date. 

Contract  rataa  sva/taMa  upon  roquoot 
Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  8t  Publisher 

11  West  19th  Street,  NY,  NY  10011.  (212)  675.4380,  FAX  (212)  929-1259. 


EQUIPMENT  &  SUPPLIES 


PRESSES 


GOSS  METRO  ADD-ON  UNITS 
2  Metro  units  (1974), 

22-3/4"  cut-off,  Goss  RTF’s. 

BELL  CAMP  INCORPORATED 
(201)  492-8877  Telex  130326 


GOSS  URBANITE 

22"  (560mm)  CUTOFF 
10  Units,  1978-83 

22-3/4"  (578mm)  CUTOFF 
13  Units,  1974-78 
10  Units,  1971 
6  Units,  1972,  U-921 
5  Units,  1976 
4  Units,  1978,  U-1245 
Add-on  units  and  folders 
Upper  formers 

Tabloid  bar  nests,  Hi-page  count 

ONE  Corporation/Atlanta 
(404)  458-9351  Telex  700563 


HARRIS 

-845,  6  units,  Y  unit,  1975 
-845,  6  units,  Y  unit,  1980 
-V-15D,  8  units,  JF-25,  JF-4,  1980 
-V-15A,  4  units,  JF-7,  1973 
GOSS 

-Community,  8  units,  1979,  SC  folder. 
-Urbanite,  10  units,  2  folders,  76/83. 
-Urbanite,  8  units,  2  folders 
-Urbanite,  6  units,  3C,  1  folder 
-Metro  2  units,  22-3/4  inches 
BELL-CAMP  INCORPORATED 
(201)  492-8877  Telex  130326 


Fax  your  ad 
to  E&P! 
(212)  929-1259 


PRESSES 

Goss  Urbanite  Folders 

Goss  Urbanite  Units 

Goss  Urbanite  Pollstands 

Goss  Urbanite  Drives 

Goss  Urbanite  1/4  folders 

Goss  Urbanite  Balloon  formers 

Hoe  colormatic  3-2  folder  23-9/16  C.O. 

Hoe  Balloon  Formers 

Goss  Balloon  Formers 

Guilmout  Quarterfolder  and  Trimmer 

Goss  RTF’s  40  and  42  inches 

Goss  Mark  1  Half  Decks  and  Hump 

Goss  Mark  2  Half  Decks  and  Humps 

Goss  Double  2-1  folder  22-3/4  C.O. 

Goss  Skip  Slitters  all  C.O. 

Goss  Portable  Inc.  Fountains 
Hoe  Skip  Slitters  all  C.O. 

Paper  roll  track  and  roll  dollies 
We  stock  spare  parts  for  most  presses 
We  do  press  rebuilding 
We  do  machinery  moving  and  erecting 
Northeast  Industries,  Inc 
(213)  256-4791  FAX  (213)  256-7607 


PRESS 

Make  your  old  R.T.P.’s  into  new 
Tension  panel  upgraded  to 
simplified  system 

Paster  panel  upgraded  to  Goss  digital 

Northeast  Industries,  Inc. 

(213)  256-4791  FAX  (213)  256-7607 


PRICE  REDUCED 
FOR  IMMEDIATE  SALE 

4-Unit  1984  Windmoeller  Hoelscher 
press  with  3  half  decks,  double  3:2 
folder  &  RTPs.  Cut-off  is  23-9/16"  but 
can  be  reduced  to  22".  Available  for 
immediate  removal. 

Inland  Newspaper  Machinery  Corp. 
(913)  492-9050  Fax  (913)  492-6217 


SAVE  30% 

Demo  -  1989  Atlas  Press 
6-Units  with  10  Web  Folder 
New  Press  Warranty  -  Never  Installed 


EQUIPMENT  &  SUPPLIES 


PRESSES 


SAVE  MONEY  ON  TRADc-IN  PRESSES 

8-Unit  Color  King  w/KJ8,  upper  former, 
KJ6  (1983),  25,000  IPH 

5- Unit  News  King  (1976),  can  be  seen 
in  operation  doing  quality  work 

4- Unit  Goss  Comm.  w/Comm.  folder 
from  wkly.  Wl  paper,  extra  clean 

6- Unit  Goss  Community  Press  (1977) 

7- unit  1987  Goss  Community  press 
with  2  SSC  folders;  can  be  seen  in 
operation. 

5- Unit  1976  Goss  (immunity  located 
at  Midwest  daily;  can  be  seen  in  oper¬ 
ation;  clean  -  priced  to  sell 

1 -Quadra-Color  unit  (1981) 

Baldwin  count-o-veyor 

All  equipment  offered  "as-is"  or  recon¬ 
ditioned,  delivered  and  installed. 

WEB  PRESS  CORPORATION 
Midwest  Office  (816)  373-8892 
5300  Foxridge  Drive 
Mission,  Kansas  ^202 
Contact:  Terry  Morton 


WEB  OFFSET  PRESSES 

8-Unit  Harris  Graphics  NC  400, 

2  JF-40  Folder 

Harris  V-15  A  6  units,  new  style  with 
JF-1  folder  22-3/4”  c.o. 

8-Unit  Goss  suburban  1000  Series, 

2-SC-Folder 

2-Unit  V-22  w/JF-1  Folder 

Harris  JF-4  combination  folder  with  1/2 
&  1/4  and  double  parallel  22-3i4” 
c.o. 

Harris  upper  former  for  V  series  folders 

Sheeter,  Clark-Aiken  from  a  Harris  V 
series  press,  22-3/4"  by  36”  double¬ 
width 

Count-o-veyor  2  model  104,  as-is  or 
rebuilt  with  Tach  generators 
MIRACLE  INDUSTRIES,  INC. 

259  GREAT  HILL  RD. 

NAUGATUCK,  CT  06770 

(203)  723-0928  Fax  (203)  723-0394 


WAKTED  TO  BUY 

3-4  unit  Community  or  King  press. 
Will  move.  Must  pass  inspection. 
(218)  759-1139. 


Cross-head  perforator  for  Goss  SC  22 
3/4  inch  cut  off.  Please  contact  Jack 
SItzman  at  (605)  339-3633. 


HELP 

WANTED 


ACADEMIC 


UNIVERSITY  OF  ALABAMA.  Master’s 
Program  invites  applicants  who  have 
demonstrated,  or  shown  potential  for, 
excellence  in  journalism,  Assistant- 
ships.  Write:  Journalism  Dept.,  Tusca¬ 
loosa,  AL  35487-0172  or  call  (205) 
348-8613.  AA/EOE 


Don’t  be  discouraged  by  a 
failure.  It  can  be  a  positive 
experience.  Failure  is,  in  a 
sense,  the  highway  to  suc¬ 
cess,  inasmuch  as  every 
discovery  of  what  is  false 
leads  us  to  seek  earnestly 
after  what  is  true,  and  every 
fresh  experience  points  out 
some  form  of  error  which 
we  shall  afterwards  careful¬ 
ly  avoid. 

John  Keats 
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WEB  PRESS  CORPORATION 
Midwest  Office  (816)  373-8892 
Contact:  Terry  Morton 
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HELP  WANTED 
ACADEMIC 


HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
ADVERTISING 


HELP  WANTED 
ADVERTISING 


MARINE  INFORMATION 
COORDINATOR 

This  position  manages  the  Sea  Grant 
College  Pro^m  and  Graduate  College 
of  Marine  Studies  Communications 
Office  and  its  functions,  including 
publication  production  and  public 
information. 

Plans  and  administers  communication 
policy;  proposes  and  monitors  two 
annual  budgets;  employs,  trains, 
directs  and  evaluates  staff;  supervises 
and  participates  in  the  production  of 
printed  and  audio/visual  materials; 
establishes  and  maintains  a  liaison  with 
appropriate  Sea  Grant  network  and 
university  information  sources;  identi¬ 
fies  audiences  for  useful  information; 
serves  as  contact  for  news  media;  helps 
coordinate  annual  open  house  and  other 
functions;  and  counsels  and  coordi¬ 
nates  with  Sea  Grant  and  college  faculty 
and  administration  regarding  their 
communications  needs. 

Requires  a  Bachelor's  Degree  in  Jour¬ 
nalism,  Science  Writing,  or  related 
field,  and  at  least  four  years  of  experi¬ 
ence  administering  a  public  relations 
program.  Media  and/or  publications 
experience  necessary,  as  well  as  know¬ 
ledge  of  printing  processes;  knowledge 
of  audio/visual  processes  a  plus.  Strong 
oral  communication  skills  and  supervis¬ 
ory  skills  are  required.  Also  must 
possess  both  administrative  and  techni¬ 
cal  skills,  particularly  writing/editing 
skills.  Desktop  publishing  experience 
strongly  desired.  Send  resume  to  Doris 
Manship,  University  of  Delaware, 
College  of  Marine  Studies,  Robinson 
Hall,  Newark,  DE  19716  by  Sept.  8, 
1989. 

The  UNIVERSITY  OF  DELAWARE  is  an 
Equal  Opportunity  Employer  which 
encourages  applications  from  qualified 
minority  groups  and  women. 


_ ACCOUNTING _ 

ACCOUNTING  MANAGER 
We  are  looking  for  an  individual  with 
strong  analytical  and  people  skills  and 
three  to  five  years  of  newspaper 
accounting  experience  to  oversee  the 
accounting  function  and  supervise  a 
staff  of  twelve.  Experience  with  PC's 
and  working  within  a  computerized 
environment  is  a  must.  A  degree  in 
accounting  is  required.  We  offer  an 
excellent  benefit  package  and  are  an 
EEO/AA  employer.  Please  send  resume 
and  salary  history  to  Controller,  The 
Press  Democrat,  PO  Box  569,  Santa 
Rosa,  CA  95402. 


ADMINISTRATIVE 


CONTROLLER/ 

CHIEF  FINANCIAL  OFFICER 
Fast-growing  Washington,  DC  media 
company  seeks  hands-on  financial 
officer  to  manage  corporate  accounting 
operations.  Responsibilities  include 
financial  reporting,  budgeting  and  cash 
management.  Candidate  will  be  CPA 
with  strong  skills  in  strategic  planning 
and  analysis,  and  computer  modeling. 
Knowledge  of  tax  code  and  employee 
benefit  procedures  essential.  You  will 
report  to  the  president  of  this  dynamic 
company  and  work  closely  with  staff, 
vendorsand  banks.  Excellent  communi¬ 
cation  skills  required.  Salary  commen¬ 
surate  with  experience.  Send  resume, 
salary  history  to  Box  4071,  Editor  & 
Publisher. 


Established  newspaper  brokerage  firm 
is  seeking  an  associate.  Must  have 

Eihing  experience  and  be  f  inancial- 
ured.  Reply  in  confidence  to  Box 
,  Editor  &  Publisher. 
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CONTROLLER 

Rapidly  growing  daily,  located  in  Flori¬ 
da,  seeks  experienced  controller  with 
broad  expertise  in  accounting  principals 
including  general  ledger,  accounts 
receivable,  accounts  payable,  credit 
and  collections,  and  payroll.  Successful 
candidate  will  possess  strong  back¬ 
ground  in  budgeting,  cost  analysis, 
capital  and  financiaF  reporting.  Must 
have  proven  leadership  and  managerial 
skills.  Please  send  resume  with  salary 
history  and  requirements  to  Box  4037, 
Editor  &  Publisher. 


GENERAL  MANAGER  to  serve  4,000 
paid  weekly  near  Charlotte,  NC.  Strong 
ad  background  needed.  Send  resume, 
salary  needs  and  references  to:  Republ¬ 
ic  Newspapers,  11863  Kingston  Pike, 
Knoxville,  TN  37922. 


GENERAL  MANAGER  for  THE  FLORI¬ 
DA  TIMES-UNION  in  Jacksonville,  FL 
wanted.  Send  complete  resume  to  W.  S. 
Morris  III,  PO  Box  936,  Augusta,  GA 
30913. 


General  Manager  with  quality  magazine 
publishing  experience.  Salary  open. 
Write  fully,  ALASKA  GEOGRAPHIC, 
130-2nd  Ave.  S.,  Edmonds,  WA 
98020. 


Jefferson  County  Publications,  division 
of  Suburban  Newspapers  of  greater  St. 
Louis,  is  looking  for  a  Pressroom  Mana¬ 
ger.  Urbanite  experience  a  must.  Must 
possess  good  managerial  skills  in  qual¬ 
ity  control  including  proven  leadership 
abilities.  Responsibilities  will  include 
two  shifts,  five  days  a  week  with  Mon- 
Fri  daily.  Mechanical/electrical  know¬ 
ledge  a  plus.  Send  resume  and  salary 
requirements  to  General  Manager, 
J.C.P.,  PO  Box  309,  Festus,  MO 
63028. 


PUBLISHER 

EMPLOYMENT  NEWSPAPER 
An  established,  successful  publishing 
company  in  Zones  2  &  3  seeks  a  proven 
leader  with  a  zest  for  new  challenges. 
We  plan  to  create  an  employment 
services  division  in  early  1990  that  will 
be  anchored  by  a  weekly  employment 
newspaper  and  we  need  a  publisher  that 
can  start  from  scratch  and  build  a 
successful  operation.  The  ideal  candi¬ 
date  is  a  team-player  with  significant 
newspaper  advertising  sales  back- 
ound  and  a  track  record  of  successful 
&  L  management  experience,  prefer¬ 
ably  with  startup  ventures.  This  is  an 
outstanding  opportunity,  so  please 
respond  now,  in  confidence  to  Box 
40/3,  Editor  &  Publisher. 

The  Pecos  Enterprise,  a  small  Texas 
daily  with  grit,  seeks  publisher  with 
strong  news  sense,  community  leader¬ 
ship  qualities,  proven  business  skills. 
$40,000  plus  bonus.  Full  benefits. 
Resumes  to  Ned  Cantwell,  PO  Box 
1629,  Carlsbad,  New  Mexico  88220. 


AD  SERVICES  MANAGER 
Larra  group  of  community  weeklies  with 
l,OOO,OO0  plus  circulation  seeks  an 
experienced  ad  service  manager  to 
direct  creative  services,  order  entry, 
processing,  dispatch  and  all  other  ad 
services  functions.  This  is  a  new  posi¬ 
tion  with  a  chance  to  set  up  a  depart¬ 
ment  from  the  ground  floor.  We  are  a 
division  of  an  international  newspaper 
company  and  this  position  offers  above 
average  salary  and  benefits  plus  the 
opportunity  for  growth  for  someone  who 
is  willing  to  work  to  make  things 
happen.  Weekly  experience  is  not 
required  but  you  should  be  comfortable 
in  a  high  volume,  competitive  and  dead¬ 
line  intense  environment.  Reply  to:  Box 
4044,  Editor  &  Publisher. 


ADVERTISING  MANAGER 
A  venerable,  expansionist  weekly  serv¬ 
ing  seaside  communities  in  a  high- 
quality  natural  environment  in  Zone  1 
seeks  an  advertising  manager  capable 
of  recruiting  and  motivating  a  small 
sales  staff.  Dtcellent  pay  ana  benefits, 
including  generous  monthly  bonuses 
based  on  performance.  Box  4024, 
Editor  &  Publisher. 


ADVERTISING/MARKETING  DIR.  to 
manage  retail  and  classified  sales  for 
small  daily  with  2  total  market  coverage 
publications  in  west  central  Illinois. 
Commission/expense/full  benefit  pack¬ 
age.  Send  resume  and  salaty  require¬ 
ments  to  Charles  Rickett,  Publisher, 
Canton  Daily  Ledger,  PO  Box  499, 
Canton,  IL  61520. 


ADVERTISING  DIRECTOR  for  THE 
FLORIDA  TIMES-UNION  in  Jacksonvil¬ 
le,  FL  wanted.  Send  complete  resume 
to  Paul  S.  Simon,  PO  Box  936,  Augus¬ 
ta,  GA  30913. 


ADVERTISING  DIRECTOR 
Directly  responsible  for  all  advertising 
revenues  -  including  sales,  forecasting 
and  budgeting.  Looking  for  a  candidate 
with  proven  track  record  who  is  inter¬ 
ested  in  joining  the  management  team 
of  an  independently  owned  newspaper. 
Medium-sized  New  England  7-day 
publication.  Send  confidential  resume 
and  salary  requirements  to  Box  4050, 
Editor  &  Publisher. 


ADVERTISING  SALES 
VICE  PRESIDENT: 

Michigan  and  northern  Ohio.  Company 
established  50  years  selling  and  main¬ 
taining  religous  pages.  Tops  in  field. 
Needs  self  motivated  professional. 
Good  salary,  bonus,  established 
accounts  and  excellent  home  office 
support.  Call  (804)  293-4709  (collect) 
for  details. 


CALIFORNIA  newspaper  seeks  graphic 
artist/ad  reps.  Send  resumes  to  Senior 
Gazette,  1999  Edison  Highway,  Suite 
10,  Bakersfield,  CA  93306.  (805) 
324-6423. 


ADVERTISING  DIRECTOR 
Immediate  opening  for  experienced, 
aggressive  advertising  person  'who 
wants  responsibility  for  three  weekly 
publications.  You  will  be  respqnsible  for 
planning,  budgeting  and  training  your 
staff.  Leadership  qualities  are  impor¬ 
tant.  Location  is  in  southwest  Ohio. 
Excellent  compensation  and  fringe 
benefits.  Send  resume  and  salary 
requirements  to  Brown  Publishing  Co., 
PO  Box  9239,  Cincinnati,  OH  45209. 
Attn:  Bill  Kreeger. 


ADVERTISING  DIRECTOR 
For  30,000  daily  in  upper  Midwest 
capital  city.  Modern  facilities;  safe, 
clean  community,  outdoor  recreation  on 
one  of  America's  great  river  systems. 
Sustained  circulation  grovrth  provides 
competitive  edge  in  a  $15  million  ad 
sales  market.  Strong  staff  needs  proven 
motivator  with  organizational  skills  and 
analytical  ability.  Position  created 
through  promotion  to  corporate  head¬ 
quarters.  Send  letter  of  application  and 
resume  to;  Paula  Redmann,  Human 
Resources  Manager,  The  Bismarck 
Tribune.  PO  Box  1498,  Bismarck,  ND 
58502. 


ADVERTISING  MANAGER 
We  are  seeking  an  aggressive  and 
talented  advertising  professional  to 
manage  the  display  and  classified 
departments  of  a  small  daily  newspaper 
in  Zone  1.  The  right  candidate  will  be  a 
hands-on  person  with  experience  in 
sales  promotions  and  total  market 
coverage  programs.  You  will  be  respon¬ 
sible  to  train  and  motivate  both  display 
and  classified  staff.  This  is  a  key  posi¬ 
tion  with  excellent  growth  potential. 
Reply  in  confidence  to  Box  4077, 
Editor  &  Publisher. 


ADVERTISING  MANAGER 
18,000  daily  minimum  5  years  experi¬ 
ence  in  newspaper  advertising.  Duties 
to  include  key  account  sales,  in-house 
and  special  section  promotions,  and  co¬ 
op.  Creative  ability  (design,  copy  writ¬ 
ing)  and  good  organizational  skills  a 
must.  Macintosh  savvy  a  PLUS.  Posi¬ 
tion  reports  to  Ad  Director.  Salary 
beginning  at  $23K  (commensurate  with 
experience)  plus  incentives.  Send 
resumes  in  confidence  to: 

D.S.Kirk 

c/o  Freeport  Journal-Standard 
PO  Box  330 
Freeport,  Illinois  61032 

ADVERTISING  DIRECTOR 
Experienced  administrative  and  sales- 
oriented  person  for  daily  newspaper 
covering  Northwest  Indiana  and  south- 
suburban  Chicago.  Highly  competitive 
market.  Send  resume  in  confidence  to 
W.J.  McCarthy,  Publisher,  The  Times, 
417  Fayette  St.,  Hammond,  IN  46320. 


ADVERTISING  DIRECTOR 
Seeking  a  goal-oriented,  highly  moti¬ 
vated  individual  to  direct  the  sales 
effort  on  our  9,000  daily  and  19,000 
TMC  in  Zone  5.  Show  us  your  track 
record,  your  ability  to  train  and  moti¬ 
vate,  and  your  organizational  skills. 
Competitive  salary  plus  bonus,  solid 
benefit  program  and  profit  sharing  plan. 
Send  resume  and  date  of  availability  to 
Box  4088,  Editor  &  Publisher. 


CO-OP  SUPERVISOR 
Major  metro  newspaper  needs  co-op 
supervisor.  Will  provide  advertising 
staffs  with  co-op  information,  leads  and 
sales  opportunities.  Will  qualify  manu¬ 
facturers  and  distributors  tor  presenta¬ 
tions.  Coordinate  sales  activities,  dealer 
lists,  vendor  support,  recordkeeping, 
audit  retail  accounts  and  research  pro¬ 
posals.  Send  resume  attention: 

PERSONNEL  DEPT./COS 
PO  Box  2416,  TERMINAL  ANNEX 
LOS  ANGELES,  CA  90051 

&  PUBLISHER  for  August  26,  1989 


ADVERTISING 
SALES  MANAGER 

We  are  a  large-circulation  Suburban  Publisher  of  Free  Dis¬ 
tribution  weeklies.  We  are  enjoying  excellent  growth  and 
require  a  Sales  Executive  to  take  full  responsibility  for  a 
Sales  Group.  This  individual  will  have  a  successful  track 
record  and  will  possess  a  thorough  knowledge  of  sales,  sales 
training  and  human  relations  skills. 

We  offer  an  excellent  compensation  package  that  will 
enable  you  to  exceed  $70,000  in  annual  earnings. 

Please  send  resume  to  Box  4074,  Editor  &  Publisher. 


EDITOR 


HELP  WANTED 
ADVERTISING 


HELP  WANTED 
ARTIEDITORIAL 


HELP  WANTED 


ADVERTISING 


MAJOR  ACCOUNTS  A.E. 

Morristown,  NJ  Daily  Record  seeks  a 
seasoned  professional  to  increase  major 
accounts  market  share  in  the  affluent 
and  competitive  Morris  Co.  market.  The 
ideal  candidate  will  be  a  creative,  ambi¬ 
tious  self-starter  with  ten  or  more  years 
of  successful  newspaper  sales  experi¬ 
ence,  a  4-year  degree  in  marketing, 
advertising,  management  or  related 
field,  excellent  communications  skills, 
a  professional  appearance  and  polished 
social  skills.  Excellent  salary,  bonus 
and  benefits  package,  including  40 IK, 
medical/dental/vision.  Ideal  location  in 
north  Jersey  30  miles  from  New  York 
City.  Send  resume  to  Personnel  Mgr., 
Morristown  Newspapers  Inc.,  629 
Parsippany  Road,  Parsippany,  NJ 
07054. 


NEW  ENGLAND 
ADVERTISING  DIRECTOR 
Boston  suburban  newspaper  group 
consisting  of  2  dailies,  4  weeklies  and  a 
shopper  is  actively  seeking  an  advertis¬ 
ing  director  in  a  highly  competitive  envi¬ 
ronment.  This  candidate  will  be  respon¬ 
sible  for  developing  and  executing  the 
strategic  and  financial  plans  of  the 
advertising  department.  They  will  be 
responsible  for  building  a  winning  team 
spirit  among  the  over  30  members  of 
the  advertising  staff.  Candidate  must 
possess  at  least  5  years  supervisory 
experience  in  sales  management. 
Candidates  will  also  have  successful 
advertising-marketing  experience, 
proven  sales  leadership  and  excellent 
communication  skills.  A  solid  back- 

g round  in  classified  advertising  would 
e  a  plus.  A  degree  is  preferred  but  the 
equivalent  combination  of  education 
and  applicable  experience  could  be 
considered.  We  offer  a  competitive, 
salary,  monthly  bonus,  MBO  program, 
major  medical/dental,  100%  paid 
pension,  401k  and  many  other  bene¬ 
fits.  Send  resume  and  salary  require¬ 
ments  to: 

Helen  Cochran,  Publisher 
Transcript  Newspapers 
420  Washington  Street 
Dedham,  m  02026 


PROFESSIONAL  NEWSPAPER  pFrRnv  ST 
ADVERTISING  SALES  PEOPLE  | 

Wanted  by  central  Arizona  newspaper 
group  due  to  current  growth.  We  are 
looking  for  several  good  newspaper 
advertising  people,  if  you  have  a  desire 
to  achieve  with  good  sales  and  layout 
abili^,  we  would  like  to  consider  your 
applications  for  one  of  the  sales  and 
management  positions  in  Display  or 
Classified  Advertising.  We  have  a  six- 
day  daily,  three  weeklies,  and  one  semi¬ 
weekly  and  shoppers. 

Send  resume,  samples,  references  and 
salary  desires  to: 

Don  Kramer,  Senior  Publisher 
Casa  Grande  Valley  Newspaper 
PO  Box  C3 

Casa  Grande,  AZ  85222. 


RETAIL  ADVERTISING  MANAGER  * 

The  Santa  Cruz  Sentinel,  28,000  daily,  •  > 

30,000  Sunday  located  in  Santa  Cruz,  $  u! 

CA,  will  have  an  opening  for  a  retail  •  >- 

advertising  manager  Sept.  1.  Success-  S_  »ui 

ful  candidate  will  have  at  least  3  years  • 

of  supenisory  experience  and  at  least  i 

10  years  in  daily  newspapers  either  in  *  •-;«[- 

retail,  national  or  classified.  Manage  a  ilesui  «« 

department  of  18  with  8  outside  sales 
persons,  art  department,  ad  services.  a^zi- 

Responsible  for  the  day-to-day  opera-  *ooujI\J2 

tions,  major  presentations,  budgeting,  •o-izmz 

salestraining.  Prefer  San  Francisco  Bay  _ 

area  experience.  Competitive  market. 

Excellent  salary,  bonus,  MBO  and  bene-  mm 

fits.  Those  qualified  please  forward  |uS 

resume  to:  Scott  Haskins,  Advertising  l|M 

Director,  Santa  Cruz  Sentinel,  PO  Box  Ui 

638,  Santa  Cruz,  CA  95061.  NO 
PHONE  CALLS,  PLEASE.  - 

EDITOR  &  PUBLISHER  for  August  26, 1989 


RETAIL  ADVERTISING  MANAGER 
Aggressive,  sales-oriented  manager 
needed  for  30,000  plus  daily  suburban 
San  Francisco  newspaper.  Must  have 
proven  track  record,  be  able  to  win  in  a 
competitive  market,  have  top-notch 
managerial  and  motivational  skills,  abil¬ 
ity  to  direct  staff  of  eight.  Must  have 
promotional  skills  and  ideas.  Salary 
plus  bonus  in  the  low  to  mid  $40’s. 
Excellent  benefits,  good  growth  poten¬ 
tial.  Resume  to:  General  Manager, 
Valley  Times,  PO  Box  607,  Pleasanton, 
CA  94566. 


SALES  DEVELOPMENT  EXECUTIVE 
This  daily  (121,000  combined  AM/PM) 
and  Sundays  (i40,(X)0)  family-owned 
newspaper  operation  is  located  in 
Spokane,  Washin^on,  which  is  the 
heart  of  a  thriving,  beautiful  region  and 
offers  a  wide  variety  of  activities  for  resi¬ 
dents  year-round.  If  you  have  a  college 
degree,  sales  experience  and  you  are  a 
creative,  critical  thinker,  problem 
solver,  skilled  communicator  who  wants 
career  growth  in  newspaper  advertising, 
send  resume  and  salary  history  to  The 
Spokesman  Review/Spokane  Chronicle, 
PO  Box  2160,  Spokane,  WA  99210, 
Attn:  Employee  Relations. 


SUNNY  SOUTHWEST 
New  Mexico  daily,  under  10,000,  seeks 
advertising  manager.  Great  town, 
modern  newspaper.  Let  us  know  what 
you  can  do  for  us,  and  your  salary 
requirements.  Reply  to  Box  4059, 
Editor  &  Publisher. 


TELEPHONE  SALES  MANAGER 
The  Spokesman-Review  and  Spokane 
Chronicle  dailies  in  Spokane,  WA,  are 
seeking  a  telemarketing  professional  for 
the  positon  of  Telephone  Sales  Manager 
in  their  Classified  Advertising  depart¬ 
ment.  This  person  will  manage  30  Clas¬ 
sified  phone  board  and  telemarketing 
personnel.  Desired  qualifications 
include  a  bachelor’s  degree,  newspaper 
telemarketing  experience,  supervisory 
experience  and  exceptional  leadership 
and  sales  skills,  with  potential  for 
advancement.  Salary  is  open.  Send 
resume  and  salary  history  to:  The 

I  Spokesman-Review/Spokane  Chronicle, 
PO  Box  2160,  Spokane,  WA  99210. 

I  Attn:  Employee  Relations. 


ART  DIRECTOR 

The  Times  Picayune  in  New  Orleans 
seeks  an  experienced  supervisor  to  lead 
its  news  art  department.  Candidate 
must  have  background  in  daily  news¬ 
paper  design  and  layout,  color,  informa¬ 
tional  graphics  and  Macintosh  system. 
Send  resume  with  salary  history  to 
Personnel  Department,  Attn:  Art  Direc¬ 
tor,  The  Times  Picayune,  3800  Howard 
Avenue,  New  Orleans,  LA  70140. 

An  Equal  Opportunity  Employer  M/F. 


ASSISTANT  NEWS  EDITOR 
GRAPHIC  ARTISTS 

The  Dallas  Times  Herald  has  openings 
for  graphics-minded  news  editors  and 
artists: 

Assistant  News  Editor  -  Must  be  profi¬ 
cient  in  layout  and  editing.  This  is  a  key 
position  that  could  lead  to  Page  lA 
responsibilities.  Candidate  must  have 
three  to  five  years  desk  experience,  be 
content-oriented,  write  sharp  headlines 
and  demostrate  modern  design  skills. 

Artists  -  Openings  for  illustrators  and 
designers  who  are  proficient  with 
Macintosh  news  graphics. 

Send  cover  letter  detailing  your  goals, 
resume,  work  samples,  references  and 
salary  hlsto^  to:  Philip  Schoch,  Associ¬ 
ate  Managing  Editor,  Dallas  Times 
Herald,  1101  Pacific  Ave.,  Dallas,  TX 
75202. 


ART/GRAPHICS 


DESIGNER 

Page  designer  with  expertise  in  maps, 
charts,  graphics,  and  color,  plus  famil¬ 
iarity  with  Mac  needed  at  fast-growing 
28,000  daily  in  desert  of  Southern  Cali¬ 
fornia.  We've  got  our  scanner  on  order, 
a  new  front-end  system  in  the  works 
(with  pagination  capabilities),  and 
23-person  staff  needs  help  with  news 
presentation.  Salary  in  low  to  mid-$20’s 
to  start.  Good  benefits,  working  condi¬ 
tions.  Applicant  should  have  graphics 
degree  or  relevant  experience.  Write 
Steve  Williams,  PO  Box  1389,  Victorvil¬ 
le,  CA  92393. 


Don't  forget  to  send  us  your  label! 

Your  mailing  label  contains  valuable 
information  for  our  subscription  de¬ 
partment.  When  you  send  us  your 
label  along  with  your  change  of 
address,  we  are  able  to  expedite 
transferring  the  information  and 
therefore  give  you  uninterrupted  ser- 


Thank  you  for  your  assistance! 

*Allow  approx.  4  weeks  for  change  fo  go  through. 


HELP  WANTED 


ARTIGRAPHICS 


GRAPHIC  ARTIST 

European  Stars  and  Stripes,  in  Darms¬ 
tadt,  West  Germany,  a  135,000  circu¬ 
lation  daily  serving  American  service 
members  and  their  families,  needs 
someone  with: 

-  Strong  design  skills  for  layout  of  daily 
features. 

-  3  years  in  newspaper  or  publications 
field. 

-  Illustration  skills. 

-  Experience  with  informational 
graphics  on  Macintosh  computer 

-  (Traphic  or  Fine  Arts  Degree 

Starting  salaiy  $23,846  per  annum 
plus  tax-free  living  quarters  allowance, 
group  insurances  and  a  variety  of 
privileges  and  benefits  including  mili¬ 
tary  PX,  commissary,  etc.  Round-trip 
relocation  expenses  paid.  Three  year 
renewable  service  agreement  required. 

Call  (212)  620-3333  or  write  European 
Stars  and  Stripes,  Room  401,  252  7th 
Ave.,  New  York,  NY  10001,  for  an 
application  form  (DA  Form  3433). 
Return  it  with  a  letter,  resume  and  port¬ 
folio  directly  to: 

Civilian  Personnel  Office 
European  Stars  and  Stripes 
APO  NY  09211-4211 
Applications  must  be  postmarked  not 
later  1  September  1989. 


NASHVILLE  BANNER  needs  a  versatile 
page  designer.  You’ll  design  news  and 
business  pages  for  our  three  editions  a 
day  and  help  produce  computer 
graphics  on  the  Macintosh.  Ability  to 
design  with  color  is  a  necessity  because 
a  new  offset  press  is  under  construction 
and  we  plan  to  make  good  use  of  its 
capabilities.  The  Banner  is  a  65,(X)0 
PM  daily  with  a  reputation  for  hard¬ 
hitting  local  coverage  in  a  two- 
newspaper  town.  Managing  Editor,  The 
Nashville  Banner,  110(J  Broadway, 
Nashville,  TN  37203. 


ONE  OF  THE  BEST  graphically  oriented 
mid-sized  papers  in  the  country  seeks  a 
graphic  artist  who  will  spend  about 
b0%  of  the  job  creating  and  managing 
information  graphics,  40%  on  illustra¬ 
tions.  Most  sought  after  is  a  person  who 
vigorously  works  the  newsroom  to 
generate  graphics  -  small  to  full  page  - 
for  every  section  of  the  paper.  We  do 
graphics  well.  Join  us  in  New  Mexico, 
where  the  sun,  the  arts,  the  cultures, 
the  mountains  and  deserts  make  life  a 
dream.  Contact:  Mike  Davis,  Photo/ 
Graphics  Editor,  The  Albuquerque 
Tribune,  7777  Jefferson  NE,  Albu¬ 
querque,  NM  87109,  (505) 
823-3640. 


aRCULATION 


4  ZONE  MANAGERS 
A  31, (XX)  7-day  morning  daily  with  the 
potential  and  budget  to  attain  36,0(X) 
in  2  years,  is  looking  for  people  who  are 
on  the  move  up.  The  4  successful 
candidates  will  have  the  ability  to  moti¬ 
vate  and  train  as  well  as  hands-on 
experience  to  get  the  complete  job  done 
right.  You  will  have  charge  of  your  Zone 
in  all  apsects  of  sales,  service,  collec¬ 
tions  as  well  as  single  copy.  Reports 
directly  to  circulation  director.  Excel¬ 
lent  salary  and  bonus  program  plus  all 
the  benefits.  Send  cover  letter  and 
resume  to  Bob  Willey,  Circulation  Direc¬ 
tor,  The  Northwest  Herald,  PO  Box  250, 
Crystal  Lake,  IL  60014. 

CIRCULATION  MANAGER 
Zone  5,  l3,000  daily  with  TMC  seeks 
an  organized  sales-oriented  self-starter 
with  experience  in  home  delivery,  sales 
crews,  collections  and  telemarketing. 
Send  resume  and  salary  history  to  Box 
4068,  Editor  &  Publisher. 


HELP  WANTED 
CIRCULATION 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


CIRCULATION  OPERATIONS  MGR 
The  Daily  News  of  Los  Angeles  is 
searching  for  someone  to  be  responsible 
for  all  assistants  and  record  keeping  for 
our  200,000  plus  circulation  depart¬ 
ment.  The  successful  candidate  must 
have  a  solid  accounting  background  and 
be  familiar  with  ABC  rules  and  regula¬ 
tions.  Please  send  resume  to  Karl  J. 
Buchmier,  Circulation  Director,  Daily 
News  of  Los  Angeles,  PO  Box  4200, 
Woodland  Hills,  CA  91365-4200.  No 
phone  calls  please. 


Experienced  Circulation  Manager  for 
mid-size  newspaper  in  southeast.  High¬ 
ly  desirable  area  for  family.  Must  have 
proven  track  record  of  achieving  or 
exceeding  circulation  goals  assigned, 
with  very  strong  people  skills.  Competi¬ 
tive  salary  and  benefits.  Reply  in  confi¬ 
dence  with  salan  requirements  to  Box 
4080,  Editor  &  Publisher. 


HOME  DELIVERY  MANAGER 

Need  A.M.  experienced  manager  to 
oversee  home  delivery  (primarily  youth 
carriers)  for  65,000  (daily)  and  71,000 
(Sunday)  suburban  daily  in  Zone  2.  New 
position  will  make  you  second  to  Circu¬ 
lation  Director.  Excellent  starting  salary 
and  benefits,  including  401(K).  Will 
oversee  22  DSMs  and  4  Zone  mana¬ 
gers.  Box  4075,  Editor  &  Publisher. 


DATA  PROCESSING 

DATA  PROCESSING  MANAGER 
To  coordinate  all  business  functions  on 
Hewlett-Packard  3,000  system;  AP, 
AR,  PR,  and  GL  functions  plus  supen/i- 
sion  of  computer  operator.  Program¬ 
ming  and  electronic  expertise  helpful. 
Competitive  compensation  and  fringe 
benefits  package.  Resume  and  salary 
history  to  Gausem,  Yakima  Herald 
Republic,  P(j  Box  9668,  Yakima,  WA 
98909.  EOE. 


MIS  OPPORTUNTIES 

Due  to  expansion  of  our  MIS  depart¬ 
ment  we  now  have  several  career 
opportunities. 

INFORMATION  SYSTEMS  MANAGER 
-  Will  manage  all  phases  of  develop¬ 
ment,  maintenance  and  operation  of 
application  systems.  We  are  looking  for 
a  candidate  with  superior  levels  of 
inniative.  Prefer  10  years  of  data 
processing  experience  centering  on 
system  design,  data  base,  projects 
status  reporting  and  software  develop¬ 
ment.  Prior  management  experience  as 
described  above  required. 
APPLICATION  SYSTEMS  SUPERVISOR 
-  Will  over  see  all  software  mainte¬ 
nance,  enhancement  and  new  develop¬ 
ment  work  supporting  Advertising, 
Business  Office,  Circulation,  Marketing 
and  Affiliated  Companies.  Must  have 
have  demonsatred  leadership  skills 
through  supervision  or  project  leader 
responsibility.  Must  have  5  years  exper¬ 
ience  in  all  phases  of  system  develop¬ 
ment  process  and  experience  with  DEC 
hardware  and  software. 

APPLICATIONS  SYSTEMS 
SUPPORT  SUPERVISOR 
Oversees  activities  of  data  base,  operat¬ 
ing  systems  and  software  development 
tools.  Must  have  five  years  experience 
in  data  base  and  software  productivity 
tools.  Must  have  DEC  hardware  and 
software  experience. 

A  bachelors  degree  or  equivalent  combi¬ 
nations  of  education  and  experience  are 
required  for  all  positions.  Very  competi¬ 
tive  benefits  and  salary.  Please  send 
resume  with  salary  history  to; 

The  Columbus  Dispatch 
Dept,  of  Employee  &  Labor  Relations 
34  South  Third  Street 
Columbus,  OH  43215 
Equal  Opportunity  Employer  M/F. 
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ATTENTION  -  HIRING!  Government 
jobs  -  your  area.  $17,840  -  $69,485. 
Call  l-(602)-838-8885.  Ext.  R  12592. 
(Fee  required.) 

AGGRESSIVE  REPORTER  to  handle 
fast-paced  ciW  and  crime  beat  on  the 
north  coast  of  California.  Desk  experi¬ 
ence  desirable,  but  not  mandatory. 
Growing  twice  weekly  in  a  growing 
community.  Part  of  a  forward  looking 
newspaper  group.  Opportunities  for 
growth  and  advancement.  Send 
resume,  clips  and  salary  requirements 
to:  Lariy  Wills,  Editor,  The  Triplicate, 
Box  277,  Crescent  City,  CA  95531. 

Alaskan  daily  seeks  hard-working 
sportswriter.  Demanding  readers, 
demanding  job.  Cover  a  wide  range  of 
sports,  from  Alaska  League  baseball  to 
dog  mushing.  Contact  Ralph  Thomas, 
ME,  Kenai  Peninsula  Clarion.  (907) 
283-7551. 


ASSISTANT  CITY  EDITOR 
A  solid  reporter  with  an  eye  on  a 
management  career  can  take  advantage 
of  a  great  news  town  as  a  reporter/editor 
in  the  aggressive  newsroom  of  the  Odes¬ 
sa  American,  a  Pulitzer  Prize-winning 
west  Texas  daily.  Two  years  experience 
and  a  gung-ho  attitude  required. 

LAW  ENFORCEMENT  REPORTER 
Federal  agents  almost  outnumber  local 
police  in  this  west  Texas  crossroads 
where  drug,  human  and  import  traffic 
are  often  the  top  news  of  the  day.  A  hard 
nosed  reporter  with  a  years  experience 
could  earn  a  statewide  professional 
reputation  on  this  beat.  Send  resume, 
clips  to  Assistant  Managing  Editor, 
Keith  Briscoe,  The  Odessa  American, 
PO  Box  2952,  Odessa,  TX  79760. 


ASSISTANT  SPORTS  EDITOR 
Creative,  thoughtful  person  with  desire 
to  share  in  management  and  decision 
making  needed  to  backstop  aggressive 
sports  editor.  Person  should  have  mini¬ 
mum  3-5  years  of  copy-editing  experi¬ 
ence  and  be  versatile  enough  to  handle 
section  layout  and  some  writing  assign¬ 
ments.  Market  includes  minor  league 
franchises  in  the  eastern  league,  CBA, 
AHL  and  ASL,  several  colleges,  20-plus 
high  schools  and  thoroughbred  horse 
racing.  Process  color  and/or  Harris  pagi¬ 
nation  experience  a  plus.  Send  resume, 
cover  letter  and  work  samples  to  Lou 
Hansen,  Sports  Editor,  The  Record, 
501  Broadway,  Troy,  NY  12181. 

E.().E. 


ASSOCIATE  EDITOR  for  aggressive 
business  weekly.  Circulation  10,000. 
Must  have  strong  reporting,  editing, 
supervisory  skills.  Oversee  newsroom  of 
8.  Competitive  pay,  benefits.  Send 
resume,  samples  of  work  to:  Gail  Kinsey 
Hill,  editor.  The  Business  Journal,  PO 
Box  14490,  Portland,  OR  97214. 

BUSINESS  EDITOR  -  Applications  are 
being  accepted  for  business  editor. 
Duties  include  writing  business  stories 
and  supen/ision  coverage  of  Kern  Coun¬ 
ty's  diverse  business  community. 
Responsible  for  the  production  of  a 
daily  business  section,  as  well  as 
Sunday  Business  and  real  estate 
sections.  Candidate  must  possess 
strong  reporting  and  management 
skills,  and  a  knowledge  of  local 
economic  issues.  Send  letter  of  interest 
and  resume  to: 

Dianne  Hardisty,  Asst.  Managing  Editor 
The  Bakersfield  Californian 
PO  Box  440 

Bakersfield,  CA  93302-0440 


BUSINESS  REPORTER 
In  anticipation  of  future  openings, 
Minneapolis/St.  Paul  City  Business  is 
seeking  resumes  from  experienced 
business  reporters.  Send  resumes  to 
Scott  Gillespie,  Managing  Editor,  City 
Business,  5500  Wayzata  Blvd.,  Suite 
800,  Minneapolis,  MN  55416. 


ASSISTANT  SPORTS  EDITOR 

This  is  a  job  for  a  seasoned  reporter  who 
can  help  lead  a  staff  of  seven  to  a  new 
level  of  excellence.  The  successful 
applicant  will  be  able  to  write  in-depth 
enterprise  features  on  everything  from 
dog  mushing  to  basketball  and  have  the 
experience  and  aptitude  to  coach 
improving  writers.  Other  responsibilities 
include  helping  organize  local  coverage, 
working  with  copy  editors  who  put 
together  the  section,  and  filling  in  for 
the  sports  editor  as  needed.  We'd  like  to 
see  at  least  five  years  of  daily  newspap¬ 
er  experience. 

The  Anchorage  Daily  News  (56,000 
daily,  73,000  Sunday)  is  a  paper  that 
has  won  two  Pulitzer  Prizes.  We  value 
excellence. 

The  sports  staff  has  won  APSE  awards 
for  special  sections,  enterprise  report¬ 
ing,  and  feature  writing  as  well  as  daily 
and  Sunday  sections.  Ours  is  a  staff  of 
young,  growing  reporters  anxious  to 
learn.  Without  a  professional  franchise 
in  town  we  concentrate  on  amateur 
sports  and  look  to  tell  good  stories  as 
much  as  provide  scores.  And  we're 
ready  to  make  our  next  leap  forward. 

Copy  desk  work  in  not  part  of  the  job. 
Our  emphasis  is  quality  writing  and 
editing.  Candidates  should  write  to 
Mike  Campbell,  Assistant  Managing 
Editor,  Anchorage  Daily  News,  PO  Box 
149001,  Anchorage,  AK  99508.  Send 
work  samples,  a  resume  and  a  letter 
describing  your  ideal  sports  section. 


CITY/NEWS  EDITOR 
Does  the  word  “graphics”  suggest  a 
chance  to  experiment  and  play  with 
different  ideas?  This  seven-day,  8,000 
circulation  newspaper  in  Eastern  Ohio 
has  FULL  PROCESS  COLOR  and  Apple- 
Macintosh  capabilities  and  prides  itself 
on  clean,  graphical  presentation.  Copy 
editing  and  newswriting  experience  a 
must  for  this  position.  Supply  resume, 
examples  of  work  and  enthusiastic 
letter  of  introduction  to;  Editor,  The 
Tribune,  PO  Box  59,  Coshocton,  OH 
43812. 


CITY  EDITOR 

For  fast-growing  suburban  San  Francis¬ 
co  Bay  area  daily.  Take-charge  city 
editor  with  excellent  news  sense,  strong 
language  skills  and  ability  to  teach  and 
motivate  others.  Solid  reporting  and 
editing  experience  necessary.  Send 
resume,  work  samples  and  salary 
requirements  to  Bob  Conley,  Deputy 
Editor,  Contra  Costa  Times,  PO  Box 
5088,  Walnut  Creek,  CA  94596.  No 
phone  calls  please. 


CITY  EDITOR 

You're  an  aggressive,  enthusiastic 
experienced  city  editor  or  assistant  city 
editor  who  has  been  on  the  job  at  least 
four  years  and  who  has  proven  you  can 
motivate  your  staff.  You're  organized 
and  make  enterprise  assignments  as 
well  as  covering  routine  news  in  innova¬ 
tive  ways.  You'll  work  days,  enjoy  excel¬ 
lent  pay  and  benefits  in  pleasant  Zone  2 
city  -  but  that's  not  why  you're  answer¬ 
ing  this  ad.  You're  applying  because  you 
want  a  challenge.  Send  resume,  page 
clips  and  samples  of  three  enterprise 
stories  you've  directed.  Tell  us  how  they 
came  about  and  why  you're  right  for  this 
job.  Reply  to  Box  4076,  Editor  & 
Publisher. 


COPY  EDITOR 

wanted  for  desk  at  Congressional  Quar¬ 
terly.  Daily  or  weekly  experience 
required.  Send  resume  to  Bonny  Wolf, 
Congressional  Quarterly,  1414  22nd 
St.  NW,  Washington,  D(i  20037. 


CITY  EDITOR 

The  Capital  Times,  the  award-winning 
afternoon  daily  in  Madison,  Wl  seeks  a 
city  editor  to  work  with  a  16-person 
staff  in  an  exciting,  growing  state  capi¬ 
tal  city  that  is  home  to  one  of  the 
nations  premier  universities.  If  you  are  a 
gifted  journalist  who  takes  your  role  as  a 
manager  just  as  seriously  apply  by 
September  6  to  Dennis  Hetzel,  Manag¬ 
ing  Editor,  The  Capital  Times,  PO  Box 
8060,  Madison,  Wl  53708.  Include 
recent  work  samples  with  an  essay  on 
your  management  style  and  where  you 
seek  local  news  coverage  heading  in  the 
1990's.  Equal  Opportunity  Employer. 

COPY  EDITOR 

Some  experience  in  reporting  and  edit¬ 
ing  important.  Grammar  and  spelling 
skills  necessary.  Must  have  ability  for 
headline  writing,  editing  hard  news  and 
features. 

Send  resume  and  samples  of  work  to; 

Phil  Angelo 
Asst.  Managing  Editor 
The  Daily  Journal 
8  Dearborn  Square 
Kankakee,  IL  60901 


COPY  EDITOR;  Award-winning  AM  in 
major  metro  area  searching  for  news, 
features  and  sports  desk  candidates. 
Solid  language  and  layout  skills  a  must. 
Reply  to  Paul  Mowry,  assistant  manag¬ 
ing  editor.  Tribune  Newspapers,  120 
W.  First  Ave.,  Mesa,  AZ  85202. 


COPY  EDITORS 

El  Paso  Times,  serving  picturesque 
southwestern  desert  communities  in 
west  Texas,  southern  New  Mexico  and 
northern  Mexico,  is  seeking  versatile, 
creative  copy  editors  who  can  write 
compelling  headlines,  design  creative 
and  interesting  pages,  and  edit  local 
and  wire  copy  tightly.  We're  a  62,000 
AMs  Gannett  paper  with  a  Sunday 
circulation  of  99,000.  We  have  high 
standards  on  our  desk  and  seek  copy 
editors  with  the  same.  Consider  joining 
a  team  where  top-notch  performers  are 
recognized  and  appreciated.  Send  a 
cover  letter,  resume,  and  non- 
returnable  clips  to  Nan  Keck,  News  & 
Design  Editor,  El  Paso  Times,  PO  Box 
20,  El  Paso,  Texas  79999.  We  encour¬ 
age  minorities  to  apply. 

EOE  M/F/H/V 


DESK  EDITOR 

Small  New  England  PM  needs  versatile 
desk  editor  to  work  with  local  and  wire 
copy.  Good  move  for  rim  person  who 
wants  to  work  with  reporters,  design 
strong  community  news  package  and 
help  a  good  paper  get  better.  Supervis¬ 
ory  experience  a  plus.  Ideal  candidate 
has  several  years  as  a  reporter,  lively 
clips  and  strong  interest  in  local  news. 
Send  reporting  clips,  page  design 
samples  and  one-page  summary  on  the 
mission  of  a  small  daily  to  Box  4091, 
Editor  &  Publisher.  Zones  I  &  II 
preferred. 

EDITOR 

Experienced,  take-charge  professional 
for  award-winning  community  newspap¬ 
er  group  on  Long  Island.  Extensive 
community  involvement.  Resumes  and 
clips  to  C.  Richner,  Richner  Publica¬ 
tions,  379  Central  Ave.,  Lawrence,  NY 
11559.  _ 


E&P  Employment 
Zone  Chart 
on  page  55. 

EDITOR  for  award-winning,  region  8 
resort  town  weekly.  Prior  weekly  experi- 
ence  a  must.  Outstanding 
organizational/leadership  skills,  strong 
pasteup/copyediting  skills  a  must. 
Resume  and  clips  to  Box  4070,  Editor 
&  Publisher. 


EDITOR  &  PUBLISHER  for  August  26,  1989 


HELP  WANTED 


EDITORIAL 


EDITOR/BUREAU  CHIEF 
For  Washinrton-based 
Supplemental  News  Service 

We  are  seeking  an  innovative,  dynamic 
editor  to  lead  one  of  the  country’s  major 
supplemental  news  services. 

The  present  staff  includes  nine  national 
reporters  based  in  Washington,  plus 
regional  correspondents  based  in  New 
York,  Chicago  and  Atlanta.  Their 
product  is  supplemented  by  reporters  at 
more  than  20  newspapers  around  the 
country. 

We  are  looking  for  an  editor  who 
currently  has  direct  responsibility  for 
newsgathering.  Whether  your  present 
title  IS  managing  editor,  assistant 
managing  editor  for  news,  or  city  editor, 
you  must  have  an  outstanding  track 
record  of  staff  direction,  story  assign¬ 
ments  and  working  with  reporters. 

The  job  requires  a  hands-on  leader  with 
a  proven  background  in  defining  cover¬ 
age  and  generating  enterprise  story 
ideas. 

Washington  experience  as  a  news 
bureau  editor  is  not  essential.  What  is 
essential  is  that  the  editor  have  demon¬ 
strated  the  ability  to  produce  stories 
that  relate  governmental  actions  to 
readers  and  have  an  impact  on  people’s 
lives. 

This  news  service  already  enjoys  an 
outstanding  reputation  for  the  quality  of 
its  reporters  and  the  excellence  of  its 
news  report.  We  are  seeking  an  excep¬ 
tional  editor  to  lead  the  service  to  new 
levels  of  accomplishment. 

Reply  to  Box  4082,  Editor  &  Publisher, 
with  a  detailed  resume  and  comprehen¬ 
sive  explanation  of  your  qualifications. 


EDITORIAL  WRITER 
Knight-Ridder  afternoon  daily  seeks 
political  conservative  who  loves  to 
debate  great  ideas  and  can  craft  prose 
to  present  them.  Send  resume,  your 
best  ten  clips  and  one  type  written  page 
outlining  your  political  and  editorial 
page  philosophy  tc:  Leo  Morris,  Editor¬ 
ial  Page  Editor,  The  News-Sentinel,  PO 
Box  102,  Fort  Wayne,  IN  46801.  An 
Equal  Opportunity  Employer. 


EDITORIAL  PAGE  EDITOR 
Florence  (SC)  Morning  News,  31,000 
AM,  needs  someone  to  take  over  editor¬ 
ial  pages  and  write  editorials.  Please 
call  Don  Gordon,  Managing  Editor, 
(803)  669-1771  or  send  resume  to 
Rorence  Morning  News,  Box  Fll,  Flor¬ 
ence,  SC  29501. 


EDITORIAL-PAGE  COPY  EDITOR/ 
WRITER.  An  award-winning  daily  of 
105,000  circulation  seeks  a  ^arp-eyed 
copy  editor  to  lay  out  pages  and  work 
with  production  staff.  Job  includes  writ¬ 
ing  2-4  editorials  a  week  reflecting  our 
libertarian-conservative  philosophy. 
Send  resume,  clips  and  references  to; 
Dan  Griswold,  Gazette  Telegraph,  PO 
Box  1779,  Colorado  Springs,  CO 
80901. _ 

EDITOR  position  available.  Satellite 
industry  magazine  seeking  a  creative 
professional  to  take  leadership  role  in 
expanding  publication.  Candidates 
must  have  prior  editing  experience. 
Editorial  experience  involving  satellite 
TV  and/or  cable  TV  a  definite  plus.  We 
offer  fine  rural  living  on  the  northern 
California  coast  and  a  competitive 
salaiy  and  benefits  package.  (Qualified 
applicants  should  submit  their  resume 
including  salary  history/requirements  to 
TO  Box  690,  hortuna,  CA  95540. 

Experienced  reporter  for  group  of  week¬ 
lies  on  northeast  Florida  coast.  Fred 
DeSapio,  (904)  249-9033. 


HELP  WANTED 


EDITORS 

The  York  Dispatch/Sunday  News  needs 
two  experienced  editors.  At  50,000, 
we're  the  dominant  paper  in  a  hotly 
corripetitive  south-central  PA  market. 
METRO  EDITOR  --  Lead  our  staff  of 
20-plus  reporters  and  editors  into 
excellence. 

CHIEF  COPY  EDITOR  -  Instill  our  news 
desk  of  8  editors  with  your  sense  of 
quality  and  responsibility.  Layout  skills 
a  plus  in  this  management-track  job. 
We’re  looking  for  REPORTERS,  too. 
Send  resume  and  tearsheets  to:  Editor, 
TO  Box  2807,  York,  PA  17405. 


EDUCATION  REPORTER 
We  are  award-winning  Washington-area 
weeklies  searching  for  an  entry-level, 
aggressive,  tireless  reporter  to  cover 
fast-breaking  education  news  in  highly 
competitive  market.  We  want  self¬ 
starter  who  writes  clean  copy  with  fi¬ 
nesse.  Education  is  critical  beat  at  our 
two  Montgomery  County  papers, 
combined  circulation  57,000.  Send 
clips,  resume  and  references  to  Judith 
Scioli,  Managing  Editor,  Almanac 
Newspapers,  9910  River  Road,  Poto¬ 
mac,  MO  20854. 


ENTERTAINMENT  EDITOR  needed  to 
layout,  edit  and  organize  weekly  enter¬ 
tainment  tab.  Must  be  versatile  in 
graphics,  writing  and  supenrision.  Send 
resume  and  tearsheets  to  Tom 
Marquardt,  Managing  Editor,  The  Capi¬ 
tal,  PO  Box  911,  Annapolis,  MD 
21404.  No  calls,  please. 


ENTRY-LEVEL  REPORTER  with  1-2 
years  or  strong  college  experience  for 
start-up  weekly  in  Southern  California. 
Exciting  opportunity  with  new  commun¬ 
ity  news  group.  Training  and  benefits. 
Send  cover  letter,  resume,  clips  and 
uneditied  copy  to  CommuniW  News 
Network  Inc.,  27475  Ynez  Rd.  No. 
507,  Temecula,  CA  92390. 


ENTRY  LEVEL  journalism  graduate 
needed.  Train  copy  desk,  wire,  heads, 
pixs,  local  copy,  some  sports.  Russell 
(Kansas)  Daily  News,  (913)  483-2118. 


EXECUTIVE  EDITOR 
needed  for  community  weekly  in 
northern  Virginia.  Excellent  writing  and 
management  skills  a  must.  Will  oversee 
a  reporting  staff  of  15.  Will  be  responsi¬ 
ble  for  editing  and  approving  all  stories, 
assigning  stories  and  determining  play 
of  news.  Minimum  of  3-years  experi¬ 
ence  in  editor  capacity.  Send  resume 
to:  Box  4016,  Editor  &  Publisher. 


FEATURE  WRITER 

And  the  emphasis  is  on  "writer.”  We’re 
looking  for  a  storyteller  who  also  realizes 
that  solid  reporting  is  what  gives  a  story 
depth.  We’re  replacing  a  health  writer 
but  keeping  an  open  mind  on  how  we 
structure  this  position.  We’re  a 
medium-sized  daily  in  the  Central  Lakes 
area  of  Michigan;  there’s  good  living 
and  opportunities  for  advancement,  if 
interested,  send  letter,  resume  and 
sample  clips  to  John  Piper.  Feature 
Editor,  Jackson  Citizen  Patriot,  Jack- 
son,  Ml  49204.  An  equal  opportunity 
employer. 

FOOD  EDITOR 

The  Kansas  City  Star  is  looking  for  an 
experienced  journalist  to  write  and 
produce  our  recipe-oriented  food 
section  and  review  restaurants  for  this 
185,000-circulation  PM  daily.  The 
right  candidate  will  have  at  least  five 
years  newspaper  or  magazine  experi¬ 
ence  and  have  demonstrated  an  interest 
in  food  coverage  and  restaurant  review¬ 
ing.  Send  resume  and  samples  of  your 
work  to  Michael  Nelson,  AME/Features, 
The  Kansas  City  Star,  1729  Grand  Ave., 
Kansas  City,  MO  64108.  Minority  appl¬ 
icants  encouraged.  No  phone  calls, 
please. 


HELP  WANTED 


FEATURES/ARTS  WRITERS 
Mid-sized  daily  on  Southeastern  coast 
has  immediate  openings  in  features 
department  for  lifestyles  writer  and  arts 
writer/critic.  Lifestyle  position  requires 
a  minimum  of  one  year’s  experience 
on  a  . daily  paper,  with  heavy  emphasis 
on  features.  Arts  writer/critic  should 
have  a  minimum  three  years  experience 
covering  and  reviewing  the  arts.  Send 
resume  and  sample  clips  to:  Mary 
Mayle,  Features  Editor,  Savannah 
News-Press,  PO  Box  Savannah,  GA 
31402. 


GOVERNMENT  JOBS  $16,040  - 
$59,230/yr.  Now  Hiring.  Call  l-(805) 
687-6000  Ext.  R-4261  for  current 
federal  list.  (Fee  required). 


GROW  WITH  FLORIDA 
Talented  and  experienced  desk  peopie 
who  want  a  chance  to  be  creative  and 
competitive  in  a  mid-sized  beach  city 
newspaper.  Florida  is  growing  and  so 
will  you  as  a  member  of  our  staff.  Write 
Steve  Pappas,  News-Journal  Corp.,  TO 
Box  2831,  Daytona  Beach,  FL  32115. 


HEALTH/MEDICAL  BEAT.  We  are  look¬ 
ing  for  an  aggressive  reporter  who  can 
explain  trends  and  developments  in 
local  health  issues.  Reporting  experi¬ 
ence  necessary.  Health  background 
helpful.  Resume,  clips  to:  David  Kubis- 
sa.  Executive  Editor,  Star-Gazette,  201 
Baldwin  Street,  Elmira,  NY  14902. 


IMMEDIATE  OPENING 
Entry-level  reporters  can  get  solid 
community  journalism  experience  on 
this  small  northern  Michigan  daily 
before  moving  to  larger  paper.  See  what 
we  offer  by  calling  Rip  (616) 
627-7144. 


LIFESTYLE  EDITOR 
We’re  an  AM  daily  seeking  an  imagina¬ 
tive,  energetic,  organized  person  with 
administrative  and  editing  experience 
(Apple  computer  knowledge  helpful), 
who  also  still  has  the  urge  to  write,  to 
lead  staff  responsible  for  daily  and 
Sunday  features  pages,  weekly  enter¬ 
tainment  magazine  and  periodic  special 
supplements.  We’re  in  New  York  State’s 
beautiful  Hudson  Valley  and  we  offer 
excellent  salary  and  benefits.  Send 
resume,  cover  letter  and  samples  to: 
Sam  Daleo,  Managing  Editor,  Daily 
Freeman,  79  Hurley  Ave.,  Kingston,  NY 
12401.  No  phone  calls,  please. 


Looking  for  an  opportunity  in  an  excit¬ 
ing  community?  We  have  it.  We  need  a 
news  editor  who  has  respect  for  dead¬ 
lines,  pays  attention  to  detail,  and  who 
can  work  well  with  a  staff  of  15  writers 
and  five  editors  on  the  news  desks.  The 
person  we  hire  will  be  responsible  for 
the  assignment  of  stories/photos,  the 
layout  of  the  news  pages  and  providing 
direction  for  copy  editors  and  writers. 
We  are  a  two-a-day  and  weekend  publi¬ 
cation;  our  company  is  growing  and  you 
can  be  a  part  of  it.  Contact  Managing 
Editor  Rick  Parham  at  the  Athens  Daily 
News,  Box  912,  Athens,  GA  30613; 
(404)  549-0123,  ext.  214. 


MANAGING  EDITOR 
We’re  looking  for  a  take-charge  person 
for  the  Number  1  position  on  our  news 
team.  We  want  a  leader  with  solid  edit¬ 
ing  talent  and  good  people  and  manage¬ 
ment  skills.  If  this  sounds  like  you,  and 
you  want  to  work  to  turn  a  good  daily 
newspaper  into  a  great  daily  newspaper, 
we'd  like  to  hear  from  you.  This  position 
supervises  20  talented  news  staffers  at 
a  6-day,  17,000  circulation  paper  in 
Batavia,  NY.  We  offer  an  outstanding 
quality  of  life  in  close  proximity  to  2 
metro  areas,  good  salary,  401(K)  plan, 
full  benefits,  and  the  chance  to  join  a 
growing  newspaper.  Send  resume  and 
salaty  history  with  samples  of  your  work 
to:  (aloria  Stonecipher,  General  Mana¬ 
ger,  The  Daily  News,  PO  Box  870,  Bata¬ 
via,  NY  14021.  No  phone  calls,  please. 


HELP  WANTED 


LAYOUT  EDITOR  for  aggressive, 
45,000  -  circulation  suburoan  daily 
tabloid,  PM  Monday-Friday,  AM  Satur¬ 
day.  Experience  in  Macintosh  graphics 
preferred.  Job  involves  page  design  on 
and  off  deadline  and  requires  ability  to 
substitute  at  all  news  and  copy  clesk 
stations.  Send  letter  resume,  work 
samples  to  Chris  Powell,  managing 
editor.  Journal  Inquirer,  306  Progress 
Drive,  Manchester,  CT  ()6040. 


NEWS  LAYOUT/GRAPHICS  EDITOR 
The  Journals,  three  dailies  in  the  Virgi¬ 
nia  suburbs  of  Washington,  DC,  (circu¬ 
lation  70,000)  need  an  experienced 
news  layout/graphics  editor  to  start 
immediately.  Ideal  candidate  would 
have  five  to  ten  years  in  newspaper 
layout,  plus  copy  and  news  editor  exper¬ 
ience,  solid  working  knowledge  of  four 
color  photograpny/printing,  Mac 
graphics  and  a  portfolio  that  demon¬ 
strates  a  knack  for  original  front  page 
layouts,  photo  spreads,  special  supple¬ 
ments,  etc.  Other  musts:  strong  people 
management;  proven  respect  for  dead¬ 
lines;  commitment  to  local  news; 
speed. 

Excellent  benefits  package  including 
medical,  dental  and  profit  sharing. 
Send  resume,  clips  and  salary  require¬ 
ments  to:  The  Times  Journal  Co., 
Human  Resources,  Attn:  News  Layout/ 
Graphics' Editor  EP  289,  6883 
Commercial  Drive,  Springfield,  VA 
22159.  EOE. 


NEWSROOM  POSITIONS 
We  are  a  75,000  AM  Gannett  daily  on 
Florida’s  Gulf  Coast  aiming  for  the  top 
and  looking  for  career-motivated  people 
to  help  us  get  there.  Now  recruiting  for: 
Assistant  Feature  Editor  (includes 
producing  weekend  entertainment 
section),  Metro  Editor,  Assistant  Sports 
Editor,  Copy  Editors  (news  and  sports). 
Military  Reporter. 

Resume,  best  ten  work  samples,  salary 
history  and  references  to:  Anne  Saul, 
Executive  Editor,  Pensacola  News  Jour¬ 
nal,  1  News  Journal  Plaza,  Pensacola, 
FL  32501.  No  phone  calls,  please. 


PAGE  DESIGNER 

We  need  an  experienced  designer  who 
can  take  our  words,  photographs  and 
illustrations  and  turn  out  pages  that 
sing.  We  have  award-winning  writers 
and  photographers,  first-rate  pre-press 
production  and  color  offset  printing 
second  to  none.  The  person  we  select 
will  have  demonstrated  technical  skills, 
a  cooperative  attitude  and  ideas,  ideas, 
ideas!  Send  resume,  salary  requirement 
and  slide  pordolio  to  Patrick  Coburn, 
Managing  Editor,  The  State  Journal- 
Register,  One  Copley  Plaza,  PO  Box 
219,  Springfield,  IL  62705.  An  equal 
opportunity  employer. 


Progressive  western  independent  seeks 
ME.  Attractive  community,  good  exist¬ 
ing  staff  of  30  plus.  Write  Box  4052, 
Editor  &  Publisher. 


NEED  A  JOB? 

Then  ycu  need  MediaLine.  MediaLme 

is  a  daily  updated  job  listing  service. 

With  just  one  call  you  will 

•  have  access  to  new  job  openings 
every  day. 

•  hear  about  jobs  for  staff  writers,  copy 
editors,  sports  writers  or  editors. 

•  save  money  on  etxlless  phone  calls, 
chasing  leads  that  are  weeks  old. 

Call  our  business  office  to  fitxf  out  how 

to  get  your  job  search  into  high  gear. 

800-237-8073 

in  CA:  408-296-7353 

2156  TlwAameB*.  San  Jow.CA  95126 
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HELP  WANTED 
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OPPORTUNITY 

17,000  paper  on  Lake  Michigan  adding 
Sunday  edition.  Seeking  applications 
from  reporters  and  sports  writer/editors. 
Also  need  to  hear  from  editors  (copy 
desk,  city  desk,  features,  et  al).  Finally, 
also  need  reporter/editor  for  weekly 
sister  publication  serving  Berrien  Coun¬ 
ty,  Michigan.  Letter,  resume  and  work 
samples  to  Bob  Schumacher,  Managing 
Editor,  The  News-Dispatch,  121  W. 
NHchijian  Blvd.,  Michigan  City,  IN 

PHOTOJOURNALIST  -  Fast  paced, 
85,000  circulation  paper  needs  energe¬ 
tic,  quality-oriented  person.  Candidates 
should  understand  color  and  have  a 
minimum  of  1  year  daily  newspaper 
experience.  Mail  complete  portfolio  and 
resume  to  Alan  R.  English,  Chief  Photo¬ 
grapher,  North  Jersey  Herald  &  News, 
988  Main  Ave.,  Passaic,  NJ  07055. 


REPORTER  -  31,000  AM  daily  in  beau¬ 
tiful  Shenandoah  Valley  area  seeks 
county  government  reporter.  Salary 
$16-17K.  Call  or  write  Ken  Mink, 
M.E.,  The  Daily  News-Record,  Harri¬ 
sonburg,  VA  22801,  (703)  433-2702. 

REPORTER 

Daily  in  northwest  NJ  looking  for  bright, 
aggressive  reporter.  The  applicant 
should  have  good  nevirs  instincts  and  a 
demonstrated  flair  for  the  language. 
Competitive  salary.  Send  resume  and 
clips  to  Randy  Bergman,  New  Jersey 
Herald,  PO  Box  10,  Newton,  NJ 
07860. 


REPORTER 

Do  you  have  a  compassion  for  people 
and  a  passion  for  newspapering?  Imme¬ 
diate  opening  for  general  assignment 
reporter  with  a  north  central  Illinois 
daily  will  fulfill  those  objectives  for  you 
and  us.  We’re  part  of  midwest  news¬ 
paper  group,  with  good  benefits  and 
advancement  opportunities.  Send 
resume,  clips  and  letter  to  Managing 
Editor,  Times-Press,  115  Oak  Street, 
Streator,  IL  61364.  Calls  accepted 
(815)  673-3771. 


REPORTER 

National  award-winning  bi-weekly  news¬ 
paper  covering  the  Catholic  Church  in 
western  Massachusetts  seeks  an 
energetic,  ambitious  reporter  for  imme¬ 
diate  opening. 

Be  part  of  a  team  which  provides  bold, 
concise,  accurate  and  compelling  news 
affecting  the  people  of  this  four  county 
area. 

Competitive  salary  and  benefits. 

Send  resume,  cover  letter  and  samples 
to:  Sharon  Stefanik,  executive  editor. 
The  Catholic  Observer,  PO  Box  1570, 
Springfield,  MA  01101. 


REPORTER/PHOTOGRAPHER 
National  agricultural  broadsheet  busi¬ 
ness  weekly  has  immediate  opening  for 
experienced  reporter/photographer  to 
handle  sp^ial  sections,  and  some  news 
coverage,  in  the  eastern  U.S.  and  Cana¬ 
da.  Air/road  travel  1-2  weeks  per 
month.  T(m  publication  in  industry.  Top 
benefits.  Send  resume,  clips  and  salary 
requirements  to  Human  Resources, 
Vance  Publishing,  Dept.  PK,  7950 
College  Blvd.,  Overland  Park,  KS 
66210. 


REPORTER 

Nassau  County,  Long  Island,  weekly 
newspaper  chain,  seeks  reporter  with 
some  experience.  Journalism  grad  or 
returnee  welcome.  Resume  and  clips  to 
Editor,  Richner  Publications,  379 
Central  Ave.,  Lawrence,  NY  11559. 


REPORTER 

The  Litchfield  County  Times  has  an 
opening  for  a  staff  reporter.  Newspaper 
experience  required.  Send  resume  and 
clips  to  The  Litchfield  County  Times, 
32  Main  St.,  New  Milford,  CT  06776. 
Attention:  Managing  Editor. 
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REPORTERS 

General  assignment  for  42,000  daily/ 
Sunday  AM.  Three  years'  daily  experi¬ 
ence,  top  skills  in  spelling  and  gram¬ 
mar,  a  willingness  to  get  even  better.  No 
new  grads.  No  phone  calls.  Send 
resume,  clips,  refjirences  to  Joan 
Bastel,  Managing  editor.  The  Intel¬ 
ligencer,  333  North  Broad  Street, 
Doylestown,  PA  18901. 


SENIOR  WRITER 
FURNISHINGS 

Meredith  Corporation  seeks  profession¬ 
al  writer  for  its  Special  Interest  Publica¬ 
tions  furnishings  magazines.  Duties 
include  developing,  planning  and 
producing  stories,  working  with  field 
editoijs,  and  assisting  in  set  design  and 
photography. 

The  successful  candidate  must  have  a 
minimum  of  3  years  writing  experience 
in  magazine,  newspaper,  or  related 
field.  Must  have  knowledge  of  home 
furnishings  and  interior  design. 

Location:  Des  Moines,  Iowa. 

Send  cover  letter,  resume,  writing 
samples  and  salary  history  in  confi¬ 
dence  to: 

Ms.  Rock 

Corporate  Manager 
Staffing  Services 
Meredith  Corporation 
Box  508,  Locust  at  17th 
Des  Moines,  lA  50336 

Equal  Opportunity  Employer 


SPORTS  COPY  EDITOR 
The  award-winning  sports  department 
of  the  Ann  Arbor  (Ml)  News,  is  looking 
for  an  aggressive,  creative  copy  editor 
for  sports  slotwork.  We're  looking  for 
someone  with  exceptional  word  and 
layout  skills;  an  editor  who  can  package 
a  sizeable  section  with  precision.  Appl¬ 
icants  should  have  at  least  3  years  edit¬ 
ing  experience.  Send  resume,  layout 
samples  to  Dave  Bishop,  Associate 
Editor,  PO  Box  1147,  Ann  Arbor,  Ml 
48106. 

EQUAL  OPPORTUNITY  EMPLOYER 


SPORTS  REPORTER  with  at  least  two 
years  in  sports  on  a  daily,  with  some 
experience  writing  regular  columns,  to 
write  columns  and  features.  Send 
resumes  to  Paul  Hurley,  Sports  Editor, 
Poughkeepsie  Journal,  PO  Box  1231, 
Poughkeepsie,  NY  12602.  Women  and 
minorities  encouraged  to  apply. 

EOE  M/F. 


STYLE  EDITOR 

The  Gwinnett  Daily  News,  recognized  as 
one  of  the  nation's  best  small  newspap¬ 
ers  and  also  the  countries  fastest- 
growing  daily,  is  accepting  applications 
for  style  editor.  Requirements  include 
strong  design  skills,  strong  organiza¬ 
tional  abilities,  ability  to  motivate  staff 
members  and  provide  news  and  original 
story  ideas.  Contact  John  Reetz, 
Managing  Editor,  Gwinnett  Daily  News, 
PO  Box  1000,  Lawrencevifle,  GA 
30246-1000. 


State  general-excellence  winner  seeks 
experienced  copy  editor  with  ability  to 
write  bright-and-accurate  headlines, 
design  sparkling  pages,  meet  deadline 
and  follow  guidelines.  Contact  Burl 
Denson,  News  Editor,  The  Meridian 
Star,  PO  Box  1591,  Meridian,  MS, 
39301.  Telephone  (601)  693-1551. 


The  San  Antonio  Light  seeks  an  aggres¬ 
sive  business  reporter  with  top-notch 
writing  skills.  Send  resume  and  clips  to 
Mark  Hester,  Executive  Business 
Editor,  San  Antonio  Light,  PO  Box  161, 
San  Antonio,  TX  78291. 


The  Register-Guard,  a  70,000  circula¬ 
tion  newspaper  in  Eugene,  OR,  is  seek¬ 
ing  a  night-side  assistant  city  editor. 

The  successful  applicant  will  be  respon¬ 
sible  for  running  the  city  desk  during 
the  evening.  Work  hours  will  be  from  3 
pm  to  midnight.  Duties  will  include 
handling  breaking  news  under  deadline 
pressure  and  managing  reporters.  The 
person  must  thrive  on  pressure,  work 
well  with  people  and  have  sound  news 
judgment. 

Applicants  must  have  a  college  degree 
and  at  least  four  years  of  daily  newspap¬ 
er  experience.  Preference  will  be  given 
to  applicants  with  editing  and  supervis¬ 
ory  experience. 

Qualified  applicants  may  submit  a  letter 
of  application,  resume  and  six  samples 
of  their  work  no  later  than  Sept.  1 1,  to: 
Assistant  City  Editor,  Personnel  Depart¬ 
ment,  The  Register-Guard,  PO  Box 
10188,  Eugene,  OR  97440-2188.  No 
phone  calls. 

An  Equal  Opportunity  Employer. 


We  are  looking  for  an  experienced, 
upwardly  mobile  copy  editor  who  is 
ready  to  take  another  challenge  of  edit¬ 
ing  copy,  not  ripping  it  apart;  writing 
precise,  not  cute,  headlines;  and  who 
Nourishes  in  an  intense  and  competitive 
environment.  We  are  an  ambitious 
24,000  circulation  a.m.  in  a  state  capi¬ 
ta/.  We  need  a  stickler  for  style  and 
spelling  who  can  turn  out  clean,  lively 
pages  and  inspire  a  young  crew  through 
example.  You  have  to  be  tough,  but 
tender.  If  you  think  you  can  play  a  role 
in  achieving  and  sustaining  a  superbly 
edited  small  daily,  send  resume  and 
samples  of  your  work  to  Robert  Rogers, 
Copy  Desk  Chief,  Delaware  State  News, 
PO  Box  737,  Dover,  DE  19903. 


We  have  openings  for  a  reporter  and  a 
sportswriter  who  aren't  content  to  settle 
for  meetings,  press  releases  and  coach¬ 
es’  cliches.  At  this  24,000-circulation 
state  capital  A.M.,  we  expect  our  staf¬ 
fers  to  be  curious  ^  nature,  skeptical 
and  enterprising,  (jur  reporters  work 
haro  and  are  rewarded  with  the  oppor¬ 
tunity  to  cover  big-league  issues  in  a 
small  state.  Send  a  resume  and  several 
samples  of  your  work  to  Tammy  Brit- 
tingnam,  Managing  Editor,  Delaware 
State  News,  PO  Box  737,  Dover,  DE 
19903. 


WRITER 

Priority  US  corporate  news  for  German 
economic  news  agency  specialized  on 
business  and  finance.  Native  speaker  of 
English,  knowledge  in  German  desire- 
able  but  not  required.  Experience  in 
corporate  news  required.  Please  send 
resume,  clippings  and  salary  require¬ 
ments  tO: 

German  Economic  News 
Attn:  Gabriele  Gutscher 
866  UN  Plaza,  Suite  4014 
New  York,  NY  10017 
(212)  838-7440. 


_ UBRARY 

EDITORIAL  LIBRARIAN 
A  major  metropolitan  newspaper  in  the 
Midwest  is  seeking  an  experienced 
librarian  who  is  a  good  oral  and  written 
communicator.  Applicants  should  have 
excellent  on-line  searching  skills,  a 
thorough  knowledge  of  reference  sour¬ 
ces  and  be  proficient  in  information 
retrieval.  A  bachelors  degree  is 
required.  A  masters  degree  in  library 
science  is  preferred.  Excellent  salary 
and  fringe  benefits  are  offered.  Send 
resume  to:  Box  4079,  Editor  & 
Publisher. 

EDITOR 


PHOTOGRAPHER 

Award-winning  community  newspapers, 
Nassau  County,  Long  Island,  seek 
talented  and  energetic  staff  photogra¬ 
pher.  Resume  and  clips  to  C.  Richner, 
Richner  Publications,  379  Central 
Ave.,  Lawrence,  NY  11559. 

PHOTOGRAPHER  -  News  and  sports 
photographer  preferably  with  color 
experience  for  small  centra!  New  Jersey 
daily.  Must  have  own  transportation  and 
equipment.  Send  cover  letter,  resume, 
salary  requirements,  clips  to  Bill 
Blocher,  Managing  Editor,  Ocean  Coun¬ 
ty  Observer,  Toms  River,  NJ  08754. 
NJ,  NY,  PA,  DE  applicants  only. 


PRODUCTIONITECH 

CAMERA/PLATE  DEPARTMENT  needs 
experienced  person.  Quality  6-day 
daily.  Running  four  colors  daily.  Excel¬ 
lent  equipment.  Excellent  compensa¬ 
tion  program.  Send  resume  to  Scotts¬ 
dale  Progress,  PO  Box  1150,  Scotts¬ 
dale,  AZ  85252,  Attn:  Gerald  Ziegler. 

COMPOSING  MANAGER 
Our  growing  group  of  S.  Florida  news¬ 
papers  is  looking  for  someone  who  is 
self-motivated  and  people-oriented. 
This  position  oversees  a  staff  of  twenty 
comprised  of  composing  and  camera. 
Some  responsibility  tor  customer 
serv'ce/sales  in  our  commercial  printing 
division.  Send  resume  and  salary 
requirements  to  Personnel,  PO  Box 
229095,  Hollywood,  FL  33022. 


Indiana  Newspaper  Group  seeks  second 
shift  press  supervisor.  Goss  experience 
with  commercial  background  preferred. 
Our  company  offers  excellent  benefits 
and  competitive  wages.  Call  (219) 
347-040(j  or  send  resume  to  PO  Box 
39,  Kendallville,  IN  46755.  Attn;  Phil 
Markward. 


MACHINIST 

Looking  for  machinist  capable  of 
rebuilding  Goss  Urbanite  printing  press¬ 
es.  Machine  shop  located  in  Southern 
California.  Good  pay  scale  and  good 
benefits.  Contact  Sam  or  Mario  (213) 
256-4791;  121  North  Ave.  60,  Los 
Angeles,  CA  90042: 


MAINTENANCE  MACHINIST 
Experienced  in  maintenance  and  repair 
of  Goss  Metro/Metro  Liner  presses  and 
related  printing  equipment.  Position 
requires  trouble  shooting  ability  and 
familiarity  with  electronically  controlled 
automated  machinery.  Ability  to  read 
and  interpret  electrical  schematics  and 
knowledge  of  relay  controlled  or  solid 
state  electronics  helpful.  Some  night 
work.  Excellent  benefit  and  wage  pack¬ 
age.  Contact:  Bill  Reed,  (413) 
592-7761,  Dow  Jones  &  Co.,  Inc.,  200 
Burnett  Road,  Chicopee,  MA  01021. 

Equal  Opportunity  Employer  M/F. 

NIGHT  PRODUCTION  MANAGER 
The  Sarasota  Herald-Tribune  (FL)  has 
an  immediate  opening  for  a  night 
production  manager.  Responsibilities 
include  overseeing  and  coordinating  the 
night  operations  of  the  Production 
Department  to  include  Camera, 
Composing,  Press,  Ad  Service  and  Mail- 
room.  This  individual  must  insure  the 
timely  flow  of  work  and  adherence  to  all 
deadlines  and  quality  standards. 
Reporting  to  the  Operations  Director, 
the  qualified  individual  must  have  a 
minimum  of  five  years  Production 
Management  experience  in  all  phases  of 
newspaper  production.  An  excellent 
benerits  package  is  available  in  this 
challenging  and  fast  paced  newspaper. 
Salary  is  commensurate  with  experi¬ 
ence.  Resume  including  salary  history 
should  be  forwarded  to: 

Operations  Director 
Sarasota  Herald-Tribune 
PO  Box  1719 
Sarasota,  FL  34326 
EOE 

&  PUBLISHER  for  August  26, 1989 


HELP  WANTED 


PRODUCTION/TECH 


OPERATIONS  MANAGER 
for  busy  medium-size  and  fast-growing 
commercial/newspaper  plant  in  the  San 
Francisco,  California  area.  Experience 
with  Goss  Community  preferred.  Tech¬ 
nical  and  managerial  expertise  a  must. 
Friendly,  intefligent,  hard-working 
personality  equally  important.  Top  pay, 
benefits.  Contact  Ted  Fang,  (415) 
826-1100;  1201  Evans  Ave.,  San 
Fancisco,  CA  94124. 


PRESSROOM  MANAGER 
Major  south  Florida  daily,  (250,000 
daily,  300,000  Sunday,)  seeks  an 
experienced  pressroom  manager. 
College  degree,  MBA  or  equivalent 
required.  Qualified  candidate  will  have 
excellent  organizational  and  communi¬ 
cation  skills  with  the  ability  to  plan, 
organize  and  mange  the  operating  activ¬ 
ities  of  the  5-9  units  offset  pressroom. 
Previous  managerial  experience  in 
offset  pressroom  required.  We  offer  a 
competitive  salary,  a  comprehensive 
benefits  package,  and  excellent  career 
opportunities.  Send  confidential 
resume  and  salary  requirements  to  Box 
4063,  Editor  &  Publisher. 


PRODUCTION  DIRECTOR 
We're  a  medium-sized  Midwestern  daily 
with  an  opening  for  a  production  direc¬ 
tor. 

This  position  involves  supervision  of 
composing,  press,  camera  and  plate, 
mailroom,  and  custodial  staffs.  Famil- 
iarity  with  equipment  typically  used  in 
these  departments,  plus  the 
mechanical-electrical  equipment  of  the 
building  itself,  is  expected.  Supervisory 
experience  is  a  necessity,  as  is  the  abili¬ 
ty  to  work  with  other  department  super¬ 
visors,  customers  and  employees. 

We  have  a  TMC  and  one  major  continu¬ 
ing  commercial  job,  in  addition  to  our 
daily.  We're  a  growing  company  that  has 
just  concluded  one  phase  of  an  expan¬ 
sion  project.  We're  preparing  for  the 
next  stages  now  and  would  like  to  have 
our  newleadership  employed  in  time  to 
take  part  in  the  final  planning. 

We  offer  a  competitive  salary,  insur¬ 
ance,  pension  plan,  and  a  good  working 
environment  in  a  thriving  community. 

If  you're  comfortable  with  responsibility 
and  capable  of  filling  this  key  position, 
please  write  and  tell  us  about  yourself.  | 
Include  all  the  pertinent  details  in  your 
first  letter.  All  replies  will  be  held  in 
strictest  confidence.  Box  4081,  Editor 
&  Publisher. 


PRODUCTION  MANAGER 
Large,  progressive  south  Florida  news¬ 
paper  IS  looking  for  an  experienced 
production  manager  responsible  for 
daily  coordination  and  operational 
responsibilities  of  production  operation. 
The  preferred  candidates  must  have 
some  college  background  along  with  a 
working  knowledge  of  major  newspaper 
production  functions. 

Strong  communications  skills,  good 
organization  and  report  writing  skills  are 
required.  We  offer  a  competitive  salary, 
a  comprehensive  benefits  package  and 
excellent  career  opportunities.  Send 
confidential  resume  and  salary  require¬ 
ments  to  Box  4086,  Editor  &  Publisher. 


PUBLIC  RELATIONS 

PRESS  SECRETARY 
for  prominant  midwestern  state  legista- 
tor.  Must  have  minimum  3-5  years  TV 
experience,  preferably  in  political 
reporting  or  producing.  Print  experience 
or  previous  press  secretary  experience 
extremely  desirable.  Looking  for  candi¬ 
date  with  strong  people  skills,  political 
savvy,  and  exc^lent  writing  abilities. 

PO  Box  14448 
Chicago,  IL  60614-0448. 


HELP  WANTED 


PUBUC  RELATIONS 


PR  JOBS.  Twice-monthly  listing  tracks 
current  Calif,  openings  in  PR.  $30  for  3 
months.  For  free  sample,  mail  SASE  to 
Calif.  Communications  Connection,  PO 
Box  186,  Carmichael,  CA  95609. 


_ PROMOTION _ 

PROMOTION  MANAGER 

The  Press-Enterprise,  the  largest  daily 
(150,000)  located  in  Southern  Califor¬ 
nia's  fastest  growing  county,  is  seeking 
a  promotion  manager  to  take  charge  of  a 
nine-person  staff,  handling  manreting 
research  and  brochures,  community 
relations,  NIE  and  special  editions. 

Candidates  should  have  at  least  five 
years  experience  in  advertising,  circula¬ 
tion  and  news  promotion.  Must  be  able 
to  identify  and  evaluate  marketing  and 
promotion  needs  and  develop  programs 
to  achieve  goals.  Samples  of  your  in¬ 
paper  promotions,  including  house  ads, 
community  co-sponsorships  and  public 
service  announcements  helpful. 

Salary  commensurate  with  experience. 
Excellent  benefits,  including  40l(k) 
and  medical,  dental,  vision,  and  life 
insurance.  Send  cover  letter  and 
resume  with  salary  history  to:  Nick 
Vance,  Employee  Relations  Director, 
The  Press-Enterprise,  PO  Box  792, 
Riverside,  CA  92502. 


POSITIONS 

WANTED 


ADMINISTRATIVE 

35-year  old  ad  director  seeks  working 
partnership.  Wish  to  learn  from 
seasoned  publisher-owner.  Equity 
buyout  long-term  goal.  Family  man, 
currently  employed.  Confidence  essen¬ 
tial.  Please  write  Box  4054,  Editor  & 
Publisher. 


CIRCULATION  DIRECTOR 

Due  to  pending  JOA,  Circulation  Direc¬ 
tor  for  a  mid-sized  daily  with  a  major 
TMC  is  available.  Sales,  service,  collec¬ 
tions  and  computer  experience.  A  veter¬ 
an  of  numerous  budgets  and  ABC 
audits.  BA  in  commerce.  Family  man 
with  numerous  community 
involvements. 

This  individual  is  available  for  interview 
and  placement  at  NO  cost.  The  fee  has 
been  paid  by  his  present  employer.  If 
interested  in  obtaining  more  informa¬ 
tion,  please  contact: 

GOOD  NEWS 
Suite  245  North 
Alpine  Center 
Bettendorf,  lA  52722 
(319)  359-4877  FAX  (319)  359-8539 


_ ADVERTISING _ 

ADVERTISING/GENERAL  MANAGER 
Results-oriented,  hands-on  manager, 
bperience  with  daily,  weeklies,  shop¬ 
pers  with  all  around  knowledge  of  total 
operations.  Will  relocate.  Box  4078, 
Editor  &  Publisher. 


Advertisin^Marketing  Manager 
of  weekly  chain  plus,  in  competitive 
Zones  1  and  2,  seeks  greener  pastures 
in  same.  Extremely  creative,  organized, 
results/goal  oriented  work-a-holic  is 
ready  for  an  upwardly  mobile,  hands-on 
challenge.  Box  4056,  Editor  & 
Publisher. 


POSITIONS  WANTED 


CARTOONIST 


EDITORS,  why  waste  1,000  words 
when  this  quick  on  the  “draw”  cartoon¬ 
ist  can  say  it  all  for  you.  Call  Will  at 
O'Toons,  PO  Box  414,  Roseland,  NJ 
07068,  (201)  239-1209.  P.S.  I  will  go 
to  the  outer  limits  in  search  of  an  editor¬ 
ial  cartoonist  position. 


_ EDITORIAL _ 

After  28  1/2  years  I'm  no  longer  good 
enough  to  be  the  AP's  national  college 
football  writer.  Seeking  offer  I  can't 
refuse.  Write  or  phone  Herschel  Nissen- 
son,  1786  Brian  Court,  Merrick,  NY 
11566;  (516)623-1035. 


AVIATION  WRITER.  Seven  years  news¬ 
paper  experience  1970s  and  seven 
years  trade  press  aviation  writer. 
Covered  Apollo  14-15-16  for  daily 
newspapers.  Washington  reporting 
experience  since  1978  covering  FAA, 
Congress  and  Pentagon.  MSJ  North¬ 
western  1970.  Prefer  zones  3-4. 
Presently  D.C.  Pilot.  Returning  to  daily 
newspapers.  Box  4043,  Editor  & 
Publisher. 


BEGINNING  WRITER  seeks  start  in 
journalism.  B. A. /Social  Sciences, 
Johns  Hopkins;  4  years  publishing 
experience,  copy  editing,  proofreading, 
WP,  and  research  experience.  Desires 
research,  library  or  editorial  position  at 
newspaper  or  magazine  in  NYC/Zone  2. 
Box  4072,  Editor  &  Publisher. 


Business  editor/managing  editor-13 
years  experience.  Wall  Street  Journal, 
/Vssociated  Press,  managjng  editor  of 
small  daily.  Former  Air  Force  officer. 
Spanish  ability.  Enthusiastic,  eager  to 
join  team  devoted  to  excellence.  Jeff 
Rowe,  2726  Spaulding  St.  #4,  Long 
Beach,  CA  90804.  (213)  433-2944. 


COPY  EDITOR  -  Exceptional  grammar, 
rewrite,  teaching  skills.  3  years  of  edit¬ 
ing,  layout,  pagination,  headlines. 
Im^cable  copy.  Macintosh,  AP.  Box 
40/8,  Editor  &  Publisher. 


DEDICATED  SPORTS 
Reporter/Editor  looking  for  a  place  to 
settle.  Award-winner,  hard-worker  who 
has  covered  about  everything  from  prep 
to  pro  beats.  Love  what  I  do.  You 
wouldn't  be  sorry.  Reply  to  Box  4012 
Editor  &  Publisher. 


EDITORIAL  WRITER 
Six  years  reporting  abroad,  10  in  U.S. 
Can  make  foreign  and  local  issues  rele¬ 
vant,  interesting.  Sold  op-ed  pieces, 
satires  to  major  papers.  Let  me  try  out 
for  free  to  prove  I  can  excel  at  full-time 
op-ed  job.  Box  4019,  Editor  & 
Publisher, 


POSITIONS  WANTED 


EDITORUU. 


EDITOR  -  WRITER 

Talented,  experienced.  Housebound  by 
Vietnam  war  wound.  Seeks  work  via 
modem  or  mail.  LGR,  (215)  884-2607; 
PO  Box  736,  Glenside,  PA  19038. 


Editor,  16  years  at  nationally  known 
daily,  from  news  to  entertainment;  from 
features  to  opinion;  layout  and  line  edit¬ 
ing  to  commissioning  and  executing. 
Responsible,  reliable,  consistent. 
Seeks  opportunity  in  Zones  3  &  4.  Box 
4055,  Editor  &  Publisher. 


Editor/Reporter:  15-year  news  veteran, 
last  10  as  editor  of  small  daily.  J-school 

?ad.  Looking  for  new  challenge.  Prefer 
ones  3-4.  Box  4069,  Editor  & 
Publisher. 


ENERGETIC,  YOUNG  REPORTER 
Seeking  general  assignment  on  eastern 
or  midwest  daily.  Hair  for  education 
and  other  social  issues.  One  year  experi¬ 
ence  as  associate  editor  of  a  weekly, 
college  awards,  excellent  references. 
Box  4090,  Editor  &  Publisher. 


Outstanding  writer  available.  Former 
contributor  to  national  news  weekly.  MA 
degree.  Investigative  reporting,  editorial 
writing.  Andrew  Russo,  28  Grove 
Street,  Salinas,  CA  93901. 


Reporter  with  financial,  technical  and 
general  assignment  experience  seeks 
spot  on  southern  California  daily.  Box 
4021,  Editor  &  Publisher. 


THEY  DIDN'T  WANT  ME,  but  if  you  do 
you  won't  be  sorry.  Recently  taid-off 
sports  (and  news)  reporter  with  J  degree 
and  over  a  yurs  experience,  seeks  a  job 
at  a  daily.  Will  work  anywhere.  Available 
NOW.  (616)  791-4309. 


_ FREELANCE _ 

LAGOS,  NIGERIA  based  journalist 
seeks  freelance  assignments.  African 
news  features  and  analysis.  Reply  to 
Box  4089,  Editor  &  Publisher. 


PRODUCTIONITECH 

OPERATIONS/PRODUCTION 

DIRECTOR 

Proven  performer  with  excellent 
management  and  technical  skills 
including  in  depth  experience  with  new 
facility  development  and  completion. 
Strong  leader  with  emphasis  on  team¬ 
work  and  teambuilding  with  subordi¬ 
nates.  Looking  for  a  change  and  oppor¬ 
tunity.  Presently  in  Zone  9. 

Box  4058,  Editor  &  Publisher. 

PRODUCTION/PLANT  MANAGER 
Experienced  with  dailies,  multiple 
weeklies  and  commercial  printing. 
Cost,  quality  and  waste  conscious. 
Reply  to  Box  4034,  Editor  &  Publisher. 
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SHOP  TALK  AT  THIRTY 


Is  bowling  getting  its  just  ‘deserts’? 


By  Bruce  Pluckhahn 

Do  daily  newspapers  really  poll 
sports  page  readers?  In  all  honesty,  I 
doubt  it,  because  if  they  did  they 
couldn’t  possibly  continue  giving  the 
sport  of  bowling  the  short-shrift  non¬ 
coverage  that  is  its  fate  in  most  of  the 
industry’s  dailies. 

Talk  with  any  bowler  who  reads 
those  dailies.  (Honest,  folks,  they  do 
read  them.  The  Rocky  Mountain 
News  received  more  than  5(X)  letters 
criticizing  a  story  filed  by  a  staff  col¬ 
umnist  while  he  was  covering  the 
Olympics  in  Seoul.  His  attempt  at 
humor  fell  terribly  flat  in  the  bowling 
community.)  Yes,  talk  with  any 
bowler  and  I’ll  wager  you  will  get  a 
scathing  commentary  about  your  pa¬ 
per’s  rather  cavalier  ignoring  of  the 
kegling  sport. 

So  what?  So  nothing,  I  suppose. 
Having  begun  my  work  career  40 
years  ago  as  a  sportswriter,  I  well 
know  you’re  only  as  good  as  your  last 
column.  Write  the  “good”  news  and 
you’re  the  greatest,  be  your  specialty 
basketball,  hockey,  football  or  hunt¬ 
ing  and  fishing. 

That  isn’t  the  situation  with  bowl¬ 
ing.  The  tenpin  sport,  America’s  most 
widely  played,  just  doesn’t  get  cov¬ 
ered  these  days,  well,  badly  or  indiffe¬ 
rently.  The  number  of  larger-circula- 
tion  dailies  that  give  bowling  much 
attention  is  dwindling  to  a  count-’em- 
on-your-right-hand  few.  A  pittance. 

Back  in  my  writing  heyday,  there 
were  16  major-league  baseball  teams, 
a  dozen  in  pro  football,  no  profes¬ 
sional  basketball.  Hockey,  for  the 
most  part,  was  a  Canadian  sport. 

We  all  know  what  has  happened. 
The  explosion  of  professional  sports, 
with  their  ungodly  long,  overlapping 
seasons,  has  created  such  a  drain  on 
ever-shrinking  sports  page  space  that 
it  has  become  increasingly  easier  to 
kiss  off  bowling  as  a  “who  cares?” 
evil  that  only  on  rare  occasions  finds 
its  way  into  print  any  more  in  most 
dailies. 


(Pluckhahn  is  president  of  the  Bowl¬ 
ing  Writers  Association  of  America 
and  curator  of  the  National  Bowling 
Hall  of  Fame  &  Museum  in  St.  Louis. 
The  above  is  from  a  handout  Piuck- 
hahn  sent  to  the  Associated  Press 
Sports  Editors  for  distribution  at  their 
annual  conference  in  Portland.) 


I  submit  there  is  absolutely  no 
excuse  for  this  shameful  treatment  of 
a  sport  that  is  played  officially  in  more 
than  80  countries,  a  sport  in  which  a 
Dick  Weber  or  an  Earl  Anthony  is  a 
heck  of  a  lot  better  known  around  the 
world  than  a  Stan  Musial  or  Henry 
Aaron. 

First,  I  charge  newspaper  polls 
with  dereliction.  I  simply  do  not 
believe  that  a  sport,  which  is  the  sec¬ 
ond-longest  running  of  all  on  televi¬ 
sion,  doesn’t  merit  attention.  I  cannot 
believe  the  average  newspaper  poll 
touches  the  subject  of  bowling. 

Second,  I  discount  that  terribly 
overworked  clich6  that  “no  one  ever 
writes  letters  complaining  about  our 
bowling  coverage.”  Who  writes  let¬ 


ters  about  local  golf  and  tennis  cover¬ 
age?  About  hunting?  Fishing?  There 
are  a  heck  of  a  lot  fewer  outdoorsmen 
than  bowlers,  yet  which  sport  gets  the 
big  play  in  your  paper?  Competitive 
bowling?  Or  recreational  hunting  and 
fishing?  There’s  no  contest,  is  there? 

Why  has  bowling  coverage  died? 
I’d  say  because  the  oldtime  sports 
editor  who  had  an  innate  sense  of 
what  sports  news  was  all  about  has 
disappeared. 

While  there  is  little  question  the 
quality  of  today’s  writing  is  superior 
to  that  of  the  ’40s  and  ’50s,  improved 
writing  skills  have  produced  an  era  of 
specialists  who  put  all  their  hopes  in 
the  big-league  writing  basket.  If  they 
can’t  get  a  “real”  beat,  whatever  that 
might  mean,  by  the  time  they’re  30, 
they  might  as  well  take  up  selling 
stocks  and  bonds.  In  other  words,  if 
you  can’t  cover  a  so-called  glamour 
sport,  forget  it.  Bowling?  You  must 
be  kidding! 

I  have  a  feeling  too  many  sports 
editors  go  along  with  this  attitude. 
Why  clutter  their  pages  with  news  of  a 
$150,000  bowling  tournament  when 
golf  and  tennis  have  tournaments 
paying  five  and  six  times  that  kind  of 


money?  That  the  Pro  Bowlers  Tour 
constantly  outrates  every  golf  or  ten¬ 
nis  tournament  ever  seen  on  the  tube 
seems  to  be  meaningless. 

So  who,  you  ask,  cares  about  tv 
ratings?  Hey,  don’t  pull  that  one  on 
me.  If  television  ratings  don’t  dictate 
to  a  large  degree  what  goes  into  daily 
newspapers,  how  do  you  account  for 
the  huge  amounts  of  space  expended 
on  Super  Bowls,  World  Series,  Triple 
Crowns  and  Indy  500s.  On  everything 
except  bowling! 

You  say  your  readers  demand  your 
extensive  coverage  of  the  Masters.  Of 
U.S.  Opens.  Do  they  really?  I  won¬ 
der.  Or  could  it  be  the  country  club  set 
in  which  your  publisher  travels  that 
does  the  demanding?  By  this  point,  I 


think  you  know  which  way  I  lean. 
And  I’ll  bet  a  big  chunk  of  your  mem¬ 
bership  leans  the  same  way.  Secretly, 
that  is. 

If  I  were  a  sports  editor  today.  I’d 
look  for  a  young  person  who  wanted 
to  get  his  or  her  writing  feet  wet  with  a 
regular  column  about  the  down-to- 
earth,  highly  motivated,  generally 
interesting  people  who  bowl.  I’d  want 
the  “kid”  to  find  out  why  people 
bowl,  to  write  about  the  game’s  chal¬ 
lenges,  its  changing  equipment,  its 
changing  conditions;  the  things  bowl¬ 
ers  talk  about,  want  to  know  more 
about,  are  intriqued  by. 

I’d  tell  that  relative  beginner  the 
sky’s  the  limit,  that  I  know  of  a  sports 
editor  who  once  gave  a  young 
reporter  all  the  bowling  writing 
“rope”  he  could  handle,  how  the 
sports  editor  —  who  is  one  of  the  few 
of  his  craft  enshrined  in  the  writer/ 
broadcaster  wing  at  Cooperstown  — 
taught  the  young  reporter  that  being 
a  good  bowling  columnist  was  every 
bit  as  meaningful  and  rewarding  as 
writing  about  so-called  glamour 
sports. 

The  young  reporter  went  on  to  a  23- 
( Continued  on  page  44) 


/  submit  there  is  absoiuteiy  no  excuse  for  this 
shamefui  treatment  of  a  sport  that  is  piayed  officiaiiy 
in  more  than  80  countries,  a  sport  in  which  a  Dick 
Weber  or  an  Eari  Anthony  is  a  heck  of  a  iot  better 
known  around  the  worid  than  a  Stan  Musiai  or  Henry 
Aaron. 
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BEYDNDTHE  BASICS 

Achieving  Tbtal  Quality  in  a  newspaper  means  more  than  eliminating 
problems.  At  Scripps  Howard,  we  believe  it  must  be  accompanied  by 
value— from  the  customer's  point  of  view  Spending  time  with  a  newspaper 
must  be  not  only  convenient,  but 
also  genuinely  worthwhile. 

“It’s  no  longer  good  enough  to 
get  the  paper  out  on  time,”  observ¬ 
ed  William  R.  Burleigh,  senior 
vice  president/newspapers.  "It 
must  be  a  quality  paper,  with  the 
very  best  color,  the  very  best 
paper  and  ink,  the  very  best  of 
everything." 

Tb  ensure  that  'Ibtal  Quality 
means  a  product,  and  not  just  a 
program,  our  newspapers  are 
honoring  ideas  and  innovations 
that  result  in  better  newspapers 
and  customer  service.  Each  quar¬ 
ter,  Scripps  Howard  is  presenting 
cash  awards  for  the  two  best 
ideas  from  our  employees.  Over¬ 
all  winners  will  be  recognized  at 
the  end  of  the  year. 

The  emphasis  is  on  reflecting  our  customers’  priorities,  such  as  crisp, 
clean  reproduction;  on-time,  on-porch  delivery;  total-market  or  target 
coverage;  well-organized  content,  and  such  simple  but  important  things 
as  prompt  and  polite  handling  of  telephone  calls.  After  all,  our  customers 
deserve  nothing  less. 

DEUVEFUNG  TOTAL  QUALITY 

g*  SCRIPPS  HOWARD 


RECOGNIZING 

Em£NCE 


Second  Quarter  Winners 

First  Place:  Jack  Pate  and  Paula  Nance, 

The  Evansville  Courier. 

“Slold  on  Service"  classified  aivertising  program. 
Second  Place;  Mary  Dean  Richards, 

The  Commercial  Appeal,  Memphis. 

‘Nurses  Da/  retail  advertising  program. 


NEWSPAPERS 


